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Excellence  In  Journalism  ^ 
Deserves  Recognition. 


Announcing  the  1993  Fred  Pettijohn  Award  Winners 


Each  year,  distinguished  Sun-Sentinel  journalists  are  presented  with  the  Fred 
Pettijohn  Award  to  honor  their  personal  dedication,  professional  expertise  and 
continuing  contributions  to  their  profession.  The  award  includes  a  bronze  statue 
commissioned  by  the  newspaper  and  a  $1,000  cash  prize  to  each  winner. 

This  year,  we  again  honor  three  of  our  outstanding  journalists.  Their  efforts  and 
commitment  to  editorial  quality  have  helped  propel  the  Sun-Sentinel  into  one  of 
the  most  dynamic  and  fastest-growing  dailies  in  the  nation  during  the  past  decade. 


FIRST  PLACE  _ 


Robyn  Davis  Assistant  Sports  Editor 

Robyn  Davis  has  progressed  from  general  assignment  reporter  to  features  desk 
copy  editor  to  assistant  sports  editor  in  the  more  than  14  years  she  has  worked 
at  the  Sun-Sentinel. Combining  dogged  determination  with  grace  under 
pressure  and  attention  to  detail,  she  has  become  one  of  the  paper’s  best  editors 
at  developing  young  reporters.  She  also  pitches  in  on  many  special  projects  — 
everything  from  the  United  Way  drive  to  the  development  of  a  program  that 
invites  readers  to  identify  the  best  work  in  the  Sun-Sentinel. 

FIRST  PLACE 


Rich  Pollack  Senior  Writer 

Rick  Pollack  is  a  community  journalist.  At  the  Sun-Sentinel,  we  say  that  with 
pride,  because  Rich  sets  an  example  in  the  newsroom  and  in  the  community.  He 
is  an  excellent  reporter  who  excels  in  developing  sources  and  shares  his 
knowledge  with  his  newsroom  colleagues.  More  than  that,  he  knows  the  Palm 
Beach  County  community  and  spends  time  listening  to  our  readers.  He 
coordinates  speaker’s  bureau  requests  for  reporters  and  leads  the  Sun-Sentinel 
Santa  charity  coverage  in  Palm  Beach  County. 

FIRST  PLACE 


Sharon  Robb  Staff  Writer 

A  Sun-Sentinel  sports  reporter  for  more  than  10  years,  Sharon  Robb  has 
become  one  of  the  country’s  experts  in  participation  sports,  including 
swimming,  running,  cycling  and  race  walking  —  sports  she  covers  at  local, 
collegiate  and  Olympic  levels.  She  also  reports  on  college  basketball  and  local 
sports  in  Palm  Beach  County.  In  1992,  Sharon  was  one  of  the  newsroom’s  top 
producers.  She  had  more  than  450  bylines,  with  datelines  from  Barcelona  to 
Boynton  Beach. 

Broward/Palm  Beach 

Sun-Sentinel 
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More  newspapers  have  begun  trading  in  their  traditional  stock 
tables  for  the  improved  financial  tables  and  superior  support 
offered  by  Tribune  Media  Services. 

TMS  Stocks  is  the  leader  in  providing  customized  services  tailored 
to  each  newspapers  individual  needs.  Our  team  of  stocks  profes¬ 
sionals  provides  the  expertise  a  newspaper  needs  in  revamping 
stocks  coverage  and  the  ongoing  support  to  make  it  work. 

We've  helped  many  newspapers  save  space  on  financial  tables 
while  improving  reader  appeal.  TMS  can  work  with  virtually  any 
newspaper  front-end  system,  or  provide  output  to  a  Macintosh. 
This  flexibility — plus  TMS's  responsive  service — has  earned  the 

trust  of  editors  and 
publishers  at  newspa- 
4ImP  pers  large  and  small. 

For  information  on  putting  TMS  Stocks  to  work  for  your  newspaper, 
call  Tom  Beatty  at  (800)  245-6535. 


435  North  Michigan  Avenue  •  Suite  1500  •  Chicago,  IL  6061 1 
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FEBRUARY 

4-6 — New  Endand  Press  Association,  Annual  Convention  and  Trade 
Show,  The  Park  Plaza  Hotel,  Boston,  Mass. 

4- 6 — Oklahoma  Press  Association,  Mid-Winter  Conference  and 
Exfx),  The  Lincoln  Plaza  Hotel,  Oklahoma  City,  Okla. 

5- 6 — California  Chicano  News  Media  Association,  Journalism  Op¬ 
portunities  Conference  for  Minorities,  The  Westin  Bonaventure  Hotel, 
Los  Angeles,  Calif. 

5- 6 — Virginia  Press  Association,  Winter  Meeting,  The  Marriott  Ho¬ 
tel,  Richmond,  Va. 

1  O- 1  R — Ohio  Newspaper  Association,  Annual  Convention,  The 
Hyatt  Regency  Hotel,  Columbus,  Ohio. 

11-1  3 — Utah  Press  Association,  Winter  Convention,  The  Clarion 
Hotel,  Salt  Lake  City,  Utah. 

11-1 4 — California  Newspaper  Publishers  Association,  Annual  Con¬ 
vention  and  Trade  Show,  The  Fairmont  Hotel,  San  Jose,  Calif. 

1 9-3 1  — Alabama  Press  Association,  Winter  Convention,  The  Mar¬ 
riott  Hotel,  Huntsville,  Ala. 

35-37 — National  Press  Photographers  Association,  Digital  Photo 
Conference,  The  Sheraton  Hotel,  Washington,  D.C. 

38-3/3  — Inland  Press  Association,  The  Hotel  Del  Coronado,  San 
Diego,  Calif. 

MARCH 

1  -5 — ^Newspaper  in  Education  Week 

3-6 — Newspaper  Association  of  America/Newspaper  Personnel  Rela¬ 
tions  Association,  Human  Resources  Conference,  The  Hilton  Palacio 
Del  Rio  Hotel,  San  Antonio,  Texas. 

6- 8 — Great  Lakes  Newspaper  Production  Conference,  The  Woodfield 
Hilton  Hotel,  Arlington  Heights,  111. 

1  O- 1  3 — National  Newspaper  Association,  Annual  Government  Af¬ 
fairs  Conference,  The  Capital  Hilton  Hotel,  Washington,  D.C. 

11-1  4 — Louisiana  Press  Association,  Annual  Convention,  The 
Sheraton  Hotel,  New  Orleans,  La. 


Seminars/Works  hops/Clinics 


FEBRUARY 

4- 5 — Newspaper  Association  of  America,  Electronic  Data  Inter¬ 
change  Symposium,  The  Don  CeSar  Resort,  St.  Petersburg,  Fla. 

5- 7 — Mid-America  Press  Institute,  “Newspapering  in  the  21st  Centu¬ 
ry”  Conference,  The  Holiday  Inn  Convention  Center,  St.  Louis,  Mo. 

7-1  3 — American  Press  Institute,  Executive  Development  Program 
(over  75,000  circulation),  API  Headquarters,  Reston,  Va. 

1  4- 1  9 — Poynter  Institute,  Writing  and  Editing  Workshop,  Poynter 
Institute,  St.  Petersburg,  Fla. 

1 9-3 1  — Foundation  for  American  Communications,  “Domestic  En¬ 
vironmental  Issues  for  the  Next  Four  Years”  Conference,  Asilomar  Con¬ 
ference  Center,  Pacific  Grove,  Calif. 

3 1  -34 — Poynter  Institute,  “News  Libraries  2000:  A  Vision  for  the 
Future”  Seminar,  Poynter  Institute,  St.  Petersburg,  Fla. 

33-36 — Freedom  Forum  Media  Studies  Center,  “Advancing  the 
Field  of  Media  Studies,”  Freedom  Forum  Media  Studies  Center,  Colum¬ 
bia  University,  New  York,  N.Y. 

36 — New  England  Newspaper  Association,  Recruitment  Advertising 
Workshop,  The  Boston  Vista  Waltham  Hotel,  Waltham,  Mass. 
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668  employees  accept 
L.A.  Times  buyout 

by  M.L.  Stein 

A  TOTAL  OF  668  employees  —  well  over  the  paper’s  500  goal 
—  are  participating  in  the  Los  Angeles  Times'  voluntary  sepa¬ 
ration  program  to  cut  costs,  it  was  announced. 

Of  the  number,  88  are  from  the  editorial  department  and 
include  such  well-known  bylines  as  Robert  Scheer,  Bella 
Stumbo,  Rudy  Abramson,  David  Freed,  Robert  Toth,  Laurie 
Becklund,  Charles  Powers  and  Pulitzer  Prize-winning  cartoon¬ 
ist  Paul  Conrad. 

Political  writer  Scheer  will  con¬ 
tribute  to  the  Times  on  a  free-lance 
basis  and  Conrad  will  draw  for  the 
Los  Angeles  Times  Syndicate,  with 
his  work  apearing  twice  a  week  in 
the  Times,  according  to  editor  and 
vice  president  Shelby  Coffey  III. 

Most  of  those  who  took  the  offer 
will  leave  the  Times  by  the  end  of 
March,  it  was  rejxirted. 

Coffey  said  the  departing  staffers 
will  be  missed  but  noted  that  the 
Times,  the  nation’s  largest  metro¬ 
politan  daily,  has  an  editorial  staff  of 
over  1,000,  including  some  400 
writers. 

“We  are  not  gutted  by  any  means,” 
he  added.  Coffey  said  the  vacancies  will  be  addressed  by  “mini¬ 
mal  hiring,”  transfers,  promotions  and  restructuring. 

In  certain  cases,  at  the  request  of  their  editors  or  the  staffers 
themselves,  he  talked  to  them  about  their  plan  to  leave  and 
persuaded  some  to  stay,  Coffey  related. 

The  buyout  program,  which  began  Nov.  6  and  ended  Jan. 
15,  was  offered  to  5,200  full-time  employees  with  at  least  one 
year  of  service.  Age  was  not  a  factor  in  the  company’s  accep¬ 
tance  of  the  applicants  but  seniority  was. 

Publisher  David  Laventhol  said  that  the  cost  of  the  program 
will  be  charged  against  the  fourth  quarter  earnings  of  Times 
Mirror,  the  Times’  parent  company.  BEi^P 

Newsday:  Drug  lords  killed 
El  Diario/La  Prensa  editor 

INVESTIGATORS  BELIEVE  THAT  as  many  as  a  dozen  drug 
lords  and  Queens,  N.Y.,  businessmen  connected  to  drug  traf¬ 
ficking  and  money  laundering  conspired  to  murder  journalist 
Manuel  de  Dios  Unanue,  Neu/  York  Newsday  has  reported. 

Sources,  who  were  not  named,  said  they  were  confident  de¬ 
tectives  and  federal  agents  have  identified  the  key  figures  in 
the  case  and  will  be  able  to  arrest  and  bring  them  to  trial. 

At  the  time  of  his  death  (he  was  shot  twice  in  the  back  of 
the  head  in  a  Queens  restaurant),  the  former  editor  of  El  Di¬ 
ario/La  Prensa,  New  York  City’s  largest  Spanish-language 
newspaper,  had  been  working  on  Spanish-language  magazine 
articles  that  named  drug  dealers  and  money  launderers  con¬ 
nected  to  the  Colombian  cocaine  trade  who  fronted  as  busi¬ 
nessmen  in  the  borough  of  Queens. 


Cartoonist  Paul  Conrad 
will  continue  to  work  for 
the  Los  Angeles  Times 
Syndicate. 
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Bill  Clinton  •  Carlos  Salinas  •  Mikhail  Gorbachev  •  Boutros  Boutros-Ghali 
Rigoberta  Menchu  •  Valery  Giscard  D’Estaing  •  Helmut  Kohl  •  Lee  Kuan  Yew 
Nelson  Mandela  •  Oscar  Arias  •  Daniel  Ortega  •  Abolhassan  Bani-Sadr 


Alexander  Dubcek  •  Yasuhiro  Nakasone  •  Jacques  Attali  •  Ronald  Reagan 

Desmond  Tutu  What  do  these  Carlos  Puentes 

Margaret  Thatcher  •  Lech  Walesa  •  The  Dalai  Lama  •  John  Kenneth  Galbraith 

Willy  Brandt  world  opinion-  Yitzhak  Shamir 

Akio  Morita  •  Yasir  Arafat  •  Julius  Nyerere  •  Jimmy  Carter  •  Felipe  Gonzalez 

Caspar  Weinberger  leaders  have  Violeta  Chamorro 


Willy  Brandt 


Carlos  Fuentes 


Yitzhak  Shamir 


Caspar  Weinberger 


Violeta  Chamorro 


Boris  Yeltsin  •  King  Hussein  •  Carl  Sagan  •  Benazir  Bhutto  •  Kenichi  Ohmae 

•  _  5 

Michael  Crichton  in  common;  Natan  Sharansky 

Pierre  Trudeau  •  Helmut  Schmidt  •  Richard  Nixon  •  Hans  Kung  •  Alvin  Tofifler 
Edward  Heath  •  Vytautis  Landsbergis  •  Liu  Binyan  •  Zbigniew  Brzezinski 
Alexander  N.  Yakovlev  •  Michael  Manley  •  Brent  Scowcroft  •  Octavio  Paz 
Prince  Sadruddin  Aga  Khan  •  Robert  S.  McNamara  •  Sheik  Ahmed  Zaki  Yamani 
Frederik  W.  de  Klerk  •  Gianni  de  Michelis  •  Fang  Lizhi  •  Vaclav  Havel 

PaulVolcker  •  Elena  Bonner  •  Eduard  A.  Shevardnadze  •  Javier  Perez  de  Cuellar 

They’re  among  the  many  authorities  who  have  written  articles  or  granted  exclusive 
interviews  to  Global  Viewpoint,  now  celebrating  its  third  anniversary 
as  the  foremost  forum  for  international  commentary. 


GLOBAL  VIEWPOINT 

Because  great  minds  don 't  think  alike. 

LOS  ANGELES  TIMES  SYNDICATE  •  LOS  ANGELES  TIMES  SYNDICATE  INTERNATIONAL 
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2  Buyout 

668  employees  agree  to  participate  in 
the  Los  Angeles  Times’  voluntary  sepa¬ 
ration  program. 

P  Advice  for  the  President 

Six  media  organizations  send  an  infor¬ 
mation  policy  paper  to  President  Clin¬ 
ton  and  Vice  President  Gore. 

1  1  Tabloid  Wars 

Top  New  York  Post  editors  defect  to  ri¬ 
val  New  York  Daily  News 

1  2  The  Reborn  Oakland 
Tribune 

Staffers  and  most  readers  are  happy  it 
survived;  now  they  must  adapt  to  the 
newspaper  being  part  of  a  chain. 

1  4  Offended 

A  Fort  Lauderdale  alternative  newspa¬ 
per’s  ‘spoof’  angers  French  Canadians. 

1  S  Improved  Image 

Russian  opinion  of  the  broadcast  media 
is  better  these  days,  according  to  a  sur¬ 
vey  by  the  Times  Mirror  Center  for  the 
People  &  the  Press. 
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1 1  Tabloid  Wars 


Training  often  begins  before  a  press  is  built.  It  continues  in  our  Cedar  Rapids,  Iowa, 
plant  where  your  crews  work  with  us  on  the  assembly  floor  to  learn  the  press 
bottom-up  and  inside-out.  Then  we  go  to  your  fecUity  to  train  crews  in  maintenance, 
press  operation  and  other  requirements.  Training  doesn’t  end  when  your  press  goes 
on  edition.  Our  23  trainers  and  support  personnel  are  available  whenever  they’re 
needed  to  blend  hands-on  and  classroom  instruction  with  custom  video,  printed  and 
interactive  material  to  speed  learning.  Only  the  industry  leader  provides  this  level  of 
support.  Rockwell  Graphic  Systems  -  The  Americas,  Rockwell  International. 
Phone:  708-850-5600.  Fax:  708-850-6310. 


Rockwell 

International 


...where  science  gets  down  to  business 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
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Accoxmtability 

PRESIDENT  BILL  CLINTON  is  following  some  bad  advice  by  cutting  press 
access  to  the  office  of  the  White  House  press  secretary  and  media  officers  be¬ 
hind  the  White  House  briefing  room. 

Reporters  have  complained  about  the  difficulty  of  getting  responses  to 
their  questions  from  the  White  House  spokesman  or  the  press  secretary. 
Their  answer  was  to  name  a  deputy  press  secretary,  another  layer  and  anoth¬ 
er  buffer,  between  them. 

If  reporters  can’t  get  straight  answers  to  their  questions  about  the  White 
House,  as  well  as  government  in  general,  the  flow  of  accurate  news  will  suffer, 
the  public  will  suffer,  and  it  will  boomerang  on  the  president. 

The  same  thing  goes  for  the  technique  of  going  directly  to  the  people 
through  television  without  press  conferences,  as  many  reporters  believe  he  is 
trying  to  do.  He  hasn’t  declared  himself  yet  on  whether  he  will  hold  press 
conferences  at  all. 

Question-and-answer  sessions  are  the  only  way  a  president  can  be  held  ac¬ 
countable  for  his  actions.  He  can  make  all  the  public  pronouncements  over 
the  air  with  or  without  cameras  but,  if  he  consistently  declines  to  submit  to 
questions  about  his  statements  or  his  actions,  doubt  will  arise  among  the 
electorate.  What  does  he  have  to  hide? 

The  Washington  press  corps — the  Fourth  Estate — is  the  only  non-parti¬ 
san  body  within  the  Beltway.  It  will  be  said  that  some  of  them  have  their  own 
political  agendas.  But  in  general,  and  on  average,  they  will  balance  out  pretty 
evenly.  Because  of  that.  President  Clinton  would  be  wise  to  listen  to  what 
they  have  to  say  on  the  subject  of  getting  more  information  to  the  American 
people — ^not  less. 

Six  media  organizations  representing  reporters  and  editors,  both  print 
and  broadcast,  have  presented  an  information  policy  paper  to  the  president 
and  the  vice  president  outlining  suggested  policy  in  areas  such  as  access,  the 
military,  subpoenas,  etc.  It  was  delivered  to  the  White  House  after  the  inau¬ 
guration  and  before  the  problems  mentioned  above  arose  at  the  White 
House. 

The  paper  recalled  that  in  his  inaugural  address  and  campaign  speeches. 
President  Clinton  “challenged  the  American  people  to  join  him  in  revitaliz¬ 
ing  the  institutions  of  American  democracy.” 

“That  effort  cannot  succeed,  however,  without  free  and  informed  de¬ 
bate — an  essential  element  of  a  strong  and  vigorous  democracy.  By  adopting 
the  recommendations  set  forth  above,”  the  paper  said,  “President  Clinton 
can  take  a  historic  step  toward  fulfilling  this  ideal.” 

If  President  Clinton  doesn’t  enter  into  that  free  and  informed  debate,  he 
will  find  that  his  opponents  may  be  getting  more  than  their  share  of  the 
headlines. 
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Letters  to  the  Editor 

Newspapers  should  monitor 
the  Postal  Service 


IT  IS  TIME  that  newspapers  paid  seri¬ 
ous  attention  to  the  activities  of  the 
United  States  Postal  Service. 

While  jealously  protecting  their  free¬ 
dom  from  any  competition,  they  have 
become  a  force  in  our  efforts  to  compete 
in  the  delivery  of  advertising. 

The  record  would  indicate  the  Postal 
Service  has  not  been  “user  friendly”  as 
far  as  newspapers  are  concerned  as  they 
tilt  the  playing  field  to  give  the  advan¬ 
tage  to  the  other  side.  They  do  this 
through  their  rules  and  regulations,  set¬ 
ting  of  postal  rates  and  promotion  of 
postal  service  for  advertising  purposes. 

Quite  simply,  from  the  safety  of  their 
government  status  they  continue  in 
their  anti-newspaper  efforts  to  promote 
our  direct  mail  competition. 

Now  comes  the  final  straw.  The  Postal 


Newspaperdonh 

50  YIARS  AOO  ...  An  unceas¬ 
ing  uproar  of  public  protest  led  by  the 
press  forced  President  Roosevelt  to 
withdraw  his  nomination  of  Edward 
J.  Flynn,  the  Bronx  political  boss,  as 
minister  to  Australia.  Wendell 
Willkie,  1940  candidate  for  president, 
called  it  “another  victory  for  the 
press.” 

Inez  Robb  of  International  News 
Service  and  Ruth  Cowan  of  the  As¬ 
sociated  Press  arrive  in  Algeria  with 
the  first  corps  of  overseas  WAACs. 
Henry  Gorrell,  United  Press  corre¬ 
spondent  in  the  Midle  East,  was 
awarded  the  U.S.Air  Medal  by  order 
of  President  Roosevelt  for  “extreme 
gallantry  in  conduct  under  fire”  dur¬ 
ing  a  bombing  raid  on  Greece  Oct.  3. 

Roosevelt  praised  press  and  radio 
for  the  secrecy  with  which  they  han¬ 
dled  his  trip  to  Casablanca  with 
Churchill. 

From  Editor  &  Publisher 
February  6,  1943 


Service  has  just  announced  that  it  is  ex¬ 
ploring  a  new  delivery  service,  “Saturday 
Certain”  delivery,  which  could  seriously 
affect  our  Sunday  insert  business. 

I  strongly  resent  the  fact  that  a  branch 
of  our  government  is  playing  favorites  in 
the  field  of  normal  business  competition 
between  private  businesses.  I  have  no 
doubt  that  the  direct  mail  companies  are 
doing  all  they  can  to  pressure  the  U.S. 
Postal  Service.  We  banded  together  be¬ 
fore  to  fight  the  competition  of  the  yel¬ 
low  pages.  Now,  in  the  interest  of  our 
own  survival,  1  feel  that  we  should  apply 
some  pressure  as  well. 

Nackey  S.  Loeb 

(Loeb  is  president  and  publisher,  Union 
Leader  Corp.,  Manchester,  N.H.) 

Break  the  comic 
page  design 

REGARDING  THE  RECENT  “Comics 
not  just  for  comics  section”  article: 

In  magazine  cartooning  we  routinely 
place  cartoon  art  in  various  areas  of  the 
magazine;  it  is  a  graphic  wake-up  for  text 
pages,  and  the  reader  looks  forward  to 
that  quick  hit  of  humor  to  be  found 
when  turning  a  page. 

It  makes  sense  for  newspapers  to  offer 
the  same  break  in  design. 

Bill  Lee 

(Lee  is  the  humor  editor  for  General 
Media  Magazines) 

Corrections 

IN  E&P's  JAN.  16  Obituaries  section, 
Clark  Hallas  was  incorrectly  identified 
as  Chuck  Hallas. 

The  1993  journalism  Awards  and  Fel¬ 
lowship  Directory  incorrectly  listed  the 
criteria  for  the  Knight  Center  for  Spe¬ 
cialized  Journalism  program.  There  is  no 
requirement  of  a  bachelor’s  degree  or 
proven  dedication  to  enterprise  journal¬ 
ism.  Additionally,  26  fellowships  are  of¬ 
fered,  not  eight  to  10  indicated. 


Not  so  black 
and  white 

QUESTIONS  ABOUT  environmental 
policy  are  not  nearly  so  black  and  white 
as  Dr.  Henry  Kendall  is  trying  to  con  the 
Society  of  Professional  Journalists  and 
others  into  believing  (“Journalists  and 
scientific  illiteracy,”  E&P,  Dec.  19.) 

Scientists  are  far  from  unanimous  on 
any  of  the  points  reported  from  his  talk. 

Dr.  Kendall  is  correct  in  suggesting 
that  reporters  must  be  careful  to  ques¬ 
tion  the  credibility  of  its  sources. 

They  might  start  with  the  Union  of 
Concerned  Scientists,  which  has  a  long 
record  of  suspect  credibility  —  including 
its  misleading  name  —  as  journalists  can 
confirm  with  a  little  research. 

It  is  not  true,  despite  what  Dr.  Kendall 
says,  that  only  a  very  tiny  minority  of 
scientists  have  refuted  the  idea  of  a 
threat  from  global  warming. 

Instead,  most  climatologists  say  the 
theory  of  global  warming  has  little  scien¬ 
tific  basis  and  is  based  on  computer 
models  that  cannot  even  accurately  say 
what  the  earth’s  temperature  has  been, 
much  less  what  it  is  going  to  be. 

In  a  recent  Gallup  Poll  of  climate  sci¬ 
entists,  49%  said  there  had  been  no 
global  warming  caused  by  any  human 
activity,  33%  said  they  did  not  know,  and 
only  18%  thought  some  had  occurred. 

Significantly,  of  those  actively  in¬ 
volved  in  research,  not  one  believed  that 
any  temperature  changes  in  the  data 
record  could  be  distinguished  from  nor¬ 
mal  variability 

I  might  point  out  that  many  of  the 
people  calling  for  governmental  action 
to  prevent  global  warming  today  are  the 
very  same  people  who  were  calling  for 
drastic  governmental  action  to  prevent 
an  impending  ice  age  in  the  1970s. 

Journalists  might  remember  that  there 
is  a  difference  between  honest  concern 
for  the  earth’s  environment  and  the  anti¬ 
human,  anti-progress  and  (ironically) 
anti-science  propaganda  Dr.  Kendall,  his 
group,  and  others  are  trying  to  dupe 
journalists  into  believing. 

Dorman  E.  Cordell 
Dallas,  Texas 

Clarification 

IN  THE  E&P  Jan.  2  newspaper  technology 
review,  figures  cited  from  the  NAA  survey 
of  newspaper  spending  were  totals  for  plant 
and  equipment.  Estimated  expenditures  on 
equipment  alone  amounted  to  $830  million 
1  in  1991  and  $770  million  in  1991 
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If  You  Think  Newspapers  Have  a  Future, 

We’ll  See  You  in  San  Francisco  ^ 

The  Fourth  Annual  Conference,  Newspapers  &  Teleconununications  Opportunities: 
Voice,  Fax  and  Online  Services,  March  15-17, 1993  Grand  Hyatt,  San  Francisco 

Program/Speakers 


Introduction  &  Market  Overview 

John  F.  Kelsey,  III,  President,  The  Kelsey  Group 
Ferdinand  C.  Teubner,  Publisher,  Editor  &  Publisher 

Keynote  Address 

William  Randolph  Hearst,  III,  Editor  &  Publisher, 

San  Francisco  Examiner 

Beyond  the  Brooks  Bill 

Tom  Pace,  Executive  Director,  Strategic  Alliances  & 

Voice  Services,  Dow  Jones  Information  Services; 

Former  Chairman,  IIA 

Jeff  Richards,  Director  of  National  Affairs,  MFJ  Task  Force; 
Chairman,  Interactive  Services  Association 

Partners  in  Profit 

Mickey  Charles,  President,  The  Sports  Network 
Jim  Lalonde,  President,  SureFind  Classifieds 

Getting  Started:  How  to  Do  it  Right 

Jim  Dibie,  Publisher,  Lewistown  Sentinel 

Dan  Maitland,  Vice  President,  Perception  Technology 

Corporation 

Mike  Silver,  Director  of  Marketing  and  Business 

Development ,  Tribune  Media  Services 

Joe  Sulmar,  President,  The  Nine  Call  Corporation 

John  Triplett,  Assistant  Managing  Editor,  Austin  American- 

Statesman 

Fax  Publishing 

Pat  Ecke,  Publisher,  The  New  York  Times  TimesFax 
Rachel  Gonter,  General  Manager,  Voice  Information 
Services  Inc. 

George  Schlukbier,  Director  of  Information  Services, 
McClatchy  Newspapers 

Sarah  Stambler,  Editor  &  Publisher,  Marketing  With 
Technology  News 

Strategic  Alliances 

Karen  Baker,  Marketing  Director,  Fresno  Bee 
Jan  Calvert,  Director  of  Voice  Services,  The  Chronicle 
Publishing  Company 

Hal  Logan,  General  Manager,  Pacific  Bell  Information  Services 
Dick  Reid,  President,  Tahoe  Telephone  Directories 

Online  Services 

Mike  O'Brien,  Director  of  New  Product  Development,  Press  Link 
Gene  Quinn,  General  Manager,  Chicago  Online 
David  Stonehill,  Project  Leader,  Associated  Press 
Bill  Young,  General  Manager,  Prodigy  Services  Corporation 


Enter  the  Personal  Newspaper 

Michael  Conniff,  Editor,  The  Kelsey  Report,  Columnist, 

Editor  &  Publisher 

Mark  Mathes,  Executive  Editor,  Ocala  Star-Banner 
James  T.  McKnight,  Vice  President  of  Telecommunications, 
Cox  Newspapers 

Voice  Personals:  Formula  for  Success 

Frank  Dorf,  Electronic  Media  Manager,  The  Sacramento  Bee 
Michael  Ellerin,  Publishing  Consultant,  San  Francisco  Bay  Guardian 
Andrew  Sutcliffe,  President,  Tele-Publishing  Inc. 

Lou  Zimmers,  President,  Zimmers  Voice  Publishing 

Real  World  Lessons  from  the  Entrepreneurs 

Joyce  Jillson,  Creators  Syndicate 

Michael  "Roxy"  Roxborough,  Universal  Press  Syndicate 

Bill  Tobin,  President,  PC  Flowers 

Protecting  the  Classified  Franchise 

Bud  Calvert,  National  Sales  Manager,  Brite  Voice  Systems 
Jack  Dale,  President,  Classifacts 

Eric  Nelson,  Associate  Editor,  The  MacDonald  Classified  Service 

Database  Marketing 

Evan  Ray,  Controller,  Reno-Gazette-Journal;  Project  Manager, 
Person's  Database 

Tom  Stites,  Vice  President,  Universal  Press  Syndicate 
Paulette  Wilhelmy,  Account  Director,  The  Mowry  Company 

Town  Meeting/Case  Study 

Chris  Jennewein,  General  Manager  of  Mercury  Center, 

San  Jose  Mercury  News 

Newspapers  in  the  Nineties 

Shaun  Higgins,  Director  of  Marketing  &  Sales,  Spokane 
Spokesman-Review 

Carolyn  Martin,  Director,  New  Business  and  Product 
Development,  Gannett  Company 

Tonda  Rush,  President  &  CEO,  National  Newspaper  Association 
Peter  Thieriot,  President,  Newspaper  Division,  The 
Chronicle  Publishing  Company 

Newspapers  2000 

Roger  F.  Fidler,  Director  of  New  Media  Development, 
Knight-Ridder  Inc. 

Mike  Fabisch,  Assistant  Vice  President,  Bell 
Communications  Research  Inc. 

John  Reed,  Chairman,  Cableshare;  Executive  Vice  President, 
Audio  Services  Inc. 

Steve  Reynolds,  Director  of  Interactive  Media,  LINK  Resources 


Tabletop  exhibits  will  allow  leading  vendors  to  demonstrate  interactive  products/services. 

The  complete  cost  of  the  conference  is  $795  ($695  before  February  15). 

For  information  and  a  brochure;  call  Natalie  Kaye  at  (609)  730-1000,  Fax:  (609)  730-1234. 
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Advice  for 
the  President 

Six  media  organizations  send  information  policy  paper 
to  President  Clinton  and  Vice  President  Gore 


by  Debra  Qersh 

CALLING  ON  PRESIDENT  Clinton 
to  “reverse  the  information  policies  and 
practices  of  previous  administrations,” 
six  media  organizations  have  sent  an  in¬ 
formation  policy  paper  to  the  president 
and  Vice  President  Gore. 

“President  Clinton  will  have  an  ex¬ 
traordinary  opportunity  to  fulfill  the 
ideal  of  participatory  democracy  in 
America  through  his  presidential  au¬ 
thority  over  and  dissemination  of  infor¬ 
mation  to  the  public  and  the  press,”  the 
paper,  “Maintaining  an  Informed 
Democracy,”  stated. 

Sent  by  the  American  Society  of 
Newspaper  Editors,  the  Newsletter 
Publishers  Association,  the  National 
Newspaper  Association,  the  Radio- 
Television  News  Directors  Association, 
the  Reporters  Committee  for  Freedom 
of  the  Press  and  the  Society  of  Profes¬ 
sional  Journalists,  the  six-page  report 
outlines  suggested  policy  in  areas  such 
as  access,  the  military,  subpoenas,  the 
National  Archives  and  impersonation 
of  journalists. 

ASNE  counsel,  Richard  M.  Schmidt 
Jr.  of  the  Washington,  D.C.,  law  firm 
Cohn  &  Marks,  said  such  a  paper  has 
not  been  sent  to  a  new  president  by 
these  groups  before,  but  in  light  of  Clin¬ 
ton’s  statements  and  the  abuses  of  the 
past  12  years,  this  ad  hoc  group  of  media 
organizations  thought  the  time  was 
right. 

The  paper  and  cover  letter  were  sent  to 
the  president  and  vice  president  Jan.  22. 

Issues  to  be  included  in  the  policy  pa¬ 
per  were  determined  by  an  informal 
coalition  of  media  groups  in  the  Wash¬ 
ington  area,  and  those  six  groups  listed 
chose  to  sign  the  paper,  Schmidt  said. 

The  Newspaper  Association  of  Amer¬ 


ica  was  sent  a  draft  copy  of  the  paper  but 
did  not  sign  it. 

Newspaper  Association  of  America 
senior  vice  president/government,  legal 
and  public  affairs  John  Sturm  recom¬ 
mended  that  the  NAA  executive  com¬ 
mittee  not  sign  the  draft  version  because 
of  language  that  was  unnecessarily 
harsh,  particularly  that  dealing  with  the 
appointment  of  a  new  archivist. 

The  NAA  executive  committee  chose 
not  to  comment  on  or  suggest  changes  to 
the  paper.  It  believed  it  did  not  have 


time,  because  it  thought  the  paper  was  to 
be  sent  prior  to  the  Jan.  20  inauguration. 

The  “meaningful  exercise”  of  First 
Amendment  rights,  the  paper  stated, 
“requires  the  political  will  of  the  presi¬ 
dent,  and  his  continued  personal  com¬ 
mitment  to  open  government,  an  in¬ 
formed  electorate  and  a  free  press.” 

The  journalism  groups  charged  that 
“through  a  series  of  stringent  controls 
and  practices”  the  Reagan  and  Bush  ad¬ 
ministrations  “systematically  reduced 
public  access  to  information  about  their 
government.” 

Personnel  appointments  should  be 
made  aware  of  the  president’s  stand  on 
open  government,  and  the  “commit¬ 
ment  to  these  beliefs  should  be  assessed 
in  the  records  of  presidential  appointees 
and  future  judges.” 


New  directors,  the  paper  suggested, 
should  be  named  for  the  Office  of  Man¬ 
agement  and  Budget,  the  Office  of  In¬ 
formation  and  Regulatory  Affairs,  and 
the  Office  of  Information  and  Security 
Oversight. 

Other  appointments  should  include 
new  Justice  Department  officials  with 
authority  over  tbe  Office  of  Information 
and  Privacy,  and  a  new  Archivist  of  the 
United  States. 

The  groups  believe  that  President 
Clinton  should  issue  a  new  executive  or¬ 


der  for  defining  and  protecting  national 
security  information,  a  practice  “of  al¬ 
most  every  new  president.” 

The  president  should  be  sure  the  or¬ 
der  regarding  classified  information  does 
the  following,  according  to  the  groups’ 
paper: 

•  “Balances  the  public’s  interest  in  ac¬ 
cess  against  the  need  for  classifying  for 
national  security  reasons; 

•  “Places  equal  emphasis  upon  classi¬ 
fication  and  declassification; 

•  “Narrows  the  criteria  for  classifica¬ 
tion; 

•  “Reduces  the  volume  of  classified  in¬ 
formation; 

•  “Creates  schedules  for  systematic  de- 
classification; 

•  “Eliminates  the  authority  to  reclassi¬ 
fy  information  in  the  public  domain; 


Newspaper  Association  of  America  senior  vice 
president/govemment,  legal  and  public  affairs  John 
Sturm  recommended  that  the  NAA  executive 
committee  not  sign  the  draft  version  because  of 
language  that  was  unnecessarily  harsh. 


President  Clinton  (right)  and  Vice  President  Qore 
have  received  an  information  policy  paper  from  six 
media  organizations. 


•  “Creates  greater  accountability 
and  information  security  standards  for 
all  classified  information,  including 
compartmentalized  and  special  access 
information.” 

The  Freedom  of  Information  Act,  the 
Government  in  the  Sunshine  Act  and 
related  provisions  in  the  Administrative 
Procedures  Act  and  the  Federal  Adviso¬ 
ry  Committee  Act  are  the  clearest  indi¬ 
cators  of  the  “personal  commitment  and 
the  political  will  of  the  president  and 
Cabinet  officials  to  the  ideals  of  open 
government.” 

To  that  end,  the  journalism  groups 
maintain  that  “certain  actions  will  lend 
immediate  credibility  and  strengthen” 
the  Fol  and  Sunshine  Acts,  as  well  as  re¬ 
lated  legislation. 

Among  the  actions  suggested  are: 

•  “Designate  a  Justice  Department  of¬ 
ficial  to  review,  oversee  and  make  rec¬ 
ommendations  for  change  in  the  Office 
of  Information  and  Privacy; 

•  “Support  executive  policies  and  leg¬ 
islation  to  strengthen  FoIA  (including 
ensuring  public  access  to  electronic 
records); 

•  “Designate  a  high-level  Justice  De¬ 
partment  official  to  oversee,  review  and 
seek  recommendations  for  proper  imple¬ 
mentation  of  FoIA,  the  Government  in 
the  Sunshine  Act,  and  the  Privacy  Act; 


to  stop  egregious  delays  and  arbitrary  de¬ 
nials;  and  to  restructure  the  manage¬ 
ment  and  mission  of  the  Office  of  Infor¬ 
mation  and  Privacy; 

•  “Adopt  a  policy  limiting  FoIA  de¬ 
nials  and  defense  of  such  denials  to  the 
standard  of  demonstrable  harm; 

•  “Separate  the  functions  of  FoIA  ap¬ 
peals  and  FoIA  policy  from  inside  the 
Office  of  Information  and  Privacy; 

•  “Establish  standards  and  schedules 
for  resolving  and  settling  all  outstanding 
FoIA  litigation; 

•  “Announce  the  attorney  general’s 
intent  to  comply  with  disclosure  policy 
underlying  FoIA; 

•  “Prohibit  political  abuse,  through 
any  means  (including  delay  or  selective 
processing),  of  FoIA  and  related  laws; 

•  “Conduct  a  study  and  seek  recom¬ 
mendations  for  needs  related  to  requests 


for  electronic  and 
other  formats; 

•  “Mandate  vigor¬ 
ous  enforcement  of 
the  Government  in 
the  Sunshine  and  Fed¬ 
eral  Advisory  Com¬ 
mittee  Acts; 

•  “Ensure  that 
agency  public  affairs 
officials,  including 
those  of  the  Depart¬ 
ment  of  Justice,  re¬ 
spond  promptly  and 
responsibly  to  all  in¬ 
quiries  from  the  press 
and  public.” 

Changes  also  are 
called  for  in  the  OMB  Office  of  Informa¬ 
tion  and  Regulatory  Affairs  and  the  Na¬ 
tional  Archives,  according  to  the  paper. 

The  six  groups  charge  that  OIRA  has 
been  politicized.  They  suggest  its  admin¬ 
istrator  should  have  professional  qualifi¬ 
cations  “consistent  with  the  statutory 
mission  and  enumerated  functions,”  who 
will  give  balanced  emphasis  to  all  func¬ 
tions,  and  that  OIRA  be  included  as  a 
separate  line  item  within  the  OMB  bud¬ 
get  for  greater  oversight  and  account¬ 
ability. 

In  addition,  the  paper  calls  for  ap¬ 
pointment  of  a  new  Archivist  of  the 


United  States,  as  the  “current  adminis¬ 
tration  of  the  National  Archives  does 
not  have  the  confidence  of  the  Con¬ 
gress,  the  archival  and  research  com¬ 
munity,  or  journalists.”  A  new  FoIA  ex¬ 
emption  for  information  of  “commer¬ 
cial  value,”  rather  than  increasing 
competitiveness,  “has  frequently  served 
to  inhibit,  if  not  diminish,  opportuni¬ 
ties  for  advances  in  commerce,  science 
and  technology,”  according  to  the  poli¬ 
cy  paper. 

Not  only  has  this  policy  restricted  the 
movement  and  participation  in  confer¬ 
ences  and  review  of  papers  of  foreign  sci¬ 
entists  and  professors  in  the  U.S.,  but 
also  these  “restrictions  on  disclosure  of 
export  licenses  granted  by  the  Com¬ 
merce  Department  enabled  administra¬ 
tion  officials  to  assist  Iraq,  Syria  and  oth¬ 
er  nations  without  knowledge  by  the 


public  or  Congress  that  law  and  policy 
were  being  violated  to  do  so.”  The  paper 
points  out  that  already  there  are  restric¬ 
tions  on  trade  secrets  and  other  propri¬ 
etary  information  in  FoIA,  so  “new  pro- 
ptietary  rights  in  government  informa¬ 
tion  should  not  be  created.” 

The  relationship  of  the  U.S.  military 
and  the  media  has  been  a  hot  topic,  es¬ 
pecially  since  the  Persian  Gulf  war. 
Since  then,  the  Department  of  Defense 
has  adopted  principles  for  coverage  of 
military  action  that  were  worked  out 
with  media  representatives,  but  it  also 
has  proposed  rules  for  inclusion  in  the 
DoD  National  Press  Pool. 

The  six  media  groups  suggest  that  the 
president,  DoD  officials  and  the  heads  of 
Central  Command  and  the  service 
branches  do  the  following: 

•  “Adopt  the  May  1992  Statement  of 
Principles  on  Military-Media  Relations; 

•  “Maintain  civilian  control  of  press 
policy; 

•  “Rescind  the  proposed  September 
1992  Eligibility  Criteria  for  News  Media 
Membership  in  the  DoD  National  Me¬ 
dia  Pool; 

•  “Establish  ongoing  dialogue  and 
training  with  military  officials  and  me¬ 
dia  organizations  for  military  and  media 
education; 

•  “Ensure  development  of  a  military 
public  affairs  plan  as  a  primary  element 
of  military  operations  plans; 

•  “Ensure  proper  training  of  military 
public  affairs  officers; 

“Adopt  as  a  mutual  military-media  ob¬ 
jective  the  goal  of  informing  the  Ameri¬ 
can  public  with  timely,  accurate,  inde¬ 
pendent,  and  thorough  reporting  in  a 
manner  consistent  with  preserving  mili¬ 
tary  security  during  wartime.” 

Although  the  attorney  general’s 


The  paper  points  out  that  already  there  are 
restrictions  on  trade  secrets  and  other  proprietary 
information  in  FoIA,  so  “new  proprietary  rights  in 
government  information  should  not  be  created.” 
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New  York  Tabloid 
War  Heats  Up 

Post’s  top  editors  defect  to  the  Daily  News;  key  Daily  News 
staffers  quit  amid  Guild’s  call  for  a  boycott  against  owner 


by  Qeorge  Qameau 

TURMOIL  AND  UNCERTAINTY 
gripped  the  New  York  tabloid  war  as 
new  owners  of  the  New  York  Post  and 
Daily  News  locked  in  a  potentially 
deadly  battle. 

As  E<S?P  went  to  press,  Daily  News 
owner  Mortimer  Zuckerman  won  a  ma¬ 
jor  victory  by  capturing  the  top  news¬ 
room  managers  from  Steven  Hoffen- 
berg’s  Post. 

Hoffenberg  called  Zuckerman  “a  vul¬ 
ture,”  filed  a  lawsuit,  and  offered  free 
classified  ads  to  job  seekers  and  to  em¬ 
ployers  looking  for  workers. 

Meanwhile,  the  Daily  News  lost  a 
core  of  key  news  staff  when  a  handful  of 
its  most  recognized  reporters  gave  their 
notice  in  a  dispute  between  Zuckerman 
and  the  Newspaper  Guild  local. 

As  details  emerged  in  the  press  about 
Hoffenberg’s  history  of  investigations 
and  court  judgments,  the  News  hired 
Post  editor  Lou  Colasuonno  to  replace 
Jim  Willse  as  the  top  editor  at  the  News. 
Colasuonno  brought  with  him  Post 
managing  editor  James  Lynch  and  metro 
editor  Richard  Gooding.  Columnist 
Mike  McAlary  also  defected  to  the 
News. 

Post  employees  have  swallowed  a  20% 
pay  cut  for  a  month  to  stanch  losses  after 
Peter  Kalikow  threatened  to  close  the 
paper  because  its  chief  lender  cut  off 
credit.  Kalikow,  who  is  himself  in  per¬ 
sonal  bankruptcy,  offered  the  ultimatum 
to  buy  time  to  find  a  buyer.  Hoffenberg, 
who  has  taken  over  day-to-day  control 
pending  a  final  agreement  to  acquire  the 
paper,  has  vowed  to  restore  half  the  pay 
cut. 

It  is  widely  believed  the  city  cannot 
support  three  tabloids.  The  Post  and 
Daily  News  have  staggered  from  crisis  to 
crisis  over  the  past  few  years.  New  York 
Newsday,  the  city  edition  of  the  success¬ 
ful  suburban  tabloid  Newsday,  is  losing 
money  for  its  Times  Mirror  Co.  parent 
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One  anti'Zuckerman  flyer  distributed  by 
the  Newspaper  Quild  is  titled  “Mart 
Massacres  180  Jobs”  and  pictures 
Zuckerman ’s  face  superimposed  on  a 
gun-toting  mobster. 

while  awaiting  the  fate  of  its  less  wealthy 
tabloid  rivals,  who  have  so  far  continued 
to  defy  the  odds  and  survive. 

Meanwhile,  Zuckerman  is  fighting  an¬ 
other  battle  closer  to  home.  After  effec¬ 
tively  breaking  the  Guild  when  he 
bought  the  News  from  bankruptcy  last 
month,  he  is  being  vilified  by  the  union 
as  a  “racist”  and  “union  buster”  who  has 
thrown  older  and  minority  workers  out 
in  the  streets. 

Strongly  denying  both  charges,  Zuck¬ 
erman  said  support  from  nine  other 
News  unions  hardly  indicated  union 
busting,  and  the  paper’s  racial  makeup 
has  not  changed  since  he  took  rvci. 

Despite  a  conspicuous  lack  of  support 
from  other  unions,  the  Guild  has  started 
a  “corporate  campaign”  against  the  Daily 
News  and  Zuckerman’s  U.S.  News  & 


World  Report,  The  Atlantic,  and  his  real 
estate  holdings. 

The  Guild,  the  only  News  union 
without  a  contract,  also  suffered  the 
most  severe  cuts  of  the  paper’s  10 
unions:  About  225  of  540  Guild-repre¬ 
sented  employees  in  news,  advertising 
and  administration  lost  their  jobs  or  ac¬ 
cepted  buyouts. 

The  unions  with  contracts — all  mem¬ 
bers  of  the  umbrella  organization  of 
newspaper  unions,  the  Allied  Printing 
Trades  Council — chose  not  to  support 
the  boycott,  as  did  city  and  state  AFL- 
CIO  units.  The  Guild  has  quit  Allied  in 
protest. 

Bruce  Jett,  the  Guild  unit  chairman 
who  Zuckerman  refused  to  hire  as  ad 
sales  representative,  said  the  boycott  al¬ 
ready  has  depressed  News  circulation  by 
90,000. 

Zuckerman  denied  the  boycott  has 
had  any  effect.  He  said  January  advertis¬ 
ing  actually  increased  11%,  and  News 
spokeswoman  Sherrie  Rollins  said  circu¬ 
lation  dipped  in  January,  but  no  more 
than  usual. 

The  Guild’s  campaign  has  included 
leafleting  in  city  transportation  hubs,  a 
national  mailing  to  labor  groups,  and 
news  conferences  at  which  labor  and 
black  leaders  voiced  support  for  the 
Guild. 

Using  professional  anti-management 
campaign  organizer  Ray  Rogers,  12 
phones,  computers  and  dozens  of  volun¬ 
teers,  the  union  is  soliciting  support  and 
financing  from  local  black,  Hispanic  and 
senior  citizens  groups.  It  has  picketed 
U.S.  News  headquarters  in  Washington 
and  is  “lobbying”  Zuckerman’s  creditors, 
Jett  said,  declining  to  disclose  funding 
sources. 

Zuckerman  met  with  local  black  lead¬ 
ers  to  explain  his  position  and  the  pa¬ 
per’s  “very  aggressive”  minority  hiring 
program.  Had  he  used  union  seniority 

(See  Tabloids  on  page  40) 
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The  Reborn 
Oakland  Tribune 

Staffers  and  most  readers  are  happy  it  survived;  now  they 
must  adapt  to  the  newspaper  being  part  of  a  chain 


by  M.L.  Stein 

THE  “NEW”  OAKLAND  (Calif.)  Tri¬ 
bune  is  off  and  running,  followed  by  a 
horde  of  well-wishers,  professional  crit¬ 
ics  and  complainers. 

One  reader/complainer,  according  to 
Tribune  editor  Pearl  Stewart,  “said  he 
liked  the  old  Tribune  better  because  it 
was  thinner.  He  wanted  us  to  make  our 
stories  shorter.  I’m  happy  to  say  that’s 
one  complaint  we  will  not  address.” 

The  Tribune’s  expanded  news  hole, 
compared  with  its  predecessor,  is  among 
the  changes  that  Stewart  and  other  staff 
members  mention  first  when  talking 
about  the  “new”  paper.  Although  the 
adjective  “new”  is  used  only  for  promo¬ 
tional  purposes  and  is  not  on  the  Tri¬ 
bune’s  flag,  the  paper’s  management 
wants  to  make  it  clear  that  Oakland  and 
the  San  Francisco  East  Bay  region  have 


a  new  product  —  not  only  in  size  but  in 
more  sweeping  coverage. 

Actually,  there  is  something  new  in 
the  flag.  It  is  now  “The  Oakland  Tri¬ 
bune.,”  adding  the  article  and  a  period. 

The  period? 

“A  grace  note,”  explained  David  Bur- 
gin,  editor  in  chief  of  the  Alameda 
Newspaper  Group  (ANG),  which 
bought  the  Tribune  from  Robert  and 
Nancy  Maynard.  “It’s  our  way  of  saying 
the  paper  is  stable  and  here  to  stay. 
You’ll  notice  that  the  Wall  Street  Journal 
also  uses  a  period.” 

Certain  Tribune  assets,  including  its 
name,  circulation  list  and  some  equip¬ 
ment,  but  not  the  old  Tribune  Tower 
building,  were  sold  to  ANG  by  the  May¬ 


nards,  who  had  published  the  118-year- 
old  newspaper  for  10  years.  A  reliable 
source  told  E&P  that  the  sale  price,  in¬ 
cluding  paying  off  the  Maynards’  debt  to 
the  Freedom  Forum,  was  $20  million. 

The  new  owners  began  publishing  the 
Tribune  on  Dec.  1  of  last  year,  the  day 
after  the  sale  was  completed. 

The  switchover,  although  exciting, 
was  not  without  problems. 

“On  the  first  day,  we  had  reporters 
writing  on  deadline  while  learning  a 
new  computer  system  with  technicians 
standing  over  their  shoulders,”  recalled 
Stewart,  a  veteran  Bay  area  journalist, 
who  was  a  reporter  and  features  editor 
for  the  old  Tribune  in  the  1970s  and 
more  recently  a  San  Francisco  Chronicle 
reporter. 

She  is  said  to  be  the  first  African- 
American  woman  to  edit  a  major  metro¬ 
politan  daily  in  the  U.S. 


The  Tribune’s  new  home  is  the  third 
floor  of  a  building  that  formerly  housed 
the  Port  of  Oakland  Commission  at  his¬ 
toric  Jack  London  Square.  The  news¬ 
room  of  the  redecorated  facility  has  a 
sweeping  view  of  the  water  —  a  view 
that  Bay  area  dwellers  pay  big  money  to 
buy. 

The  paper  is  printed  at  ANG  plants 
in  Hayward  and  Pleasanton,  which  ac¬ 
counts  for  the  fact  that  the  80  people 
hired  from  the  former  Tribune’s  630  em¬ 
ployees  came  primarily  from  editorial. 

About  60  of  the  hires  now  staff  the 
Tribune  while  20  were  spread  among 
ANG’s  four  other  dailies,  the  Hayward 
Review,  the  Fremont  Argus,  the  Alame¬ 
da  Times-Star  and  the  Tri-Valley  Herald. 


However,  Burgin  moved  in  a  cadre  of 
East  Bay  beat  specialists  from  the  other 
papers  to  flesh  out  the  Tribune’s  report¬ 
ing  staff. 

The  Tribune,  as  its  flagship  paper,  also 
became  ANG’s  headquarters  where  Bur- 
gin  and  group  publisher  J.  Allan  Meath 
now  have  their  offices.  ANG  is  owned 
by  the  Houston-based  MediaNews  com¬ 
pany  headed  by  William  Dean  Single- 
ton,  who  rescued  the  Tribune  from  prob¬ 
able  extinction. 

The  reborn  Tribune  reveals  the  differ¬ 
ence  between  printing  on  modern,  high¬ 
speed  offset  presses  and  the  worn  letter- 
presses  in  the  Tribune  Tower.  The  typeface 
and  design  of  the  new  paper  are  cleaner, 
brighter  and  literally  more  colorful. 

Also  demonstrated  is  what  more 
money  and  group  resources  can  accom¬ 
plish.  The  new  Tribune  offers  a  bigger 
news  hole  and  more  local  and  sports 
news  than  the  Maynards  could  provide, 
although  the  old  Tribune  will  be  remem¬ 
bered  for  its  scrappy  reporting  that 
turned  up  many  scoops  and  won  several 
prizes,  including  a  Pulitzer. 

The  esprit  de  corps  that  marked  the 
old  Tribune  appears  to  have  carried  over 
to  its  revised  successor,  said  managing 
editor  Tim  Schreiner,  who  was  brought 
over  from  the  Chronicle. 

“I’ve  been  amazed  at  the  energy  over 
here  when  you  consider  what  they’ve 
been  through  during  the  last  decade  at 
the  Trib  —  not  knowing  whether  the  pa¬ 
per  was  going  to  exist  or  not,”  Schreiner 
stated.  “I’ve  worked  on  newspapers  that 
would  kill  to  have  these  people.” 

Business  writer  Benny  Evangelista, 
one  of  the  carryovers  from  Tribune  Tow¬ 
er,  expressed  satisfaction  with  his  new 
employer,  particularly  because  of  its  bet¬ 
ter  equipment. 

“It’s  nice  to  work  on  a  computer 
whose  manufacturer  is  still  in  business,” 
he  commented. 

Columnist  William  Wong,  who  also 
was  hired  from  the  old  Tribune,  re¬ 
marked,  “I’m  happy  the  paper  survived.  I 


The  staff  also  is  adjusting  to  not  having  a 
copy  desk,  being  served  hy  the  one  at  the  Hayward 
paper.  “IVe  never  worked  for  a  paper  without  a  copy 
desk,”  said  city  editor  Charles  Jackson. 
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The  Tribune’s  new  home  is  the  third  floor  of  a  building  that  formerly  housed  the 
Port  of  Oakland  Commission  at  historic  Jack  London  Square.  The  newsroom  of  the 
redecorated  facility  has  a  sweeping  view  of  the  water  —  a  view  for  which  Bay  area 
dwellers  pay  big  money. 


think  the  new  owners  will  continue  the 
diversity  that  Bob  Maynard  practiced. 
What  is  different  is  that  we  must  learn 
to  adjust  to  being  part  of  a  chain.” 

The  staff  also  is  adjusting  to  not  hav¬ 
ing  a  copy  desk,  being  served  by  the  one 
at  the  Hayward  paper. 

“I’ve  never  worked  for  a  paper  without 
a  copy  desk,”  said  city  editor  Charles 
Jackson,  whose  experience  includes  the 
old  Tribune,  the  Washington  Post  and 
the  Dallas  Times  Herald. 

Another  difference,  he  observed,  is 
that  “The  old  Trib  was  a  writer’s  paper. 
This  is  an  edited  paper  and  there  are 
tight  deadlines.  There  were  really  no 
hard  deadlines  at  the  Tower.  Stories  sort 
of  trickled  in.  Of  course,  we  make  mis¬ 
takes  here  but  not  the  same  mistakes.  I 
still  love  this  business.” 

“It’s  a  lot  better  than  the  old  Tribune 
in  some  respects,”  said  another  holdover, 
police  reporter  Harry  Harris,  who  has 
spent  21  years  on  the  Tribune. 

“We’re  still  feeling  our  way,”  he  said. 
“Management  is  not  afraid  to  spend 
money  on  big  stories  but  they’re  still 
learning  the  community.” 

Publisher  Meath  said  that  advertisers 
are  reacting  well  to  the  Tribune.  Before 
the  paper  changed  hands,  he  said,  many 
advertisers  were  buying  the  four  ANG 
newspapers  but  not  the  Tribune. 

“When  we  bought  the  paper,  we  es¬ 
tablished  a  rate  structure  to  entice  major 
advertisers  who  could  now  be  in  all  five 
papers,”  Meath  said.  “We  made  it  rea¬ 
sonable  for  them  to  buy  the  Trib.” 

Asked  if  the  Tribune  were  showing  a 
profit,  Meath  replied,  “It  has  to  make  a 
profit  for  a  lot  of  reasons.” 

The  publisher  said  that  the  Tribune, 
whose  circulation  is  just  over  100,000,  is 
aiming  at  covering  more  of  the  populous 
and  largely  affluent  East  Bay  than  its  one¬ 
time  namesake,  although  its  main  con¬ 
centration  will  be  on  Oakland  and 
Berkeley,  which  have  no  hometown  daily. 

“Our  newspaper  is  different,”  Meath 
contended.  “Our  story  count  is  up  and 
our  intent  is  to  serve  all  the  people  of 
the  East  Bay.  There  is  a  very  strong  eth¬ 
nic  mix  here  and  we  have  to  deal  with 
rich  or  poor  or  whoever  is  making  news. 
We’re  going  to  be  more  diversified  than 
was  the  case  previously.” 

Meath  believes  that  the  Tribune  is 
strengthened  by  the  input  from  ANG’s 
other  papers,  which  feed  relevant  stories 
to  the  metro  daily. 

Burgin  called  the  arrangement  a 
“journalism  cooperative,”  which  gives 
the  Tribune  “the  resources  to  flourish 
and  grow  as  never  before,  advantages  its 


financially  beleaguered  predecessor  nev¬ 
er  had.” 

The  new  Tribune  has  been  greeted 
with  a  mixture  of  praise  along  with  some 
carping,  but  even  the  critics  are  glad  the 
paper  is  still  around. 

“The  redesigned  newspaper  catches 
the  eye,”  wrote  San  Francisco  Examiner 
media  critic  David  Armstrong.  “Gone 
are  the  indistinct  black-and-white  pho¬ 
tos  and  muddy  pages  churned  out  by  the 
old  Trib’s  antiquated  presses.” 

Armstrong  also  lauded  management 
for  holding  to  such  well-known  Tribune 
columnists  as  Wong  and  Brenda  Payton, 
but  backhanded  the  paper’s  expanded 
sports  section  for  giving  too  much  space 
to  “densely  packed  capsule  summaries 
and  the  curse  of  newspaper  sports  — 
stacks  o’  statistics.” 

Steve  Stallone,  editor  of  the  East  Bay 
edition  of  the  weekly  San  Francisco  Bay 
Guardian,  rapped  the  Tribune  as  “simply 
a  zoned  edition  of  the  ANG  generic  pa¬ 
per,  and  shows  why  people  are  already 
calling  it  the  Oakland  Daily  Review,”  a 
reference  to  the  Hayward  Daily  Review. 

Still,  Stallone  conceded  that  the  Tri¬ 
bune  “has  more  stories  on  more  pages.” 

Most  observers  generally  gave  the  Tri¬ 
bune  a  good  sendoff,  coupled  with  an 
“It’s  too  early  to  judge”  approach. 

Ben  Bagdikian,  a  national  media  critic 
who  lives  in  the  East  Bay,  said,  “There’s 
more  local  news  but  it’s  not  as  intense 
and  good  as  the  old  Oakland  Tribune  was 
in  its  first  couple  of  years,  although  that 
diminished.  But  1  would  withhold  final 


judgment  until  the  Trib  is  farther  along.” 

San  Francisco  Chronicle  managing  ed¬ 
itor  Matthew  Wilson,  whose  paper  claims 
a  circulation  of  over  150,000  in  the  East 
Bay  and  is  pushing  for  more,  also  com¬ 
pared  the  Tribune  with  the  other  ANG 
papers  in  terms  of  looks.  “But  that  isn’t 
necessarily  bad,”  he  added.  “I  wouldn’t 
pass  judgment  yet  on  the  paper.” 

Tom  Goldstein,  dean  of  the  Universi¬ 
ty  of  California,  Berkeley,  School  of 
journalism  and  a  former  New  York 
Times  reporter,  said  of  the  Tribune: 
“They’ve  made  an  interesting  start. 
There  have  been  a  lot  of  dramatic 
changes  but  there  are  several  hugs  to 
work  out.  I  would  give  them  another  six 
months  to  see  what  they  deliver.” 

Nancy  Maynard  called  the  start-up 
an  “ambitious  effort”  and  Leroy  Aarons, 
the  paper’s  former  executive  editor,  said, 
“It’s  still  finding  its  focus.” 

“There’s  a  lot  more  space  for  news  but 
on  certain  days  the  paper  seems  plugged 
with  out-of-town  stories,”  Aarons  added. 
“Also,  the  old  Tribune  had  more  profiles 
and  more  lifestyle  features,  which  is  not 
in  their  format,  but,  eventually  the  larger 
ANG  budget  should  work  for  them.” 

Singleton  termed  the  Tribune  a  “very 
successful  start”  and  scoffed  at  those 
who  regard  it  as  a  look-alike  paper. 

“We  obviously  share  typesetting  and 
layout  but  I  don’t  see  anything  wrong 
with  that,”  he  stated.  “So  what  if  the  Tri¬ 
bune  resembles  the  others  in  the  group. 
Nobody  reads  any  two  papers.  They  read 
one.”  BEg^P 
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Offended 

Fort  Lauderdale  alternative  newspaper’s  ‘spoof’  angers  French 
Canadians;  editor  unapologetic;  protest  march  called  off 


by  Mark  Fitzgerald 

XS  MAGAZINE’S  RECENT  second 
annual  spoof  of  French  Canadian 
tourists  in  Fort  Lauderdale,  Fla.,  pro¬ 
voked  an  angry  fight  that  swept  up  the 
Sun-Sentinel  Co.,  an  area  French-lan¬ 
guage  newspaper,  and  a  Canadian  mem¬ 
ber  of  Parliament. 

Though  the  contretemps  was  defused 
in  time  to  stop  a  planned  Jan.  22  march 
on  the  headquarters  of  the  Sun-Sentinel 
newspaper,  the  editor  of  XS  remains  un¬ 
apologetic  and  French  Canadians,  ac¬ 
cording  to  an  executive  with  the  Holly¬ 
wood,  Fla.-based  French-language  paper 
Le  Soleil  de  la  Floride,  remain  offended. 

At  the  center  of  the  controversy  was  a 
15 -page  calendar  published  in  the  week¬ 
ly  XS  that  portrayed  French  Canadians 
as  a  particularly  penny-pinching  and 
tasteless  breed  of  tourists  whose  beach 
wear  tends  to  too-small  Speedo  trunks 
that  emphasize  bulging  bellies  and  bad 


sunburns.  French  Canadian  tourists,  the 
feature  said,  are  “ugly,  fat  and  cheap.” 

The  feature  was  entided,  “Ribbit,  Rib- 
bit;  Frogs  return  with  new  crop  from  the 
harvest  of  shame.” 

A  similar,  though  much  shorter,  fea¬ 
ture  ran  last  year  in  XS,  an  “alternative” 
newspaper  that  was  created  a  few  years 
ago  by  the  Sun-Sentinel  Co.,  publishers 
of  the  Sun-Sentinel  and  a  subsidiary  of 
Tribune  Co.  of  Chicago. 

While  the  1992  feature  provoked 
protests  —  including  a  package  of  excre¬ 
ment  sent  anonymously  to  the  news¬ 
room  —  it  was  nothing  like  the 
firestorm  provoked  by  the  calendar. 

Canadian  newspapers,  especially  in 
Quebec,  published  reaction  on  their 
front  pages.  Canadian  Broadcast  Corp. 
News  and  other  broadcast  media  aired 
stories  about  the  controversy. 

Closer  to  home,  Le  Soleil  organized  a 


protest  that  included  a  visit  by  Vincent 
Della  Noce,  a  Canadian  MP  from  Mon¬ 
treal,  and  that  was  to  include  a  march 
on  the  Sun-Sentinel. 

Le  Soleil  marketing  director  Barry 
Sacharow  said  his  paper  —  a  65,000- 
paid-circulation  monthly  heavily  devot¬ 
ed  to  entertainment  and  tourism  —  be¬ 
came  involved  because  French  Canadi¬ 
an  tourists  and  residents  were  “feeling 
isolated”  by  the  ethnic  slurs. 

Sacharow  called  off  the  planned 
march  on  the  Sun-Sentinel  building  af¬ 
ter  a  telephone  call  from  Mitch  Golub, 
Sun-Sentinel  development  manager. 

“As  far  as  we’re  concerned  the  issue  is 
over,”  Golub  said  in  a  prepared  state¬ 
ment  that,  by  agreement,  was  released 
by  Le  Soleil.  “We  do  not  apologize  for 
the  article.  We  are  sorry,  however,  if  any¬ 
one  was  personally  offended  or  per¬ 
ceived  it  to  be  an  ethnic  slur.  The  article 
was  meant  in  the  spirit  of  humor  and 
nothing  else.” 


Sacharow  said  he  accepted  the  “qualified 
apology ...  in  the  spirit  of  compromise.” 

In  a  press  release,  Sacharow  also  said 
that  Golub  had  privately  assured  him 
“that  the  [French  Canadian]  community 
will  not  be  singled  out  for  ridicule  again 
next  year.” 

For  his  part,  Golub  said  he  only  told 
Sacharow,  based  on  conversation  with 
XS  editor  and  publisher  Stephen  Wis- 
sink,  that  the  paper  was  unlikely  to 
crank  up  yet  another  French  Canadian 
tourist  spoof  for  a  third  year. 

“That  would  get  kind  of  boring,”  Gol¬ 
ub  said.  “In  terms  of  an  assurance,  obvi¬ 
ously  1  cannot  give  [Sacharow]  any  as¬ 
surances  or  make  any  assurances  on  edi¬ 
torial.  This  is  Steve  Wissink’s  area.” 

XS  editor  and  publisher  Wissink  says 
he  is  not  at  all  apologetic  about  the 
feature. 

“It  was  a  spoof,  a  lampoon,”  he  said. 


“It  was  not  ill-intentioned  or  anything 
like  that.” 

Wissink  said  he  was  particularly  irked 
that  the  feature  was  being  criticized  as 
an  ethnic  slur. 

“We  admitted  in  the  story  —  this  is 
what  really  bugs  me  about  all  this  — 
that  these  were  unfair,  unflattering 
stereotypes,”  Wissink  said. 

French  Canadians  were  singled  out 
simply  because  “they  represent  all  that  is 
annoying”  about  the  annual  winter  tidal 
wave  of  tourists  from  frosty  climes,  he 
said. 

Wissink  said  the  protests  against  XS 
and  him  personally  were  “mean-spirited.” 

“You  can  call  [the  feature]  ‘tasteless.’ 
OK,  1  can  buy  that  for  this  sort  of  thing, 
but  when  they  started  calling  us  racist”  it 
was  too  much,  Wissink  said. 

He  also  accused  Le  Soleil  of  capitaliz¬ 
ing  on  the  feature  to  drum  up  publicity 
for  itself,  and  trying  to  get  him  fired. 

Look  who’s  talking,  Le  Soleil’s 
Sacharow  countered. 

“They  say  in  the  article,  ‘We  never  got 
such  good  publicity  as  we  did  last  year,’  ” 
Sacharow  said.  “Part  of  what  was  per¬ 
ceived  by  the  community  was  that  the 
attack  was  definitely  motivated  by  [a  de¬ 
sire  for]  publicity.” 

As  for  organizing  the  protests, 
Sacharow  said,  “Part  of  my  job  is  to  pro¬ 
tect  the  community  as  well  as  to  sell  to 
the  community.  This  was  not  something 
we  initiated  —  this  was  something  that 
fell  on  our  shoulders.”  BECT 

Harte-Hanks  expands 
community  papers 

HARTE-HANKS  COMMUNITY 
Newspapers  of  Waltham,  Mass.,  has  an¬ 
nounced  the  expansion  of  its  Daily 
Transcript  and  News  Tribune  to  better 
serve  readers  and  advertisers. 

Among  other  changes,  the  papers 
converted  from  broadsheet  to  tabloid 
format,  expanded  news  coverage  of  the 
medical  field,  added  an  arts  and  enter¬ 
tainment  section  and  expanded  their 
distribution  area. 


The  feature  was  entitled,  “Ribbit,  Ribbit:  Frogs 
return  with  new  crop  from  the  harvest  of  shame.” 
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Russian  opinion  of 
broadcast  media  rises 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

2/2/93 

1/26/93 

2/4/92 

Affiliated  Publications  Inc.  (NY) 

12.125 

13.75 

10.875 

A.H.BeloCorp.(NY) 

38.75 

42.625 

35.00 

Capital  Cities/ABC  Inc.  (NY) 

499.00 

484.00 

435.50 

Central  Newspapers  Inc.  (NY) 

23.125 

23.875 

21.875 

DowJones&Co.  Inc.  (NY) 

28.875 

30.50 

31.00 

Gannett  Co.  Inc.  (NY) 

54.25 

54.875 

44.75 

Knight  Ridder  Inc.  (NY) 

62.125 

63.125 

55.50 

Lee  Enterprises  Inc.  (NY) 

28.875 

29.25 

23.75 

McClatchy  Newspapers  Inc.  (NY) 

20.50 

19.875 

19.25 

Media  General  Inc.  (AM) 

19.75 

19.50 

19.00 

Multimedia  Inc.  (OTC)  * 

34.25 

33.50 

24.50 

New  York  Times  Co.  (AM) 

29.50 

28.50 

27.25 

Park  Communications  Inc.  (OTC)  19.25 

19.75 

15.00 

Pulitzer  Publishing  Co.  (OTC) 

37.50 

36.50 

25.00 

E.W.ScrippsCo.(NY) 

25.50 

24.875 

23.75 

Times  MirrorCo.  (NY) 

32.25 

31.00 

34.00 

Tribune  Co.  (NY) 

51.50 

52.875 

43.75 

Washington  PostCo.  (NY) 

235.00 

233.50 

204.00 

*3  fori  stock  split 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Stock  (Quotes) 


Stock 

2/2/93 

1/26/93 

2/4/92 

MacLean  Hunter  Ltd.  (a) 

11.75 

11.875 

12.75 

Hollinger  Inc.  (a) 

8.625 

10.00 

12.50 

Quebecor  Inc.  Class  A  (a)(d) 

18.375 

18.375 

13.75 

Reuters  (c) 

61.875 

62.375 

62.00 

Southam  Inc.  (a) 

15.50 

15.875 

19.00 

Thomson  Corp.  (a) 

14.00 

14.25 

17.375 

Toronto  Sun  Publishing  Corp.  (a) 

13.625 

14.00 

15.50 

TorStar  Corp.  (a) 

21.50 

21.625 

24.125 

Pearson  Ltd.  (b)(e) 

3.70 

3.78 

3.85 

News  Corp.  Ltd.  (c) 

39.875 

39.50 

21.50 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24,  1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


by  Debra  Qersh 

FAVORABLE  PUBLIC  OPINION  of  broadcast  media  has  risen 
in  Russia  and  Ukraine  over  the  past  year-and-a-half,  but  in 
Lithuania  it  has  shown  a  sharp  decline,  according  to  a  new  sur¬ 
vey  from  the  Times  Mirror  Center  for  the  People  &  the  Press. 

The  latest  study,  conducted  late  last  year,  is  a  follow-up  to  a 
similar  survey  conducted  in  Russia,  Lithuania  and  Ukraine  in 
May  1991. 

“In  the  interim,  the  Russians  have  lived  through  an  aborted 
coup,  and  all  three  peoples  have  been  undergoing  economic 
chaos,  political  turmoil,  and  national  rebirth  as  independent 
countries,”  the  report  explained. 

In  both  Russia  and  Ukraine,  slight  majorities  (53%  and 
51%,  respectively)  believe  that  radio  and  television  have  a  very 
or  mostly  good  influence. 

Those  figures  show  an  increase  from  the  1992  study,  when 
only  40%  of  Russians  and  41%  of  Ukrainians  said  tv  and  radio 
had  a  very  or  mostly  good  influence. 

Residents  of  Lithuania,  however,  were  found  to  have  a  lower 
approval  rating  of  the  press  than  in  the  earlier  study  (82%  ver¬ 
sus  70%).  The  report  speculated  that  this  was  a  result  of  “the 
nasty  election  campaign  just  ended  in  which  the  media  were 
attacked  for  biased  coverage.” 

The  number  of  citizens  in  Russia  and  Ukraine  who  said  they 
approve  of  “placing  greater  constraints  and  controls  on  what 
newspapers  print  and  tv  and  radio  broadcast”  increased  during 
the  time  between  the  two  surveys,  while  in  Lithuania  it  fell 
slightly,  showing  almost  no  change. 

In  the  May  1991  study,  24%  of  Russians  said  they  approved  of 
more  controls,  while  in  November  1992  that  figure  jumped  to  34%. 

In  Ukraine,  only  19%  in  May  1991  said  that  they  believed 
there  should  be  greater  constraints  on  the  press,  while  31%  an¬ 
swered  similarly  in  November  1992.  In  Lithuania,  although  the 
May  1991  survey  found  27%  calling  for  more  press  controls,  the 
November  1992  study  cited  only  25%  believing  similarly. 

Conversely,  those  who  disapprove  of  press  curbs  fell  in  all 
three  nations. 

Although  66%  of  Russians  in  the  spring  of  1991  said  there 
should  be  less  press  restriction,  by  the  fall  of  1992  that  number 
fell  to  49%.  There  was  a  similar  decline  in  Ukraine,  where 
70%  of  respondents  in  1991  said  the  press  should  be  less  con¬ 
trolled  and  51%  responded  similarly  in  1992.  Lithuania  showed 
a  less  severe  drop,  from  66%  in  the  earlier  survey  to  61%  in  the 
latest  report. 

The  Russia  and  Ukraine  surveys  were  conducted  by  ROMIR 
LTD.,  a  Moscow-based  polling  firm.  The  Sociological  Labora¬ 
tory  of  Vilnius  University  was  responsible  for  polling  citizens  in 
Lithuania.  BE^P 

Morgan  Stanley  buys  Sullivan 

A  UNIT  OF  Morgan  Stanley  Group  Inc.  has  agreed  to  buy  a 
majority  interest  in  privately-held  commercial  printer  Sullivan 
Graphics  Inc.  in  a  deal  valued  at  $250  million. 

Morgan  Stanley  Leveraged  Equity  Fund  II  LP  has  contract¬ 
ed  to  buy  a  majority  of  Sullivan  Holdings  Inc. 

The  deal  calls  for  a  group  of  managers  from  both  companies 


to  invest  $40  million  in  Sullivan  Holdings.  Proceeds  are  ex¬ 
pected  to  be  used  to  prepay  bank  debt  coming  due  in  1993  and 
1994.  The  remainder  of  the  price  is  to  come  from  the  Morgan 
Stanley  fund. 

Sullivan’s  seven  plants  print  Sunday  comics  for  340  newspa¬ 
pers,  as  well  as  Sunday  magazines,  television  listings,  comic 
books  and  freestanding  advertising  inserts. 

Justice  Department  OKs 
Honolulu  transaction 

THE  U.S.  DEPARTMENT  of  Justice  said  it  will  not  challenge 
Gannett  Co.’s  $250  million  deal  to  buy  the  Honolulu  AdvertiS' 
er  from  its  joint-operating  partner,  Persis  Corp.,  because  Gan¬ 
nett  has  agreed  to  sell  its  Honolulu  Star-Bulletin  to  a  partner¬ 
ship  headed  by  Rupert  Phillips  of  Destin,  Fla. 
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Ownership  Changes 

Boyd  family  selling 
its  New  Jersey  daily 


by  Qeorge  Qameau 

AFTER  TWO  SUITORS  looked  and 
left,  the  Central  New  Jersey  Home  News 
in  New  Brunswick  has  agreed  to  be  ac¬ 
quired  by  the  Asbury  Park  Press,  25 
miles  to  the  southwest. 

Terms  were  not  released  on  the  deal, 
which  was  expected  to  close  in  July,  but 
one  source  estimated  the  price  “in  the 
mid-teens”  —  or  $16  million  to  $18 
million. 

“We  think  it’s  the  smart  move  for  us. 
It’s  the  appropriate  business  thing  to  do,” 
said  William  Boyd,  chairman  of  Home 
News  Publishing  Co. 

He  said  the  Home  News  is  profitable, 
but  Press  ownership  will  allow  it  to  com¬ 
pete  more  aggressively  in  a  crowded 
market. 

An  industry  source  who  spoke  on  the 
condition  of  anonymity  said  a  debt  cri¬ 
sis,  prompted  by  the  region’s  economic 
slowdown  several  years  ago,  forced 
Home  News  Publishing  to  sell  assets  in 
order  to  pay  more  than  $20  million  in 
debt  accumulated  through  broadcast  ac¬ 
quisitions  and  stock  repurchases  during 
the  boom  years  of  the  late  1980s. 

The  paper  has  been  for  sale  since 
1990. 

If  completed,  the  deal  will  put  Home 
News  Publishing,  which  began  when 
Hugh  Boyd  acquired  the  Home  News  in 
1880,  out  of  the  newspaper  business.  It 
sold  its  Connecticut  weeklies  last  year. 
The  company,  owned  by  Boyd  and  three 
sons,  retains  some  radio  and  television 
holdings. 

“It’s  a  very  sad  ending  to  a  113-year 
family  newspaper  history,”  said  the 
source. 

Boyd  said  the  company  plans  to  ex¬ 
pand  and  may  invest  in  another  news¬ 
paper. 

The  Press  has  agreed  to  buy  certain 
assets  of  the  Home  News,  including  the 
name,  subscriber  lists,  trucks  and  office 
equipment,  but  not  the  real  estate  or 
presses. 

Despite  their  proximity,  the  Press, 


“We  think  it’s  the  smart  move  for  us.  It’s 
the  appropriate  business  thing  to  do.” 

—  William  Boyd,  chairman  of  Home 
News  Publishing  Co. 


owned  by  the  Lass  family  and  Jules  Plan- 
gere  Jr.,  intends  to  operate  the  Home 
News  as  an  independent  daily. 

Circulating  53,000  papers  daily, 
61,000  Sunday,  from  the  county  seat  of 
Middlesex  County,  the  Home  News  is 
surrounded  by  competing  dailies.  At 
least  one  of  them,  the  News  Tribune  in 
Woodbridge,  is  losing  money  for  its  own¬ 
er,  Malcolm  Borg,  proprietor  of  The 
Record  in  Hackensack  to  the  north. 

The  closely-held  Press,  selling  166,000 
papers  daily,  230,000  Sunday,  is  the 
state’s  second  largest  paper,  but  is 
dwarfed  by  Newhouse  Newspapers’ 
Newark-based  Star-Ledger,  which  sells 
470,000  papers  daily,  700,000  Sunday. 
The  Star-Ledger  shares  the  central  Jer¬ 
sey  market  with  the  Home  News  and  the 
News  Tribune. 

Press  spokesman  Tim  Zeiss  said  the 
Press  recently  bought  a  115,000-square- 
foot  industrial  building  in  Freehold 
Township  and  was  considering  installing 
there  for  the  Home  News  a  new  Goss 
Colorliner  that  it  has  in  mothballs. 


The  soap  opera- like  courtship  for  the 
Home  News  involved  complex  attempts 
to  expand  newspaper  feifdoms  in  the 
Garden  State. 

First  Borg  tried  to  buy  it,  in  order  to 
merge  it  with  his  money-losing  News 
Tribune,  but  bankers  refused  to  go  along 
because  the  Record  itself  was  overex¬ 
tended  on  loans  and  suffered  reduced 
profits  during  the  recession. 

Then  came  Journal  Register  Co.,  pub¬ 
lisher  of  the  racy  Trentonian  in  the  state 
capital  of  Trenton,  but  talks  broke  off 
because  of  “substantial  business  and 
contractual  issues.” 

Legal  complications  between  Boyd, 
his  three  sons,  wife,  and  creditors  were 
said  to  be  daunting. 

Zeiss  said  the  press  was  conducting 
market  studies  to  determine  plans  for 
the  Home  News. 

“We  are  looking  to  make  it  more  com¬ 
petitive.  We  see  it  as  a  real  growth  op¬ 
portunity,”  he  said. 

He  said  the  acquisition  makes  sense 
for  the  Press,  whose  primary  market  is 
the  shore  counties  of  Monmouth  and 
Ocean,  by  giving  the  company  a  pres¬ 
ence  in  Middlesex,  Somerset  and  Hun¬ 
terdon  counties. 

Despite  reports  that  the  floundering 
state  economy  prompted  the  Press  to 
quietly  seek  a  buyer  last  year,  Zeiss 
strongly  denied  it  was  for  sale. 

He  said  1992  ad  revenues  exceeded 
expectations,  and  the  paper  was  expect¬ 
ing  to  be  stronger  this  year. 

He  declined  to  speculate  about  plans 
for  Home  News  employees,  who  are  rep¬ 
resented  by  four  union  bargaining  units. 
The  Press  is  not  unionized. 

Kelly-Jane  Cotter,  a  reporter  and 
chairwoman  of  the  Home  News  unit  of 
the  Newspaper  Guild,  said  employees 
were  optimistic  that  the  Press  offered 
the  best  of  the  three  proposals. 

The  Guild,  representing  60  employ¬ 
ees,  has  been  without  a  contract  since 
June  1991. 

The  Guild  and  unions  representing 
press  operators,  mailers  and  printers 
would  remain  the  legal  bargaining 
agents  if  the  Press  hires  a  majority  of 
union  workers. 

As  for  a  regional  news-sharing  agree¬ 
ment  begun  last  year  between  the 
Record  and  the  Press — which  could  be 
competing  through  surrogates  at  the 
Home  News  and  News  Tribune — the 
Press  wants  to  retain  but  the  Record  has 
expressed  doubts. 
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Chain  forced  to 
shut  20  weeklies 

by  M.L.  Stein 

SOUTHERN  CALIFORNIA  Commu¬ 
nity  Newspapers,  already  reeling  from  a 
forced  bankruptcy,  closed  its  20  week¬ 
lies  recently  when  a  Rhode  Island  bank 
seized  its  assets  in  a  dispute  over  a  $6.9 
million  loan. 

Publisher  Ric  Trent  still  retained  pos¬ 
session  of  Northeast  Newspapers,  a 
group  of  nine  Los  Angeles-area  weeklies, 
and  said  he  planned  to  expand  in  the 
Los  Angeles  area. 

Trent  told  E&P  that  his  negotiations 
with  Rhode  Island  Hospital  Trust  in 
Providence  broke  down  over  its  insis¬ 
tence  that  he  pay  off  the  loan  in  eight 
weeks  instead  of  the  13  weeks  he  had 
asked  for.  The  bank  agreed  to  accept  a 
lower  amount  as  payment  in  full. 

“So,  on  an  issue  of  five  weeks,  we  had 
to  go  out  of  business,”  Trent  observed. 
“Some  of  those  papers  had  been  pub¬ 
lished  for  over  100  years.  Of  course,  I  don’t 
know  what  kind  of  pressure  the  bank  may 
have  been  under  from  its  regulators.” 

SCCN,  whose  newspapers  had  a  free 
circulation  of  about  360,000  on  Thurs¬ 
day  and  270,000  on  Sunday,  employed 
110  people.  About  40  of  them  moved 
over  to  Northeast  Newspapers. 

Last  September,  SCCN  declared  a 
Chapter  11  bankruptcy  because  of  a 
pending  lawsuit  regarding  an  “adults 
preferred”  rental  ad  that  allegedly  violat¬ 
ed  the  Fair  Housing  Act.  Trent  said  he 
could  not  afford  to  fight  the  suit  and  stay 
in  business. 

The  publisher  said  he  was  undaunted 
by  the  setbacks. 

“Los  Angeles  is  a  viable  market  for 
weekly  newspapers  and  we  plan  to  move 
further  into  that  market,”  he  stated. 

Freedom  Newspapers  Inc.  has  purchased 
Preview,  a  weekly  entertainment 
tabloid  in  Southern  California. 

Preview,  which  was  sold  by  South 
Coast  Newspapers  Inc.  of  Oceanside, 
Calif,  has  a  circulation  of  about  87,000  in 
southern  Orange  County  and  about 
20,000  in  the  Manhattan  Beach/Tor¬ 
rance  area  of  Los  Angeles  County.  It  is 
available  weekly  on  newsstands  and  is  de¬ 
livered  to  Orange  County  homes  on 
Thursdays  and  Fridays.  In  addition,  about 
9,000  copies  are  distributed  through  the 
Edwards  Cinema  theater  chain. 

South  Coast  Newspapers  has  retained 
the  rights  to  Preview’s  San  Diego  Coun¬ 
ty  edition.  BE^P 


CALL  FOR  APPUCATIONS 


Yisiting  Professional  Scholars 
First  Amendment  Program 

Deadline:  March  15, 1993 

The  Freedom  Forum  First  Amendment  Center  at  Vanderbilt 
University  invites  applications  for  the  1993-1994  Visiting  Profes¬ 
sional  Scholars  Program.  Each  year,  visiting  scholars  are  invited  to 
take  time  away  from  their  careers  and  complete  a  substantive 
project  on  the  First  Amendment. 

The  First  Amendment  Center  is  an  operating  program  of  The 
Freedom  Forum  of  Arlington,  Virginia,  and  is  affiliated  with  the 
Vanderbilt  Institute  for  Public  Policy  Studies  at  Vanderbilt  Univer¬ 
sity.  Its  mission  is  to  foster  greater  public  understanding  of  and 
appreciation  for  the  rights  and  values  guaranteed  in  the  First 
Amendment,  including  freedom  of  press,  spieech  and  religion, 
peaceable  assembly  and  the  right  to  petition  the  government  for 
redress  of  grievances. 

PROJECTS  OF  INTEREST  Any  project  that  will  further  public 
understanding  of  First  Amendment  rights  and  values.  Projects 
might  include,  but  not  be  limited  to,  organizing  a  national  or 
international  conference,  writing  a  book  or  monograph,  con¬ 
ducting  a  national  or  international  survey  or  study,  or  develop¬ 
ing  an  educational  curriculum. 

ELIGIBILITY  Journalists,  lawyers,  academics,  researchers  and 
others  with  First  Amendment  expertise  or  interest  are  invited 
to  apply. 

APPLICATION  Submit  a  letter  of  application  with  a  summary  of 
the  proposed  project,  a  resume  or  curriculum  vitae  and  publi¬ 
cations  and/or  work  samples  if  relevant. 

DEADLINE  Applications  are  due  by  March  15, 1993,  for  the  1993- 
1994  academic  year. 

PROGRAM  SPECIFICS  Visiting  Professional  Scholars  will  be  in 
residence  at  The  Freedom  Forum  First  Amendment  Center 
located  at  Vanderbilt  University  for  periods  of  three  to  nine 
months.  Stifjend,  housing  and  other  benefits  provided. 

FOR  MORE  INFORMATION,  WRITE; 

Visiting  Professional  Scholars  Program 
The  Freedom  Forum  First  Amendment  Center 
1226  16th  Avenue  South 
Nashville,  TN  37212 


Tl-E  FR==OOM  FORUVI 
FIRST  AM=NDM=IMT  C=IMT=R 

at  Vanderbilt  Univeraity 
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In  Brief 

Journalists  in 
Russia  to  get 
database  access 

ACCESS  TO  ELECTRONIC  data¬ 
bases,  supplementary  professional  train¬ 
ing  and  exclusive  briefings  will  be  of¬ 
fered  soon  to  Russian  journalists  at  af¬ 
fordable  rates  by  the  Russian-American 
Press  and  Information  Center,  We/Mbl 
of  Moscow  reported. 

Moscow’s  new  press  club,  which  is 
based  at  the  Radisson  Hotel,  is  accept¬ 
ing  Russian  journalists  at  a  heavily  dis¬ 
counted  annual  membership  fee  of 
$200 — as  opposed  to  the  $800  expected 
from  Western  journalists.  Additional 
fees  likely  will  be  charged  if  those  jour¬ 
nalists  wish  to  attend  events  such  as  the 
group’s  “newsmaker  lunches,”  according 
to  We/Mbl. 

Free  weeklies 
to  close  in 
Atlanta  market 

FIVE  FREE  WEEKLY  newspapers 
around  metro  Atlanta  are  going  out  of 
business,  and  more  than  150  employees 
will  lose  their  jobs,  according  to  News- 
Sun  Publications. 


There's 
only  one 
company 
that  makes 

FIG  NEWTONS® 


chewy  cookies, 

CREAM  OF  WHEAT® 
cerea  I,  PREMIUM® 
crackers  and  OREO® 
cookies. 


“We  ran  out  of  cash,”  said  Jerry 
Crane,  the  company’s  president.  “Be¬ 
tween  1991  and  1992,  we  lost  over  $2 
million.” 

The  company  will  continue  to  pro¬ 
duce  its  only  paid-circulation  paper,  the 
Decatur-DeKalb  NewslEra  in  suburban 
Atlanta. 

The  five  defunct  free-distribution 
publications  had  a  circulation  of  200,- 
000.  A  deal  to  sell  the  papers  fell  apart 
when  the  buyer,  whom  Crane  would  not 
identify,  could  not  raise  enough  money. 
Crane  said. 

Crane  blamed  the  company’s  econom¬ 
ic  problems  on  several  factors,  including 
increased  competition.  — AP 

Paperhandlers  reject 
N.Y.  Times  contract 

PAPERHANDLERS  AT  THE  New  York 
Times  voted  unanimously  to  reject  a 
contract  that  would  have  reduced  their 
numbers  by  almost  half. 

When  leaders  of  the  Paperhandlers’ 
&  Sheet  Straighteners’  Union  tentative¬ 
ly  approved  the  contract,  the  union  be¬ 
came  the  last  of  the  Times’  unions  to 
sign  up  for  stiff  staff  cuts  in  return  for 
stability  through  the  year  2000  and  full 
operation  of  the  new  production  plant 
in  Edison,  N.J. 

Union  president  Pat  Flannery  said  the 
contract  would  have  cut  the  union’s 
presence  from  136  workers  to  76,  includ¬ 
ing  17  foremen. 

The  union’s  contract  expires  March 
30. 

Times  spokeswoman  Nancy  Nielsen 
said  no  new  talks  were  scheduled  and 
the  rejection  will  have  “no  effect”  on 
Edison  operations. 

The  first  of  two  all-new  plants,  Edison 
is  highly  automated.  Computer  con¬ 
trolled  automatic  guided  vehicles  and 
inserting  equipment  move  rolls  of 
newsprint  and  process  pallets  of  adver¬ 
tising  inserts. 

OPC  moves 

THE  OVERSEAS  PRESS  Club  has 
moved  to  the  newly  renovated  Tudor 
Hotel  in  midtown  Manhattan,  with 
close  proximity  to  the  United  Nations 
and  Grand  Central  Station,  president 
Larry  Smith  announced. 


Dow  Jones  faulted 
on  union  meetings 

DOW  JONES  &.  CO.  violated  labor  reg¬ 
ulations  by  barring  union  meetings  on 
company  property  and  must  reopen  its 
offices  to  union  meetings,  an  adminis¬ 
trative  law  judge  ruled. 

Upholding  an  unfair-labor-practices 
complaint  by  Dow  Jones’  in-house 
union,  the  Independent  Association  of 
Publishers’  Employees,  administrative 
law  Judge  Joel  Bilbowitz  said  the  compa¬ 
ny  cannot  legally  bar  union  organizers 
from  addressing  union  meetings,  while 
granting  access  to  other — for-  and  not- 
for-profit  minority,  health  and  art 
groups — “with  few,  if  any,  restrictions.” 

In  1990,  as  lAPE  considered  merging 
with  the  Communication  Workers  of 
America,  Dow  Jones,  which  opposed  the 
merger,  reversed  long-standing  practice 
and  barred  union  meetings  on  company 
property.  It  threw  out  CWA  representa¬ 
tives,  who  had  been  invited  to  address 
union  members,  from  company  offices 
in  New  York  City  and  South  Brunswick, 
N.J.  Members  rejected  the  merger. 

Dow  Jones  “seems  to  forget  that  the 
union  is  the  collective  bargaining  repre¬ 
sentative  of  about  2,000  of  its  employ¬ 
ees,”  Bilbowitz  said.  He  ordered  Dow 
Jones  to  post  at  its  offices  notices  admit¬ 
ting  it  violated  the  National  Labor  Rela¬ 
tions  Act  and  pledging  not  to  discrimi¬ 
nate  against  the  union. 

A  spokesman  said  Dow  Jones  was 
studying  the  ruling. 

LAPE  attorney  Lowell  Peterson  of  Mi- 
neola,  N.Y.,  said  the  law  and  ruling  are 
clear:  “The  company  can’t  just  flaunt  its 
power  and  shut  out  the  union  because  it 
doesn’t  like  what  the  union  is  trying  to 
do.” 

— George  Gameau 

AP,  Ohio  U.  in 
joint  program 

OHIO  UNIVERSITY’S  E.W.  Scripps 
School  of  Journalism  and  the  Associated 
Press  have  established  a  program  that 
brings  AP  foreign  correspondents  and 
editors  to  the  Athens  campus. 

Four  AP  journalists  will  spend  a  week 
on  campus  during  the  winter  quarter 
and  will  meet  students,  teach  classes  and 
conduct  research,  according  to  Ralph 
Izard,  director  of  the  school. 
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Newspapers  join 
tv,  radio  in 
King  celebration 

MEDIA  IN  THE  Pacific  Northwest,  in¬ 
cluding  17  newspapers,  12  television  sta¬ 
tions  and  one  radio  operation,  partici¬ 
pated  in  the  third  annual  joint  campaign 
commemorating  Martin  Luther  King  Jr. 
Day,  Jan.  18. 

The  campaign  included  display  ad¬ 
vertisements  and  60-second  broadcast 
spots.  Ad  space  and  airtime  were  do¬ 
nated  by  the  media.  The  ads  were  cre¬ 
ated  and  produced  by  Elgin  Syferd/ 
DDE  Needham,  Seattle,  also  free  of 
charge. 

The  purpose  of  the  project  is  to  “fos¬ 
ter  positive  community  feelings  about 
the  holiday  and  about  the  values  of  in¬ 
clusiveness  which  apply  to  all  citizens,” 
said  Frank  Blethen,  publisher  of  the 
Seattle  Times,  in  a  statement.  “We  in 
the  media  view  this  effort  as  a  way  to 
encourage  wider  observance  of  the  holi¬ 
day,  and  to  celebrate  the  values  that 
King  expressed.” 

This  year’s  print  media  participants 
included,  in  Washington:  the  Seattle 


Times,  Seattle  Times  Community  News¬ 
papers,  the  Seattle  Post-Intelligencer,  the 
Everett  Herald,  the  Bremerton  Sun,  the 
Tacoma  Morning  News  Tribune,  the 
Bellevue  Journal  American,  the  Walla 
Walla  Union  Bulletin,  the  Yakima  Her¬ 
ald-Republic,  the  Wenatchee  World,  the 
Spokane  Spokesman-Review,  the  Olym¬ 
pia  Olympian,  the  Port  Angeles  Peninsu¬ 
la  Daily  News,  the  Centralia  Chronicle, 
the  Tri-City  Herald  and  the  Mt.  Vernon 
Skagit  Valley  Herald;  and  in  Canada,  the 
Vancouver  Columbian. 

FIEJ  president 
refused  visa 

THE  PRESIDENT  OF  the  International 
Federation  of  Newspaper  Publishers 
(FIEJ)  has  been  refused  a  visa  to  enter 
the  Cameroons  to  investigate  govern¬ 
ment  abuses  against  the  press,  the  orga¬ 
nization  said. 

K.  Prescott  Low  of  (^incy.  Mass.,  had 
planned  to  lead  a  joint  mission  of  the 
Paris-based  federation  and  Reporters 
Sans  Frontieres  to  examine  allegations  of 
death  threats  against  and  the  torture,  ar¬ 
bitrary  arrests  and  beatings  of  journalists 


and  other  press  employees,  as  well  as  the 
suspension  of  independent  newspapers. 

The  action  “is  a  clear  admission  that 
the  Cameroons  government  wants  to 
cover  up  its  repression  of  the  press,”  Low 
said  in  a  statement.  “That  is  hardly  sur¬ 
prising,  since  we  have  strong  evidence  of 
flagrant  and  appalling  violations  of  hu¬ 
man  rights  in  the  country. 

“From  censorship,  the  harassment  of 
journalists  and  the  regular  suspension 
of  independent  publications  over  a  pe¬ 
riod  of  several  years,  the  repression  of 
the  press  has  become  a  vicious  and  vio¬ 
lent  campaign  to  silence  all  free  jour¬ 
nalists,  by  physical  elimination  if  neces¬ 
sary,  since  the  presidential  election  last 
October.” 

At  least  two  independent  Cameroons 
publishers  are  in  hiding  or  have  left  the 
country,  he  added. 

The  FIEJ-RSF  delegation  is  planning 
to  meet  members  of  the  government, 
leaders  of  the  opposition  and  civic  soci¬ 
ety  and  representatives  of  both  the  inde¬ 
pendent  and  government  press  and 
broadcasting  organizations  during  its 
visit  to  Cameroons  Feb.  8-12.  Visas  for 
other  members  of  the  delegation  are  still 
“being  examined.” 


Help  Your  Readers  Prevent 
A  Frozen  Pipe  Mess 


FREE  PUBLIC 
SERVICE  MATERIALS 

W’hal  did  a  million  homeowners  ha\e 
in  eommon  during  the  w  iniers  of 
I9S7-  91'.’  The\  all  siiirered  from  die 
mess  and  luiisanee  of  Iro/en.  broken 
pipes.  The  good  new  s'.’  ^  oLl  ean  help 
yiiur  readers  axoid  this  mess. 

Non-eommereial  eonsumer 
inl'ormalion  stressing  what  people  ean 
do  to  prexent  I'ro/en  pipes  is  ax  ailable 
FREK  Just  mail  us  the  form  heloxx. 
Or.  if  you  need  information  about  anx 
other  insLiranee-related  subject,  gixe 
us  a  call.  We  xxould  be  glad  to  help. 


Please  send  me  the  following  “Prevent  Frozen  Pipes”  information: 
_ Press  release/general  information 

_ “Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these 

to  your  readers.  We'll  provide  copies  at  no  cost.  We’ll  send  you 
quantities,  or  you  may  ask  readers  to  write  us  directly.) 

Quantity  needed: _ 

_ Public  service  advertisements 

Name _ Newspaper _ 

Address _ 

City _ State _ ^ZIP _ 

Mail  to:  Frozen  Pipes,  Public  Relations  Dept. 

State  Farm  Insurance 

One  State  Farm  Plaza  For  Information  Call: 

Bloomington,  IL  61710-0001  (309)766-2063 

State  Farm  Fite  and  Casualty  Company  Home  Office;  Bloomington,  Blinois 
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The  Press  Needs  a 
Postelection  Report  Card 


THE  NEW  CURMUDGEON 

by  Thomas  Winship 


dia  Studies  Center  for  its  sensible  and 
timely  monitoring  of  the  1992  presiden¬ 
tial  election. 

The  fourth  and  final  installment  of 
the  center’s  studies  on  “The  Media  and 
the  Campaign  ’92”  was  released  to  the 
public  in  early  January,  not  bad  for  an 
academic  study  of  almost  anything. 

The  monitoring  effort,  under  the  wise 
eye  of  the  center’s  executive  director, 
Everette  Dennis,  was  so  “unpreachy”  it 
should  carry  on  uninterruptedly,  particu¬ 
larly  after  Dennis’  sweeping  conclusion 
that: 

The  American  public  “witnessed 
what  may  well  be  the  best  election  cov¬ 
erage  in  the  history  of  the  United 
States.” 

Wow! 

He  says  this,  however,  after  question¬ 
ing  whether  former  President  Bush  got 
the  short  end  of  the  media’s  stick,  the 
media’s  continued  love  affair  with  polls, 
and  their  salacious  coverage  of  Gennifer 
and  Jennifer. 

So  much  for  Republican  strategist 
Roger  Ailes’  prediction  of  two  years  ago, 
“If  you  didn’t  like  the  ’88  campaign, 
you’ll  hate  ’92.” 

There  is  a  danger  inherent  in  the 
Freedom  Forum  accolade.  Give  the  press 
a  “best-ever”  grade,  and  it  could  fall 
back  into  its  Reagan-era  beddy-bye 
mode  or  go  neurotically  negative  in  the 
other  direction. 

The  signs  already  are  there.  Uneasy 
with  any  change  in  their  spoon-fed  rou¬ 
tine,  many  in  the  Washington  press,  as 
columnist  Ellen  Goodman  said,  “seem 
unwilling  to  give  the  man  a  wedding 
night,  let  alone  a  honeymoon.” 

So  here  is  my  proposition.  The  Free- 

(Winship,  former  editor  of  the  Boston 
Gbbe,  is  chairman  of  the  Center  for 
Foreign  Journalists  in  Reston,  Va.  His 
column  appears  monthly.) 


dom  Forum  Media  Studies  Center 
should  reopen  its  seasoned  and  very 
well-connected  monitoring  shop,  and  is¬ 
sue  quarterly  reports  on  how  the  Wash¬ 
ington  press  corps  covers  the  new  ad¬ 
ministration  over  at  least  the  next  year 
or  so. 

Dennis  himself  makes  the  case  for 
keeping  the  spotlight  burning. 

In  the  introduction  of  his  final  report, 
he  said: 

“Efforts  this  year  to  engage  readers 
and  viewers  on  issues  were  impressive. 
Clearly  such  issues  as  taxes,  the  econo¬ 
my,  health  care,  and  education  were  not 
just  manufactured  for  the  election  peri¬ 
od  and  they  deserve  more  attention  and 
analysis.” 

For  the  coming  months  and  years 
ahead,  the  Freedom  Forum  report  urges 
the  media  to  build  on  last  year’s  perfor¬ 
mance  by: 

“Anticipating  people’s  desire  for 
high-quality  news  that  addresses  their 
concerns  both  as  individuals  and  public 
citizens.” 

TTrying  harder  to  convince  the  public 
that  the  news  media  want  to  be  fair. 
“Pejorative  coverage  of  the  Republican 
Convention  by  much  of  the  press  was 
reprehensible,  as  was  the  lack  of  fair¬ 
ness  toward  both  George  Bush  and 
Ross  Perot  in  the  closing  days  of  the 
campaign.” 

Developing  a  responsible  standard  for 
character  issue  coverage.  This  means 
more  independent  investigation  by  the 
serious  press  before  printing  supermar¬ 
ket  tabloid  disclosures. 

Reporting  on  the  polls  better  and 
playing  them  less  prominently. 

Printing  more  full  texts. 

I  underscore  taking  the  high  road, 
and  urge  that  more  reporters  take  a 
course  in  Economics  A  instead  of  lazing 
over  how  Hillary  should  sign  her  name 
or  where  her  desk  should  be  located. 


w 

W  W  hat  the  public  does  not  want, 
for  sure,  is  an  overly  negative,  prickly 
press  which  prefers  beating  up  on  gov¬ 
ernment  spokespersons  over  original  re¬ 
porting. 

The  new  administration  has  two  giant 
hurdles  to  overcome,  both  long  in  the 
making  —  a  runaway  deficit  and  an  in¬ 
tolerable  health  care  system.  The  press, 
too,  must  become  experts  on  these  and 
other  issues  and  show  a  little  more  pa¬ 
tience,  perspective  and  civic  concern. 

There  is  the  charge.  Dennis  and  his 
Freedom  Forum  bosses  —  Gerry  Sass, 
Charles  Overby  and  A1  Neuharth  — 
resurrect  your  monitoring  operation.  Put 
more  of  your  money  where  your  mouth 
is.  Eventually,  the  Washington  press  will 
thank  you  for  a  continuing  prod  and  a 
periodic  report  card. 

P.S.  It’s  nice  to  see  the  woman-of-the- 
year  virus  striking  deeper  into  the  tv 
talking-head  shows.  Latest  welcomed 
occasional  entries  are  Mary  McGrory 
and  Sally  Quinn.  It  would  be  even  nicer 
if  the  old  bulls  of  the  airwaves  gave  the 
women  more  of  a  chance  to  get  a  word 
in  edgewise. 

P.P.S.  It  is  also  nice  to  see  publishers 
James  and  Ruth  Ewing  sell  their  es¬ 
teemed  Keene  (N.H.)  Sentinel  to  their 
nephew  Tom  Ewing  rather  than  peddle 
it  for  top  dollar  to  a  chain  operation. 

(Having  said  all  of  the  above,  I  con¬ 
fess  to  having  been  the  first  fellow  at  the 
EE  Media  Center  after  abandoning  my 
regular  inside  work,  and  I  am  also  a 
friend  and  colleague  of  the  Ewings.) 


Price  hike 

THE  GRAND  RAPIDS  (Mich.)  Press 
has  raised  the  newsstand  price  of  its  dai¬ 
ly  edition  to  50^,  up  from  35(t.  The  cost 
of  the  Sunday  paper  was  increased  from 
$1.25  to  $1.50. 
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Correspondent 
ends  lobbying 
effort  in  Vermont 

WITH  A  STATE  Liquor  Control  Board 
decision  to  reject  the  bulk  of  their  rec¬ 
ommendations,  Adam  Clymer,  chief 
congressional  correspondent  for  the 
New  York  Times,  and  his  wife  have  end¬ 
ed  a  seven-year  effort  to  change  Ver¬ 
mont  bars’  approach  to  controlling  cus¬ 
tomer  drinking. 

The  Clymers’  daughter,  Jane  Emily, 
was  struck  by  a  car  while  walking  her  bi¬ 
cycle  along  a  Vermont  road  on  Sept.  14, 
1985.  She  died  the  next  day. 

The  driver  involved  was  later  found  to 
have  a  blood-alcohol  content  three 
times  the  then-legal  limit  of  0.10%.  He 
later  served  a  prison  term. 

The  Clymers  last  May  settled  litiga¬ 
tion  involving  the  two  bars  that  had 
served  the  driver,  terms  including  provi¬ 
sion  of  $250,000  to  a  jane  Emily  Clymer 
scholarship  Fund  at  the  University  of 
Vermont,  where  their  daughter  was  a 
student. 

SNA  survey: 
suburban  paper 
salaries  rise 

OVER  THE  PAST  three  years,  typical 
pay  scales  at  suburban  newspapers  have 
increased  substantially,  and  sometimes 
dramatically,  the  annual  wage  survey  of 
Suburban  Newspapers  of  America  mem¬ 
bers  suggests. 

Median  pay  for  surveyed  editors,  for 
example,  increased  27%  between  the 
1989  SNA  wage  survey  and  the  1992  sur¬ 
vey,  which  was  earlier  this  month.  Medi¬ 
an  editor  pay  increased  from  $27,500  to 
$35,000  in  that  period,  the  survey  found. 

Advertising  directors  experienced  a 
similar  jump,  according  to  the  survey. 
Median  salary  advanced  24%,  from 
$38,000  to  $46,944. 

The  typical  SNA  member  newspaper 
owner  now  earns  $71,000,  the  survey 
found,  with  publishers  earning  $70,000. 

Next  on  the  pay  scale  comes  general 
managers,  whose  median  pay  advanced 
11%  in  the  past  three  years  to  $53,689. 

Business  managers  are  typically  paid 
$37,000,  an  increase  of  17%,  according 
to  the  survey. 


Marketing  directors  showed  a  mod¬ 
est  increase  of  4%  to  $45,200.  A  simi¬ 
larly  small  increase  was  found  for  circu¬ 
lation  managers,  whose  pay  increased 
from  $25,750  in  1989  to  $27,372,  a  6% 
increase. 

Classified  ad  directors  showed  the 
only  salary  decline  as  a  category.  Typical 
pay  was  down  4%  from  $31,500  to 
$30,500. 

The  typical  SNA  paper  pays  its  most 
experienced  reporters  $22,672,  and 
entry-level  reporters  $16,800. 

Of  127  total  SNA  members,  78  news¬ 
paper  companies  responded  to  the  sur¬ 
vey.  About  31%  have  revenues  of  less 
than  $2  million,  another  28%  had  rev¬ 
enues  between  $2  million  and  $4  mil¬ 
lion,  and  about  24%  reported  revenues 
over  $10  million. 

J-school  educators 
visit  Havana 

A  GROUP  OF  20  leading  U.S.  mass 
communication  educators  led  by  Dr. 
Richard  Cole,  dean  of  the  University 
of  North  Carolina,  Chapel  Hill, 
School  of  Journalism  and  Mass  Com¬ 
munication,  has  visited  Havana  to 
learn  firsthand  the  challenges  facing 
Cuban  journalists. 

During  the  trip  Jan.  1-6,  the  delega¬ 
tion  visited  Granma,  the  only  daily 
newspaper  now  published  in  the  Com¬ 
munist  nation,  as  well  as  Radio  Havana 
Cuba,  the  Cuban  Institute  of  Radio  and 
Television,  other  journalists,  journalism 
faculty  at  the  University  of  Havana  and 
government  officials. 

Balkan  News 
service  established 

THE  BALKAN  NEWS  Service  has 
been  established  as  a  non-profit  and  ed¬ 
ucational  service  dedicated  to  providing 
news  and  research  about  the  Balkans. 

BNS,  which  is  based  in  Borger,  Texas, 
will  provide  press  clippings,  original  re¬ 
search  and  editorial  features,  and  pro¬ 
mote  study  and  discussion  about  the 
Balkans. 

The  service  is  supervised  by  Eck 
Spahich,  a  native  of  Tusla,  Bosnia,  a 
journalist  who  specializes  in  the  Balkan 
region. 
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Newspeople  in  the  News 

1^1 

Robert  Higdon  Jean  Eichenbaum  Mike  Burbach  Steve  Davis 


Robert  B.  Higdon,  formerly  vice  preS' 
ident  and  general  manager  at  the  Toledo 
(Ohio)  Blade,  will  assume  the  same  po¬ 
sition  at  the  Pittsburgh  Post'Gazette. 

Joan  H.  Eichonbaum,  vice  president 
for  finance  at  the  Boston  Herald,  has 
been  promoted  to  vice  president  and 
general  manager. 

Sivarf  Stark,  a  former  senior  account 
executive  for  South  Florida  Bride  maga¬ 
zine,  has  joined  the  Miami  Jewish  Tri' 
bune  as  sales  manager. 

Tbomas  F.X.  Colo,  assistant  managing 
editor  for  news  at  the  Telegram  & 
Gazette  in  Worcester,  Mass.,  has  been 
named  manager  for  community 
guides/directories. 

He  succeeds  Anthony  J.  Simol- 
lardos,  who  was  named  advertising  op¬ 
erations  manager. 

Fran  Boutlllior,  publisher  of  the 
Blackstone  Valley  Tribune  and  Week' 
ender  in  Massachusetts,  has  been  named 
director  of  marketing  and  sales  for 
Worcester  County  Newspapers,  also  in 
Massachusetts. 

She  succeeds  John  Gallacbor,  who 
joined  the  Berkshire  Eagle  of  Pittsfield, 
Mass. 

Wondy  Vincont,  marketing  assis¬ 
tant  for  Worcester  County  Newspapers, 
was  appointed  promotions/co-op  man¬ 
ager. 

Robort  Hodiorno,  who  has  spent  the 
last  two  years  writing  in  Japan,  has  been 
named  national  editor  for  Newhouse 
News  Service. 

Jacalyn  Malaguorra,  formerly  circu¬ 
lation  director  for  the  Danbury,  Conn., 


NewS'Times,  has  assumed  the  same  post 
with  the  Burlington  (Vt.)  Free  Press. 

Dianna  Sbalton,  a  retail  sales  manag¬ 
er  with  the  weekly  Journal  Newspapers 
of  Reston,  Va.,  has  moved  to  the  post  of 
assistant  general  manager/advertising  di¬ 
rector  for  the  newly  formed  Southern 
Fairfax  group. 

Brooks  Boliok,  former  correspondent 
for  CongressDaily,  has  joined  the  Holly' 
wood  (Calif.)  Reporter  as  Washington, 
D.C.,  bureau  chief. 

Jim  Woods,  advertising  sales  represen¬ 
tative  for  the  Birmingham  (Ala. )  News 
Co.,  has  been  named  North  East  Zone 
division  sales  manager. 

He  succeeds  Bill  Donson,  who 
moves  to  the  South  Zone  office  as  divi¬ 
sion  sales  manager. 

John  Gallaghor,  former  South 
Zone  division  sales  manager,  becomes 
major  accounts  manager. 

Chris  Hand  was  named  West  Zone 
division  sales  manager. 

He  succeeds  Bill  Rogors,  who  re¬ 
tired. 

Ruth  D.  Gorsh,  an  Associated  Press 
bureau  chief  in  Iowa,  has  been  appoint¬ 
ed  assistant  to  the  president  of  the  AP. 

David  A.  Lowis,  publisher  of  the 
Auburn  (Calif.)  Journal,  has  been 
named  publisher  and  general  manager  of 
Topics  Newspapers,  publishers  of  two 
daily  newspapers  and  a  weekly  paper. 

Lewis  earlier  served  as  publisher  of  the 
Fort  Madison  (Iowa)  Daily  Democrat, 
classified  advertising  manager  for  the 
Washington  Star  and  advertising  director 
at  the  Dubuque  Telegraph  Herald  in 
Iowa  and  the  Jackson  (Term.)  Sun. 


MIko  Burbach,  formerly  managing  ed¬ 
itor  at  the  Aberdeen  (S.D.)  American 
News,  has  been  named  editor  of  the 
Minot  (N.D.)  News. 

Stovo  Davis  circulation  marketing 
manager  for  the  Lexington  (Ky.)  Herald' 
Leader,  has  joined  the  Sun  News  of  Myr¬ 
tle  Beach,  S.C.,  as  circulation  director. 

Jackio  OlivoHl,  human  resources 
manager  for  the  Sun  News,  was  promot¬ 
ed  to  director  of  human  resources. 

Bill  Korn<  sn,  vice  president  and  chief 
financial  officer  for  the  Omaha,  Neb., 
World'Herald,  now  is  responsible  for 
overseeing  subsidiaries  of  the  paper. 

Bill  Donaldson,  vice  president  of 
sales  and  secretary  of  the  company,  as¬ 
sumes  responsibility  for  Midwest  As¬ 
semblers  and  Advertising  Delivery  Ser¬ 
vices  subsidiaries  and  other  corporate 
duties. 

Bill  Conloy,  accounting  manager, 
was  named  executive  assistant  in  the 
president’s  office. 

Torry  Ausonbaugh,  marketing 
manager,  becomes  chief  purchasing 
agent  and  building  manager. 

Jorry  F.  Dhonau,  editorial  page  editor 
of  the  defunct  Arkansas  Gazette,  has 
joined  the  Daytona  Beach  NewS'Joumal 
in  Florida  as  an  editorial  writer  and 
member  of  the  editorial  board. 

J.  Randolph  Muiroy,  editor  of  the 
defunct  Anchorage  (Alaska)  Times,  joined 
the  metro  desk  of  the  News-Journal. 

Erica  Browno,  a  city  reporter,  gossip 
writer  and  assistant  book  editor  at  the 
New  York  Post,  has  joined  the  syndicat¬ 
ed  television  show  Inside  Edition  as  story 
coordinator. 
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Bill  Chapman,  67,  owner  and  publisher 
of  Theodosia  (Mo.)  Today,  died  Jan.  11. 

Earlier,  Chapman  was  editorial  direc¬ 
tor  at  Howard  Publications  in  Ocean-  Llonal  Linder,  60,  editor  of  the  Mem- 
side,  Calif.,  and  managing  editor  and  ex-  phis  Commercial  Appeal,  died  Dec.  31 
ecutive  editor  at  the  Hammond,  Ind.,  following  a  car  accident. 

Times  and  the  Chester,  Pa.,  Daily  Times. 

He  also  worked  for  United  Press  Inter-  JeanneHe  Lusk,  87,  former  owner  and 
national  and  the  Detroit  Free  Press.  publisher  of  the  Huron  (S.D.)  Daily 

Plainsman,  died  Jan.  14. 

Vincent  Crowdus,  74,  a  retired  re¬ 
porter  and  editor  for  the  Louisville,  Ky.,  Walker  Joynes  Macfarlan,  86,  a 
Courier-Journal,  died  Jan.  11.  former  Associated  Press  reporter,  died 

Jan.  12. 

Rudolph  W.  Currier,  83,  former  edi¬ 
tor  of  Massachusetts  Enterprise  Weekly  Joseph  R.  Maynard,  56,  production 
newspapers,  died  Jan.  3  in  Concord,  manager  for  the  Worcester,  Mass., 
Mass.  Telegram  &  Gazette,  died  Jan.  2  in  Ox¬ 

ford,  Mass. 

Bill  Diehl,  72,  former  editorial  page  ed¬ 
itor  of  the  Lynchburg,  Va.,  News  &  Ad¬ 
vance,  died  Jan.  7. 


itor  of  Merrick  Life  in  New  York,  died  of  Georgian  of  Macon  County,  died  Jan.  1. 
cancer  Jan.  15. 

Clyde  M.  Reed  Jr.,  78,  former  editor 
and  publisher  of  the  Parsons  (Kan.)  Sun 
and  past  board  member  of  the  Corpora¬ 
tion  for  Public  Broadcasting,  died  Jan.  3. 


Michael  Miles  Simmons,  46,  former 
managing  editor  of  the  Logan,  Utah, 
Herald  Journal,  died  following  an  auto¬ 
mobile  accident  Jan.  1. 


David  B.  Stefanlak,  45,  former  re¬ 
porter  for  the  Burlington  (Vt.)  Free  Press 
and  the  Morrisville  (Vt.)  News  and  Citi¬ 
zen,  died  Jan.  8  in  Lebanon,  N.H. 


Hamlllon  ThernquIsI,  81,  who  had 

served  as  city,  aviation  and  news  editor 
for  the  defunct  Boston  Evening  Tran¬ 
script,  died  Jan.  8  after  a  long  illness. 


Charlie  "Cactus"  Menees,  76,  a  for¬ 
mer  jazz  critic  for  the  St.  Louis  Post  Dis¬ 
patch,  died  of  a  heart  attack  Jan.  7. 


Ray  Wicker,  58,  editor  of  the  Tabor 
City  (N.C.)  Tribune,  died  of  a  heart  at¬ 
tack  Jan.  4. 


William  Drury,  74,  a  retired  writer  and 
cartoonist,  died  Jan.  10. 

Drury  worked  for  the  Honolulu  Star- 
Bulletin,  Paradise  of  the  Pacific  maga¬ 
zine  and  the  San  Francisco  News  Call 
Bulletin. 


Arnold  J.  "Mike"  Mlllner,  72,  re¬ 
tired  copy  editor  for  the  St.  Louis  Post 
Dispatch,  died  as  the  result  of  asthma 
Jan.  9. 

S.D.  weekly  closed 

Johnny  Most,  69,  columnist  for  the 

Union  Leader  and  New  Hampshire  Sun-  ONE  OF  SOUTH  Dakota’s  oldest 
day  News  in  Manchester,  died  Jan.  3.  and  smallest  newspapers  has  ceased 

publication. 

The  weekly  Ree  Heights  Review  closed 
Dec.  25  after  110  years.  Ree  Heights,  pop¬ 
ulation  91,  was  the  smallest  town  in  the 
state  with  its  own  paper. 

A  lack  of  advertising  in  the  central 
South  Dakota  community  made  print- 
McKenxIe  Allen  Perry,  81,  former  ing  the  200-circulation  Review  unprof- 
editor  and  co-owner  of  the  Lineville  itable,  according  to  publisher  Gary  Mc- 
Tribune  in  Alabama  and  the  Citizen-  Farlane.  — AP 


Stanley  B.  Eames,  75,  a  senior  re¬ 
porter  for  the  Boston  Herald  who  went 
on  to  become  the  first  director  of  public 
affairs  for  the  National  Oceanic  and  At¬ 
mospheric  Administration,  died  of  can¬ 
cer  Jan.  17  in  Rockville,  Md. 


James  Harrington  O'Shea,  59,  for¬ 
mer  assistant  city  editor  for  the  defunct 
Columbia  (S.C.)  Record  and  managing 
editor  of  the  Centralia  (Ill.)  Sentinel, 

Lacey  Foshurgh,  50,  a  former  reporter 
for  the  New  York  Times  and  a  novelist, 
died  of  complications  from  breast  cancer 
Jan.  11  in  San  Francisco. 

Fosburgh  did  free-lance  work,  taught 
journalism  at  University  of  California, 

Berkeley,  and  served  as  a  consultant  to 
the  Oakland  (Calif.)  Tribune  and  other 
papers. 
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James  B.  Hicks,  51,  night  city  editor 
for  the  San  Francisco  Chronicle,  died  of 
cancer  Jan.  10  in  Berkeley,  Calif. 


Herbert  H.  Krauch,  96,  past  editor  of 
the  defunct  Los  Angeles  Herald  Examin¬ 
er,  died  Jan.  11. 


Alfred  J.  LaCreta,  77,  a  retired  artist 
for  the  Boston  Globe,  died  Jan.  7  in  La¬ 
conia,  N.H. 


Faith  Brewer  Laursen,  78,  retired  ed- 
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Supreme  Court 
to  decide  FBI’s 
FoIA  obligation 


Hearing  on  the  case  set  for  Feb. 

by  Quy  Sterling 

THE  US.  SUPREME  Court  will  soon 
hear  arguments  on  a  New  Jersey  case 
that  will  determine  the  degree  to  which 
the  FBI  —  and  perhaps  other  federal  law 
enforcement  and  intelligence-gathering 
agencies  —  is  subject  to  the  Freedom  of 
Information  Act  (FoIA). 

In  legal  briefs,  government  attorneys 
representing  the  FBI  have  insisted  that 
all  sources  interviewed  by  bureau  agents 
in  the  course  of  a  criminal  investigation 
are  confidential  and,  as  such,  their 
identities  and  information  can  be  with¬ 
held  from  the  public  under  an  FoIA 
exemption. 

Lawyers  for  a  New  Jersey  man  fighting 
his  murder  conviction  do  not  disagree 


that  the  FBI  enjoys  the  right  to  protect 
certain  confidential  sources. 

They  have  maintained,  however,  that 
not  all  of  the  bureau’s  sources  are  confi¬ 
dential,  instead  contending  that  the  FBI 
must  spell  out  its  reasons  for  wanting 
specific  individuals  protected  under  the 
FoIA  exemption. 

A  U.S.  Justice  Department  argument 
that  FoLA  presumes  all  FBI  sources  to  be 
confidential  violates  both  the  language 
and  legislative  history  of  the  act,  attor¬ 
neys  for  V.  James  Landano  have  added. 


(Sterling  is  a  reporter  with  the  Star- 
Ledger  in  Newark,  N.J.) 
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“The  statute  exempts  information 
from  a  ‘confidential  source,’  not  all 
‘sources,’  ’’  said  Neil  Mullin,  Landano’s 
chief  counsel. 

Mullin  has  been  joined  in  preparing 
his  case  by  Public  Citizen,  the  watchdog 
group  founded  by  Ralph  Nader,  and  Eric 
Neisser,  a  professor  of  constitutional  law 
at  Rutgers  Law  School  in  Newark. 

The  case  has  its  origins  in  Landano’s 
efforts,  when  he  was  an  inmate  at  a  New 
Jersey  state  prison,  to  gather  as  much  in¬ 
formation  as  he  could  from  the  police 
investigation  that  led  to  his  conviction. 

In  the  spring  of  1977  he  was  found 
guilty  of  shooting  and  killing  Newark 
policeman  John  Snow,  who  had  been 
delivering  $50,000  in  bills  to  a  check¬ 
cashing  business  in  a  neighboring  town. 


The  FBI  was  one  of  the  agencies  that 
looked  into  the  homicide. 

Landano  professed  his  innocence 
from  the  day  of  his  arrest.  In  court  pa¬ 
pers,  Mullin  has  argued  that  Victor 
Forni,  one  of  the  other  three  defendants 
who  pleaded  guilty  to  or  were  found 
guilty  of  charges  in  connection  with  the 
August  1976  slaying,  was  the  actual  gun¬ 
man,  not  his  client. 

Landano  filed  FoIA  requests  for  FBI 
records  on  Snow  and  Forni  in  1988  and 
1989.  In  May  1990,  almost  two  years  af¬ 
ter  the  initial  request,  the  FBI  provided 
Landano  with  324  pages  of  its  726-page 
file  on  Snow. 


After  Forni  waived  his  privacy  rights, 
the  FBI  sent  Landano  42  of  72  pages 
from  the  Forni  file  but,  like  the  Snow  in¬ 
formation,  much  of  the  investigative  ma¬ 
terial  was  redacted  to  the  point  of  mak¬ 
ing  it  almost  worthless. 

Landano  then  filed  a  complaint  in 
federal  court  in  Newark  seeking  full  dis¬ 
closure  of  the  files.  The  FBI  countered 
with  its  confidentiality  claim. 

Landano,  now  53,  has  wondered 
about  the  legitimacy  of  the  argument 
since,  in  pretrial  discovery  years  before, 
the  prosecutor  in  his  case  released  FBI 
material  to  him  that  contained  the 
names  and,  in  some  cases,  addresses  of 
82  persons,  including  witnesses  and  in¬ 
vestigating  personnel. 

U.S.  District  Judge  H.  Lee  Sarokin 
ruled  in  favor  of  Landano  gaining  access 
to  most  of  the  material  in  late  1990.  In 
so  doing,  he  also  allowed  the  FBI  to  keep 
secret  the  names  of  confidential  infor¬ 
mants  and  undercover  agents  or  any  in¬ 
formation  that  might  reveal  the  identi¬ 
ties  of  those  individuals. 

“The  need  for  privacy  is  at  its  highest 
pinnacle  in  connection  with  criminal 
investigations,”  the  judge  wrote.  “Those 
who  come  forward  with  information  and 
those  against  whom  information  is  sub¬ 
mitted  are  entitled  to  a  high  threshold  of 
protection. 

“That  threshold  can  be  exceeded, 
however,  when  the  need  for  disclosure 
exceeds  the  need  for  privacy  —  when 
the  public  interest  in  obtaining  informa¬ 
tion  outweighs  the  private  or  agency  in¬ 
terest  in  concealing  it. 

“In  balancing  those  interests,  it  is  dif¬ 
ficult  to  envision  that  information  which 
might  serve  to  free  a  person  wrongly 
convicted  of  murder  should  remain  con¬ 
cealed  in  order  to  protect  someone’s 
identity  or  right  of  privacy.” 

The  judge  also  insisted  that,  in  the  in¬ 
terest  of  justice,  prosecutors  should  vol¬ 
unteer  exculpatory  evidence,  saying, 
“Law  enforcement  agencies  have  as 
much  of  a  duty  to  protect,  and,  if  neces¬ 
sary,  free  the  innocent,  as  they  do  to 
convict  and  punish  the  guilty.” 

The  year  before  the  FoIA  ruling, 
Sarokin  reversed  Landano’s  conviction 
on  a  finding  that  government  attor¬ 
neys  had  improperly  suppressed  police 
documents  pointing  to  Landano’s  in¬ 
nocence. 

However,  that  decision  was  over¬ 
turned  on  a  technicality  and  Landano’s 
guilty  verdict  was  reinstated  after  an  ap- 


A  U.S.  Justice  Department  argument  that  FoIA 
presumes  all  FBI  sources  to  be  confidential,  violates 
both  the  language  and  legislative  history  of  the  act, 
attorneys  for  V.  James  Landano  have  added. 
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6.  Legal  firm 

7.  Government 

8.  Manufacturer -general 

9.  Manufacturer- auto  &  truck 

10.  Manufacturer -food 

11.  Service  industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Real  estate 
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peal  by  the  government,  a  move  that 
forced  Landano  to  continue  his  quest  for 
vindication.  He  has  remained  free  on 
bail  as  his  appeal  has  moved  back  to  the 
state  court  system  in  New  Jersey. 

The  FBI  appealed  its  loss  in  the  FolA 
case,  but  the  3rd  U.S.  Circuit  of  Appeals 
in  Philadelphia  upheld  the  ruling  last 
year  in  a  decision  prompting  the  justice 
Department  to  ask  the  U.S  Supreme 
Court  to  consider  the  case. 

Only  the  3rd  Circuit  among  eight  fed¬ 
eral  appeals  courts  across  the  country  to 
rule  on  the  confidentiality  question  de¬ 
cided  against  the  FBI. 


In  seeking  a  reversal  of  the  lower 
courts,  department  lawyers  have  told  the 
High  Court  that  the  previous  ruling  “en¬ 
dangers  continued  access  to  law  enforce¬ 
ment  sources  by  the  FBI  and  other  agen¬ 
cies  because  it  imposes  an  evidentiary 
burden  that  will,  in  many  instances,  be 
impossible  to  meet.” 

“Review  is  warranted  to  resolve  the 
circuit  conflict  and  to  preserve  the  abili¬ 
ty  of  the  FBI  and  other  law  enforcement 
agencies  to  protect  vital  sources  of  infor¬ 
mation,”  government  attorneys  said  in 
one  of  their  briefs. 

Should  the  FBI  prevail,  the  U.S. 
Supreme  Court  would,  in  essence,  be  es¬ 
tablishing  a  “secret  police  force”  because 
American  citizens  would  be  unable  to 
monitor  the  activities  of  the  bureau,  said 
Neisser,  a  former  legal  director  of  the 
New  Jersey  chapter  of  the  American 
Civil  Liberties  Union. 

The  Freedom  of  Information  Act  has 
served  the  public  well  in  uncovering 
abuses  of  the  FBI  and  other  federal 
agencies,  he  added,  citing  disclosures 
about  the  bureau’s  improper  investiga¬ 
tive  techniques  in  its  probe  of  slain  civil 
rights  leader  Martin  Luther  King  Jr.  in 
the  1960s. 

More  recently,  FolA  was  used  to  shed 
light  on  the  FBI’s  mishandling  of  an  in¬ 
quiry  into  the  Committee  in  Support  of 
the  People  of  El  Salvador,  he  added.  As 
a  result  of  those  disclosures,  the  FBI  ad¬ 
mitted  to  trusting  an  unreliable  infor¬ 
mant  and  later  implemented  procedural 
reforms  to  prevent  a  recurrence  of  its 
mistakes,  Neisser  said. 


If  the  government  wins  the  case,  fed¬ 
eral  agencies  other  than  the  FBI  that  are 
involved  in  criminal  investigations  and 
intelligence  operations  may  well  believe 
the  grant  of  confidentiality  applies  to 
their  sources  as  well,  he  warned. 

Some  already  have  been  denying 
FolA  requests  on  that  basis,  posing  diffi¬ 
culties  to  reporters,  authors,  scholars  and 
others  seeking  information  under  the 
act,  said  Mullin. 

A  workable  standard  for  “confiden¬ 
tial”  would  be  those  sources,  such  as  an 
organized  crime  informant  or  govern¬ 
ment  whistle-blower,  with  legitimate 


fears  for  their  well-being  or  jobs  if  their 
identities  were  to  be  disclosed,  added 
Neisser.  “It’s  got  to  mean  something  nar¬ 
rower  than  every  source.” 

A  review  of  the  proceedings  resulting 
in  the  enactment  of  FolA  clearly  shows 
that  Congress  never  intended  that  “con¬ 
fidential  sources”  be  interpreted  in  the 
fashion  that  the  Justice  Department  has 
construed  the  term,  Mullin  said. 

Landano  noted  with  irony  the  U.S. 
Supreme  Court’s  acceptance  of  the  FolA 
case,  since  the  High  Court  has  on  two 
occasions  refused  to  consider  the  merits 
of  his  appeal  of  his  conviction. 

“If  I  had  lost  in  the  lower  courts  and 
appealed  the  FolA  issue,  the  U.S. 
Supreme  Court  would  never  have  paid 
me  any  mind,”  he  said,  “but  this  is  the 
government  appealing  from  an  unfavor¬ 
able  decision,  not  John  Q.  Public.” 

In  another  irony,  the  assistant  U.S.  at¬ 
torney  in  Newark  who  first  handled  the 
FolA  litigation  has  admitted  the  FBI’s 
Snow  and  Forni  files  include  informa¬ 
tion  that  Landano  would  deem  benefi¬ 
cial  to  his  claim  of  innocence. 

Landano  also  expressed  confidence 
that  the  case  will  so  expose  FoIA’s  vul¬ 
nerability  that  Congress  will  rewrite  the 
act  if  the  High  Court  rules  against  him. 
Mullin,  too,  suggested  it  was  time  for 
Congress  to  reconsider  the  statute  and 
make  certain  it  is  not  unduly  restrictive. 

John  Daly,  one  of  the  Justice  Depart¬ 
ment  lawyers  assigned  to  the  case,  said 
he  felt  fears  were  highly  exaggerated 
about  a  decision  for  the  FBI  leading  to 
the  creation  of  an  agency  such  as  the 


former  East  German  Stazi .  “No  one  in 
this  country  wants  a  secret  police  force.” 

Daly  acknowledged  that  a  “tension” 
exists  between  the  public’s  right  to  know 
about  its  government  and  the  FBI’s  de¬ 
sire  to  protect  its  sources  but  maintained 
that  Congress  had  balanced  those  com¬ 
peting  interests  when  it  drafted  the  Free¬ 
dom  of  Information  Act.  The  norm 
should  be  confidentiality,  he  said. 

While  the  case  at  hand  applies  only  to 
the  FBI  and  its  sources,  the  government 
lawyer  also  conceded  it  was  “possible” 
that  other  federal  agencies  might  seek 
the  same  protection  if  the  FBI’s  position 
were  upheld. 

Oral  arguments  are  scheduled  for  Feb. 
24  in  Washington,  DC.  BE^P 

Free-lance  writers 
protected  by 
Calif,  shield  law 

THE  CALIFORNIA  SUPREME  Court 
has  firmly  put  free-lance  journalists  un¬ 
der  the  protection  of  the  state’s  shield 
law. 

In  a  recent  order,  the  high  court  let 
stand  an  appellate  court  ruling  that  a 
Los  Angeles  writer  could  use  the  shield 
law  to  withhold  unpublished  material 
and  the  identity  of  his  sources.  The  law 
specifically  protects  employed  journalists 
from  having  to  reveal  unpublished  infor¬ 
mation  in  court,  but  the  status  of  free¬ 
lancers  was  unclear  until  the  Supreme 
Court’s  decision. 

The  case  involved  free-lancer  Jan 
Golab,  who  refused  to  produce  taped  in¬ 
terviews  with  a  key  prosecution  witness, 
Bruce  Adams,  in  the  1988  trial  of  two 
former  Los  Angeles  police  officers  on  at¬ 
tempted  murder  and  robbery  charges. 

Golab  was  writing  about  the  case  for 
Hustler  and  Los  Angeles  magazines.  At¬ 
torneys  for  the  officers,  who  were  con¬ 
victed,  said  they  needed  the  tapes  to 
show  inconsistencies  in  Adams’  testimo¬ 
ny  against  their  clients. 

Adams  agreed  to  release  the  tapes 
but  Golab  insisted  on  shield  law  protec¬ 
tion,  saying  he  wanted  to  keep  exclusive 
control  over  the  material  for  possible 
use  in  a  book,  movie  or  other  articles. 
The  appeal  court  ruled  that  Golab  was 
protected  by  the  shield  law  before  and 
after  he  signed  contracts  with  magazine 
publishers. 

Terry  Francke,  executive  director  of 
the  California  First  Amendment  Coali¬ 
tion,  called  the  Supreme  Court’s  deci¬ 
sion  a  “very  valuable  recognition  of  a 
free-lancer’s  rights  under  the  shield  law.” 


Should  the  FBI  prevail,  the  U.S.  Supreme  Court 
would,  in  essence,  be  establishing  a  “secret  police 
force”  . . .  said  Neisser,  a  former  legal  director 
of  the  New  Jersey  chapter  of  the  American 
Civil  Liberties  Union. 
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Hollinger  closes 
on  Southam  stake 


HOLLINGER  INC.  SAID  it  has  com¬ 
pleted  its  $259  million  (Canadian)  pur¬ 
chase  of  23%  of  Southam  Inc.  from 
Torstar  Corp. 

Hollinger  paid  $70  million  in  cash 
generated  internally  and  from  bank 
loans,  and  Torstar  financed  the  rest  until 
April  15.  All  the  parties  are  based  in 
Canada. 

Separately,  Southam  said  its  board  of 
directors  approved  an  agreement  gov¬ 
erning  Hollinger’s  involvement  with 
Southam.  The  pact  calls  for:  a  majority 
of  Southam  directors  to  be  independent 
of  both  managements;  Hollinger’s  board 
representation  to  be  proportional  to  its 
ownership;  independent  directors  to  ap¬ 
prove  further  transactions  between  the 
companies. 

“Southam  welcomes  Hollinger  as  a 
significant  shareholder  and  anticipates  a 
positive  working  relationship  with 
[Hollinger  chairman]  Conrad  Black  and 


the  other  two  Hollinger  nominees  to  the 
board,”  said  Southam  chairman  Ron 
Cliff. 

Faced  with  plummeting  profits  in  re¬ 
cent  years,  Southam  has  sold  off  periph¬ 
eral  companies  and  cut  the  number  of 
employees  by  25%  to  12,000. 

NAA  solicits 
congratulations 

NEWSPAPER  ASSOCIATION  OF 
America  president  and  CEO  Cathleen 
Black  recently  solicited  congratulations 
for  the  Pittsburgh  Post-Gazette  for  sur¬ 
viving  the  strike  that  killed  the  Pitts¬ 
burgh  Press. 

Black  told  NAA  members  in  a  letter 
that  the  Post-Gazette  and  its  parent. 
Blade  Communications  Inc.,  were  glad 
to  resume  publishing  Jan.  18  after  an 
eight-month  Teamsters  strike,  and 
would  welcome  telegrams  to  be  shared  at 
a  party. 

In  a  $65  million  deal.  Blade  bought 


out  its  controlling  partner  in  the  joint 
operating  agreement  after  Scripps- 
Howard’s  plans  to  cut  450  of  600  Team¬ 
sters  jobs  prompted  the  strike  last  May 
that  silenced  both  papers  for  eight 
months.  Only  the  Post-Gazette  survived. 

The  letter  “was  geared  to  resuming 
publication  .  .  .  and  was  not  meant  to 
address  the  whole  situation  in  Pitts¬ 
burgh,”  said  NAA  senior  vice  president 
James  Donohue. 

Knight  chair  named 

PHILIP  MEYER,  WILLIAM  R.  Kenan 
Jr.  professor  of  journalism  and  mass 
communication  at  the  University  of 
North  Carolina,  Chapel  Hill,  has 
been  named  to  the  Knight  Chair  in 
Journalism. 

The  new  professorship  was  created  in 
1991  after  the  UNC  School  of  Journal¬ 
ism  and  Mass  Communication  won  a 
national  competition  for  the  $1  million 
endowed  chair,  funded  by  the  Knight 
Foundation. 


The  growth  of  newspapers  using  voice,  fax  and  on-line 
services  over  the  past  three  years  has  been  phenomenal. 
Hundreds  of  newspapers  are  adding  telecommunications  services 
because  they  have  proven  to  be  a  new  revenue  stream  as  well  as  a 
way  to  enhance  the  newspapers’  position  as  the  primary  source  of 
information  in  their  respective  markets.  The  potential  for  service 
bureaus,  syndicates,  on-line  communicators,  and  equipment 
manufacturers  to  increase  their  newspaper  business  is  almost  limitless. 


section.  It  will  be  printed  in  the  form  of  a  pullout  section  and 
bound  within  the  March  6  issue  of  EDITOR  &  PUBLISHER.  Edited 
by  one  of  the  most  knowledgeable  journalists  in  American 
telecommunication  issues,  Michael  Conniff,  this  section  will  be 
dedicated  exclusively  to  newspapers  and  telecommunication 
opportunities.  It  will  take  a  detailed  look  at  starting  out  and  entry 
strategies,  voice  personals,  800  and  900  services,  electronic 
classified  advertising,  FAX  publishing,  on-line  services,  CD-ROM 
multimedia  publishing  and  database  marketing. 


N  ewspapers  need  to  know  as  much  as  possible  about 

telecommunications  and  the  opportunities  it  affords,  and 
telecommunication  firms  need  to  know  as  much  as  possible  of  the 
lucrative  potential  of  newspapers.  They  both  need  to  know  the  ways 
in  which  they  can  mutually  profit  from  each  other’s  expertise  and 
technology. 


n  response  to  this  interest,  EDITOR  &  PUBLISHER  magazine 
is  publishing  its  third  annual  special  Telecommunications 


Newspapers  are  discovering  the  new  technologies.  Now 
it’s  time  for  you  to  discover  EDITOR  &  PUBLISHER,  the 
weekly  trade  magazine  of  the  newspaper  industry.  Reaching  some 
83,000  readers  a  week,  E&P  covers  every  facet  of  newspapering  - 
from  the  pressroom  to  the  boardroom.  It  is  the  trade  magazine  on 
which  newspaper  professionals  have  relied  for  decades.  It  is  for  this 
reason  that  E&P  is  co-sponsoring  the  fourth  annual  conference  on 
Newspapers  and  Telecommunications  Opportunities:  Voice,  Fax  and 
On-Line  Services  with  The  Kelsey  Group,  a  prominent  consultant  on 
telecom  issues.  The  conference  will  take  place  March  15-17, 1993 
at  the  Grand  Hyatt,  San  Francisco  on  Union  Square. 


Worker  killed 
in  baler  mishap 

A  WORKER  BELIEVED  to  have  been 
trying  to  clear  the  chute  to  a  waste  paper 
baler  at  the  new  Rockaway  Township 
production  plant  of  The  Record,  Hack¬ 
ensack,  N.J.,  died  Jan.  15  after  acciden¬ 
tally  falling  into  the  compactor. 

Fabian  Pesantes,  with  the  Record 
since  1988,  was  reported  to  have  been 
working  alone  shortly  after  midnight 
when  he  fell  down  the  main  chute  into 
the  machine.  Other  workers  subse¬ 
quently  started  the  machine,  which 
crushed  Pesantes. 

“He  was  expelled  through  the  baler 
within  a  bale  of  paper,”  a  county  prose¬ 
cutor’s  office  spokeswoman  told  the 
Newark  Star-Ledger. 

The  prosecutor’s  office  was  investigat¬ 
ing  the  incident. 

Southam  sells 
rental  unit 

SOUTHAM  INC.,  CONTINUING  to 
shed  peripheral  holdings,  sold  its  con¬ 
trolling  interest  in  Bauer/Southam  Au¬ 


dio  Video  Inc.  of  Dallas  to  a  manage¬ 
ment  group. 

The  buyers  are  led  by  Ted  Meredith, 
former  president  and  CEO  of  Southam 
Business  Communications  USA  Inc., 
and  Bauer  president  Skylar  Cunningham. 

The  deal,  which  closed  Dec.  31,  leaves 
Toronto-based  Southam  with  a  20% 
stake  in  Bauer,  whose  200  employees 
take  in  $13  million  in  revenues  from 
renting  audio  and  video  equipment  in  10 
U.S.  cities. 

Separately,  Southam  said  it  was  cut¬ 
ting  staff  by  10%,  or  65  workers,  at  its 
U.S.-based  commercial  printer  Dittler 
Brothers,  which  Southam  was  negotiat¬ 
ing  to  sell  to  CGW  Southeast  Partners 
before  talks  broke  off  late  last  year. 

Gannett  counts 
changes  in  1992 

GANNETT  CO.,  FOLLOWING  most 
other  newspaper  corporations,  said  it 
would  adopt  two  changes  in  accounting 
rules  in  1992,  requiring  last  year’s  quar¬ 
terly  earnings  to  be  restated. 

As  a  result  of  the  changes,  earnings 
for  the  year  from  continuing  operations 
will  decline  $4  million,  or  3^  a  share.  In 


addition,  a  one-time,  non-cash  charge 
of  $146  million  will  reduce  earnings 
$1.01  a  share. 

Financial  Accounting  Standard  106 
requires  companies  to  recognize  the  cost 
of  post-retirement  benefits  other  than 
pensions  as  they  are  earned.  The  change 
increases  operating  costs  $6  million.  A 
one-time  charge  of  $180  million,  or  $1.25 
a  share,  recognizes  accumulated  retire¬ 
ment  benefits. 

Financial  Accounting  Standard  109 
adjusts  deferred  income  taxes  to  reflect 
current  rates,  yielding  a  one-time  gain  of 
$34  million,  or  24^  cents  a  share. 

Corporate 
name  change 

THE  SUN-SENTINEL  of  Fort  Lau¬ 
derdale,  Fla.,  which  had  operated  under 
the  corporate  name  of  the  News  and 
Sun-Sentinel  Co.,  now  operates  under 
the  name  Sun-Sentinel  Co.,  president 
and  publisher  Thomas  P.  O’Donnell  an¬ 
nounced. 

The  name  was  changed  because  the 
company  discontinued  publication  of 
the  evening  Fort  Lauderdale  News  last 
spring. 
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Ad  messages 
to  the  president 


Daily  newspapers  reap  the  benefits 


by  Ann  Marie  Kerwin 

WITH  A  NEW  administration  in  Wash¬ 
ington,  some  economy  watchers  have  pre¬ 
dicted  an  upswing  in  consumer  confi¬ 
dence,  and  thus  the  economy.  Some  major 
dailies  saw  an  increase  in  ad  spending  the 
day  of  President  Clinton’s  inauguration. 

The  ads  many  times  spoke  directly  to 
the  new  president. 

A  full-page  ad  picturing  a  Timberland 
raincoat  read,  “Remember,  Bill,  the  Se¬ 
cret  Service  Can’t  Protect  You  From  the 
Weather.” 

Alka  Seltzer  antacid  ran  full-page 
ads  that  read,  “Balancing  the  Budget 
.  .  .  Creating  a  National  Health  Care 
Program  .  .  .  And  Dealing  With  That 
Guy  In  Iraq.  If  you  ever  need  to  feel 
better  fast,  Mr.  President,  we’re  here  to 
help.” 

The  ad  for  Brother  International  Corp., 
manufacturers  of  office  equipment,  had  a 
picture  of  the  White  House  at  night  and 
read,  “Dear  President  Clinton,  Welcome 
to  the  Ultimate  Home  Office.” 

Even  public  utility  companies  got  into 
the  act.  Washington  Gas  promoted  nat¬ 
ural  gas  heat  with  its  ad  picturing  the 
White  House.  “As  the  Clintons  move 
into  their  new  home,  we  offer  them  a 
very  warm  welcome,”  its  ad  read. 

Grey  Poupon,  famous  for  its  ads  pic¬ 
turing  two  limousine  passengers  passing 
mustard,  ran  full-page  cartoons.  One 
limousine,  with  the  license  plate  reading 
“Wuz  Prez”  is  pulling  away  from  the 
White  House,  while  another  is  pulling  in 
with  “New  Prez”  on  its  license  plate. 
The  tag  line  read,  “Pardon  me,  but  must 
you  take  the  Grey  Poupon?” 

USA  Today  carried  four  full-page  ads 
addressing  the  changing  times  or  the  new 
first  family.  The  New  York  Times  had  five 
full-page  ads  and  several  smaller  ones  that 
referred  directly  to  the  big  event.  The 
Wall  Street  Journal  also  carried  several  in 
its  special  inaugural  section,  but  the 
Washington  Post  had  the  most  by  far,  both 


in  its  special  inaugural  section  and  in  its 
regular  news  pages.  Local  advertisers  took 
advantage  of  advertising  to  the  influx  of 
visitors  who  descended  on  the  city. 

A  Washington  D.C.-area  shopping 
mall,  Tysons  Corner  Center,  pro¬ 
claimed,  “With  over  30  eateries,  we  ex¬ 
pect  he’ll  come  running.”  The  art  was  a 
line  drawing  of  Clinton  made  up  of  the 
store  names  housed  at  the  mall. 

A  department  store,  Hechts,  went  for 
the  inspirational  message.  Its  ad  pictured 
the  smiling  first  family,  with  the  tag 
“Don’t  Stop  Thinking  About  Tomorrow.” 


With  over  30  eateries, 
we  expect  hel  come  running 
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Several  newspapers  received  revenue  from  full-page  ads  carrying  messages  to  Presi¬ 
dent  Clinton.  A  Washington  D.C.-area  shopping  mall  (top)  proclaimed,  “With  over 
30  eateries,  we  expect  he’ll  come  running."  Department  store  Hechts  (below  right) 
went  for  a  photo  of  the  Clintons  and  an  inspirational  message,  “Don’t  Stop  Thinking 
About  Tomorrow,”  and  Alka  Seltzer  antacid  (left)  ran  full-page  ads  that  read,  “Bal¬ 
ancing  the  Budget.  .  .Creating  a  National  Health  Care  Program.  .  .And  Dealing 
With  That  Quy  in  Iraq.  If  you  ever  need  to  feel  better  fast,  Mr.  President,  we’re  here 
to  help.” 
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Phony  ad  billing 
exposed  on  West  Coast 


While  most  ads  took  a  tongue-in- 
cheek  approach,  some  political  groups 
grabbed  the  chance  to  get  out  their  mes¬ 
sages  on  the  day  America  was  focused 
on  Washington,  D.C. 

The  telephone  industry’s  Baby  Bells, 
the  regional  Bell  operating  companies, 
ran  a  full-page  ad  that  indirectly  ad¬ 
dressed  the  new  president. 

“When  you  stand  for  jobs  and  eco¬ 
nomic  growth,  a  lot  of  people  stand  be¬ 
hind  you,”  the  headline  read.  The  copy 
then  urged  readers  to  take  a  stand  to 
support  “an  open  national  telecommuni¬ 
cations  marketplace.” 

The  American  Life  League,  an  anti¬ 
abortion  group,  ran  a  quarter-page  ad  in 
USA  Today.  The  ad  depicted  25  pictures 
of  babies  that  were  here  because  their 
mothers  chose  not  to  have  abortions.  The 
ad  asked  Clinton  to  “look  at  these  faces” 
before  acting  on  the  abortion  issue. 

Concerned  Women  for  America,  a 
pro-family  group,  wrote  an  open  letter  to 
Clinton  in  a  full-page  ad  asking  him  to 
uphold  traditional  family  values. 

The  ambassador  to  the  United  States 
from  South  Africa  also  ran  a  quarter- 
page  ad  asking  for  a  reformation  of  U.S. 
policy  toward  South  Africa.  BECT 

Newspapers  to 
get  IBM  ads 

IBM  HAS  ANNOUNCED  additional 
advertising  plans  that  include  newspaper 
pages. 

A  new  campaign,  scheduled  to  begin 
in  May,  plans  to  use  computer  maga¬ 
zines,  radio  and  newspapers  in  the  top 
15  markets.  The  campaign  will  sell  its 
personal  computers  through  a  toll-free 
number  included  in  the  ads.  About  25% 
of  PC  sales  are  through  direct  response 
advertising,  according  to  analysts. 

While  this  is  not  the  first  time  IBM 
has  gone  this  route,  the  difference  will 
be  in  the  volume  of  ads. 

Houston  Chronicle 
offers  alternate 
delivery  service 

THE  HOUSTON  CHRONICLE  is  now 
offering  alternate  delivery  of  magazines, 
records,  product  samples  and  catalogs. 

The  program  began  with  11  ZIP  codes 
and  will  extend  to  Houston’s  150  ZIP 
codes  by  May.  Named  Chronicle  Ex¬ 
press,  it  is  part  of  Publisher’s  Express, 
which  delivers  magazines  in  21  cities 
through  newspaper  organizations. 


by  M.L.  Stein 

A  “SECONDHAND”  publisher  is  run¬ 
ning  hundreds  of  classified  ads  snipped 
from  magazines  and  newspapers  and 
then  requesting  payment  from  advertis¬ 
ers  who  never  bought  the  service,  ac¬ 
cording  to  a  California  newspaper. 

A  story  by  Andrew  Kleske,  assistant 
news  editor  of  San  Diego  Daily  Tran¬ 
script,  a  legal  and  business  paper,  says 
that  San  Diego-based  Professional  Em¬ 
ployment  News  culls  recruitment  ads 


from  local  and  national  publications,  re¬ 
publishes  them,  and  sends  what  looks 
like  a  bill  to  the  advertiser.  However,  ac¬ 
cording  to  Kleske,  the  document  in¬ 
cludes  a  disclaimer  indicating  the  receiv¬ 
er  is  not  obligated  to  pay  the  amount. 

According  to  ad  agency  representa¬ 
tives  and  other  sources  interviewed  by 
Kleske  and  E&P,  the  practice  is  fairly 
widespread. 

“This  has  been  going  on  for  a  long 
time,”  Jan  King,  senior  account  execu¬ 
tive  for  the  San  Diego  office  of  BSA  Ad¬ 
vertising,  told  Kleske.  “They  just  photo¬ 
graph  or  retypset  [the  ad]  from  gazillions 
of  publications  and  nobody  really  knows 
that  it’s  a  republication.” 

King  said  she  asked  the  state  attorney 
general’s  office  to  protect  her  clients 


from  such  solicitations  but  received  no 
reply. 

Gordon  Lowe,  Los  Angeles  Times  cus¬ 
tomer  relations  coodinator  for  classified 
advertising,  told  E&P  that  phony  billing 
by  various  publications  has  been  going 
on  since  the  1970s,  primarily  by  publica¬ 
tions  in  the  San  Diego  area. 

“They  prepare  an  invoice  and  hope  it 
will  be  paid,”  he  said,  noting  that  some 
Times  ads  have  been  used  in  this  way. 

Two  years  ago,  the  then  Newspaper 
Advertising  Bureau  issued  a  newsletter 


warning  about  a  “recruitment  ad  scam” 
being  practiced  by  publications  based  in 
San  Diego  and  Milwaukee. 

The  invoice  submitted  to  advertisers 
by  Professional  Employment  News  car¬ 
ries  a  screened  message,  saying,  it  is  a 
“solicitation,”  not  a  bill. 

According  to  Kleske,  that  disclaimer 
disappears  when  the  inovice  is  photo¬ 
copied  or  faxed.  Joyce  Richardson,  clas¬ 
sified  advertising  director  for  the  Wash¬ 
ington  Post,  said  that  the  paper  had  re¬ 
ceived  a  complaint  about  two  years  ago 
concerning  improper  billing  by  an  out¬ 
side  publication  for  one  of  its  ads,  but 
none  since. 

Recently,  Kleske’s  article  states,  North- 


(See  Ad  scam  on  page  42) 
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“They  hope  to  get  someone  in  accounts  payable  who 
is  not  very  knowledgeable  and  will  pay  it.” 
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Sun  Chemical  buys 
U.S.  Printing  Ink 


Dainippon  Ink  and  Chemicals 
unit  adds  a  second  ink  division 

by  Jim  Rosenberg 

SUN  CHEMICAL  CORE,  bought 
United  States  Printing  Ink  Corp.  last 
month  for  an  undisclosed  price.  Sun  said 
the  transaction  received  all  government 
approvals  and  is  in  effect. 

Sun  Chemical  president  and  CEO  Ed¬ 
ward  E.  Barr  said  the  acquisition  brings 
together  “two  distinct  operations  that 
greatly  complement  each  other,”  adding 
that  the  companies  have  strengths  “in 
different  parts  of  the  graphic  arts 
market.” 

Both  USPI  and  Sun’s  General  Print¬ 
ing  Ink  division  supply  various  formula¬ 
tions  of  offset  litho,  letterpress  and  flexo 
inks  to  the  newspaper  industry. 

Sun  said  USPI  “will  continue  to  oper¬ 
ate  as  an  autonomous  company”  under 
its  president,  Ronald  C.  Baker,  who  re¬ 
ports  directly  to  Barr.  Sun  spokesman 
Marc  J.  Frankel  stressed  there  is  now  no 
plan,  and  none  anticipated  in  the  “fore¬ 
seeable  future,”  that  would  consolidate 
the  ink  makers’  operations.  However,  he 
said  that  the  company  would  “probably 
look  at  it  going  forward  to  see  what 
economies  of  scale  or  synergies  could 
take  place  without  diminishing  the  sepa¬ 
rate  identity  we  want  to  maintain  for 
USPI.” 

George  Derby,  general  manager  of 
Sun  Chemical’s  News  Ink  Division,  said 
he  knew  of  no  plans  for  “any  kind  of  in¬ 
tegration  or  direct  involvement”  of  the 
two  suppliers’  research  and  development 
efforts. 

“They’ve  now  become  our  friendly 
competitor,”  he  remarked.  From  the  per¬ 
spective  of  the  companies’  customers,  he 
said  nothing  has  changed. 

Derby  said  that  negotiations  for  USPI 
were  begun  last  fall,  adding,  “I’m  not 
certain  that  [our]  parent  company  had 
anything  to  do  with  this  transaction.” 

Baker  was  away  for  two  weeks  follow¬ 


Ronald  Baker 


ing  the  announcement.  Other  execu¬ 
tives  at  USPI  were  unavailable  or  un¬ 
willing  to  comment  on  the  sale  of  their 
company. 

While  USPI’s  former  owner  was  an 
investment  group.  Sun  Chemical  is  a 
part  of  a  much  larger  graphic  arts  sys¬ 
tems  and  supplies  vendor. 

“We  purchased  USPI  from  a  group  of 
investors  consisting  of  REE  Investment, 
Merrill  Lynch  Interfunding  and  other, 
individual  stockholders,”  said  Frankel, 
adding  that  all  are  stockholders  in  Mill- 
master  Onyx  Group  Ltd.  Millmaster 
vice  president  Dennis  A.  Sadlowski 
could  not  be  reached  for  comment. 

Baker  is  also  chairman  and  CEO  of 
Millmaster,  a  Westport,  Conn. -based 
specialty  chemicals  firm,  with  reported 
sales  of  approximately  $100  million. 
USPI,  which  reported  1992  sales  of  ap¬ 
proximately  $80  million  has  11  manufac¬ 
turing  locations  in  10  states,  including 
its  headquarters  in  East  Rutherford,  N.J. 

With  its  General  Printing  Ink  division 
in  neighboring  Carlstadt,  Sun  Chemical 
(and  sister  company  Polychrome  Corp.) 
is  based  in  Fort  Lee,  N.J.,  headquarters 
of  its  parent  firm,  DIC  Americas,  the 
U.S.  affiliate  of  Dainippon  Ink  and 
Chemicals.  Sun  Chemical  makes  and 
sells  inks  and  pigments  throughout  the 
Americas  and  in  Europe. 

Baker’s  career  began  as  a  lab  assistant 
at  Flint  Ink  Corp.  He  joined  USPI  in 


1959  as  a  chemist  and  by  1977  was  presi¬ 
dent  and  CEO.  Between  those  years  he 
was  fired  and  rehired  by  the  same  man 
following  his  attempts  to  correct  some 
plant  problems.  Before  returning  to 
USPI,  he  put  Sinclair  &  Valentine 
(since  acquired  by  Flint)  into  the  news 
ink  business  and  managed  its  largest 
manufacturing  facility.  According  to 
USPI,  its  sales  volume  doubled  and 
newspaper  inks  were  emphasized  in  the 
years  after  Baker  had  been  named  chief 
executive. 

In  1990,  the  two-time  president  of  the 
National  Association  of  Printing  Ink 
Manufacturers  won  that  organization’s 
highest  honor,  the  Ault  Award  for  con¬ 
tributions  to  the  advancement  of  the 
printing  ink  industry.  ■E6?P 

Vendors  join 
readership  program 

PRINTING  INK  SUPPLIERS  U.S. 
Printing  Ink  and  J.M.  Huber,  newsrack 
supplier  E.B.  Metals  and  label  supplier 
Label  America  formed  a  partnership 
with  USA  Today  to  help  reverse  declin¬ 
ing  newspaper  readership  among  the 
young. 

The  group  will  provide  USA  Today 
and  its  “How  to  Teach  with  USA  To¬ 
day”  curriculum  for  750  fourth-  and 
fifth-grade  classrooms  in  six  states. 
With  the  newspapers,  schools  receive  a 
lesson  plan  for  use  with  that  day’s  edi¬ 
tion.  It  covers  all  disciplines,  including 
reading,  writing,  geography,  history  and 
mathematics. 

The  suppliers  provide  the  curriculum 
in  support  of  the  International  Reading 
Association’s  efforts  to  encourage 
schools  and  homes  to  work  together  to 
motivate  children  to  learn  to  read, 
write,  and  think,  as  well  as  the  overall 
goal  of  improving  reading  and  literacy 
worldwide. 

Flint  offers 
‘‘Enviro  Update” 

FLINT  INK  CORP.  is  publishing  “Envi- 
ro  Update,”  a  quarterly  newsletter  cover¬ 
ing  environmental  issues  in  printing  ink 
manufacturing,  highlighting  such  areas 
as  waste  management,  clean  air  amend¬ 
ments  and  OSHA  regulations.  For 
copies  call  313/538-6800. 
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Full-flexo  printing 
in  San  Francisco 


After  delays  and  earthquake: 
experiments  with  components , 
consumables,  coated  stock 

by  Jim  Rosenberg 

ENGINEERING  DIRECTOR  GEORGE 
Friedrichs  offered  a  positive  report  on 
flexo  at  the  San  Francisco  Newspaper 
Agency  to  the  fall  meeting  of  the  News¬ 
paper  Flexo  Users  Group.  Three  years 
earlier,  the  news  from  SFNA  was  grim  — 
not  about  the  flexo  process,  but  about 
press  work  at  one  of  the  agency’s  three 
production  plants. 

With  start-up  well  behind  them,  and 
SFNA  now  a  live  testbed  for  new  flexo 
technology  and  flexo-printed  products, 
E&P  asked  executives  about  the  early 
woes  and  subsequent  successes  at  the 
biggest  newspaper  flexo  site  in  the 

US. 

The  joint  production-distribution  op¬ 
eration  of  the  San  Francisco  Chronicle 
and  San  Francisco  Examiner  faced  plant 
construction  and  renovations,  automa¬ 
tion  and  equipment  modernization,  and 
installation  of  new  and  converted  flexo 
presses  and  related  technologies. 

However,  any  problems  of  the  sort 
that  can  be  expected  in  a  massive  opera¬ 
tional  overhaul  were  compounded  in 
San  Francisco  by  significant  press  instal¬ 
lation  and  start-up  delays  in  early  1989 
at  the  in-city  Army  Street  plant,  south 
of  downtown. 

A  tough  year 

Both  Friedrichs  and  SFNA  senior 
vice  president/operations  Larry  Ingram 
outlined  SFNA’s  plight  at  meetings  that 
year.  To  make  matters  worse,  on  the  day 
NFUG  wound  down  its  fall  meeting  in 
Lancaster,  Pa.,  the  Loma  Prieta  earth¬ 
quake  shook  San  Francisco. 

When  the  quake  began,  Ingram  was 
at  Army  Street,  where  the  electricity 
went  out.  He  returned  to  the  downtown 
facility,  where  portable  generators  pow¬ 
ered  the  microwave  and  enough  other 
equipment  to  set  type  from  Macintosh 
computers  and  make  halftones  on  a  copy 
machine.  A  16-page  edition  was  pre¬ 
pared.  Power  was  restored  to  Army 
Street,  which,  for  all  its  problems,  print¬ 
ed  some  copies  of  that  edition.  Ingram 


noted,  however,  that  most  of  the  day’s 
papers  were  run  off  the  letterpress  that 
was  then  still  in  Union  City. 

For  all  its  destruction,  the  earthquake 
gave  SFNA  some  time  to  set  things 
straight  at  Army  Street  in  the  face  of  a 
looming  ad  schedule  booked  for  the  Ex¬ 
aminer,  according  to  Ingram.  (The  Ex¬ 
aminer  was  the  first  of  the  two  dailies  to 
use  flexo  color.)  In  spite  of  assurances 
from  the  pressmaker.  Publishers  Equip¬ 


ment  Corp.,  the  equipment  was  not 
ready  to  run,  said  Ingram. 

In  that  regard,  he  continued,  the 
quake  was  “convenient,”  allowing  the  old 
downtown  letterpress  (since  shut  down) 
to  take  up  slack  while  Army  Street  was 
gradually  brought  on  line,  with  the  Ex¬ 
aminer  going  on  edition  by  New  Year’s 
1990. 

While  Army  Street  came  on  line  and 
PEC’s  later  work  at  Union  City  went 
smoothly,  Ingram  said  reports  of  the  dif¬ 
ficulties  were  “used  by  a  lot  of  people 
who  don’t  like  flexo  to  point  it  out  as  a 
flexo  problem.”  Flexo’s  prospects  were 


hurt,  said  a  PEC  executive  three  years 
ago,  when  word  spread  of  SFNA’s  com¬ 
plaints 

“We  had  a  lot  of  problems  at  Army 
Street,  but  they  weren’t  flexo  problems,” 
said  Ingram.  They  were  press  start-up 
problems  related  to  “some  very  onerous 
penalty  clauses  on  the  press  manufactur¬ 
er  for  delivery,  but  they  didn’t  go  beyond 
delivery.”  As  a  result,  he  said,  much 
equipment  arrived  unready. 

For  example,  units  that  were  to  have 
been  factory-wired  were  not,  said  In¬ 
gram.  The  electrical  contractor,  hired  af¬ 
ter  bidding  to  install  factory-wired  units, 
“walked  off  the  job.”  Adding  to  that,  In¬ 
gram  cited  RTFs  that  did  not  work  and 
many  drive  and  electrical  problems. 

Across  the  bay,  however,  the  Union 
City  plant  subsequently  proved  “alto¬ 
gether  different,”  he  said  —  the  work 
there  having  benefited  from  renegotiat¬ 
ing  with  PEC  based  on  experiences  at 
Army  Street. 


“It  went  in  slick.  They  did  what  they 
had  to  do,”  he  said.  Arriving  as  expected 
from  the  factory,  “it  went  in  and  started 
up,  press  by  press,  right  on  the  money.” 

In  January  1990,  Jim  Hall  talked  to 
E&.P  about  SFNA’s  flexo  installation. 
Now  at  the  King  Press  subsidiary  of 
PEC,  Hall  was  then  a  Dallas-based 
executive  at  PEC  (now  KBA-Motter 
Corp.),  which  supplied  SFNA’s  flexo 
conversions. 

SFNA,  said  Hall,  “had  the  courage”  to 
try  almost  all  new  technologies:  ink  de¬ 
livery  and  handling,  roll-handling  robot¬ 
ics,  platemaking  systems  and  “super- 


AM  Graphics  is  your  source  for  previously-owned  24, 48 
and  72  pocket  Sheridan/Harris  Inserters,  either  as-is, 
reconditioned,  or  fully  remanufactured  with  today's 
productivity  and  performance  upgrades.  As  the  original 
manufacturer,  only  AM  Graphics  can  offer  complete 
engineering  documentation,  OEM  parts,  full  service 
support  and  a  manufacturer's  warranty. 

For  current  availability,  contact:  Slauter 

Ph:  (513)  278-2651 
Fax:(513)  274-5719 
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“If  you  take  the  combination  of  new  things  they 
are  doing,  I  don^t  think  they’ve  had  abnormal  or 
unpredictable  problems,”  Hall  said  at  the  time. 
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To  protect  c^ainst  the  next  earthquake,  steel  braces  secure 
an  MAN  flexo  press  to  the  buiUing  wall  at  San  Fraitcisco 
Newspaper  Agency's  Richnwnd  plant. 


thin”  plates,  mailroom  equipment,  even 
a  new  building  —  “all  at  once.” 

Hall’s  old  boss,  former  KBA-Motter 
president  George  Derby  (now  in  charge 
of  Sun  Chemical’s  News  Ink  Division), 
also  recalled  that  the  biggest  flexo  site 
had  many  “new  systems  coming  together 
simultaneously.”  To  Hall’s  list  he  added 
“relatively  new”  press  designs  from  both 
PEC  and  MAN  Roland.  “They  had 
some  of  the  same  problems”  in  the  new 
Richmond  plant,  Derby  maintained. 

“It  was  the  integration  of  some  really 
exciting  technologies,  which  has  since 
panned  out  quite  well,”  he  said. 

There  were  not  “an  inordinate  num¬ 
ber”  of  press  problems,  according  to 
Derby,  and  in  Hall’s  view,  none  (he  list¬ 
ed  plates,  RTFs,  folders,  “odds  and 
ends”)  was  “catastrophic  of  or  by  itself,” 
and  all  were  “amenable  to  pretty  clear 
analysis  and  solution.”  One  at  a  time,  he 
said,  each  was  studied  and  solved. 

In  general,  Derby  said  he  did  not  dis¬ 
agree  with  Ingram’s  position,  and  Hall 
earlier  acknowledged  that  “we  made 
some  mistakes,”  but  no  more  or  less  than 
could  be  expected  of  another  vendor  un¬ 
der  similar  circumstances. 

PEC,  said  Derby,  had  no  “fundamen¬ 
tal  engineering  problems,”  only  difficul¬ 
ties  typical  at  equipment  start-up. 

“If  you  take  the  combination  of  new 
things  they  are  doing,  1  don’t  think 
they’ve  had  abnormal  or  unpredictable 
problems,”  Hall  said  at  the  time. 

Ingram  declined  to  see  much  blame 


shared  or  spread  thin,  contending  there 
were  no  problems  with  the  new  systems, 
which  all  went  in  at  about  the  same  time, 
“like  any  other  plant.”  Recalling  plants  he 
had  started  up  before,  Ingram  said  there 
were  only  the  unrelated  “ordinary  prob¬ 
lems  you  have  with  any  mailroom.” 

As  for  the  complexity  of  the  opera¬ 
tion,  Ingram  said  it  remains  so,  with  two 
plate  manufacturers,  two  or  three  ink 
suppliers,  and  various  anilox  rolls  and 
doctor  blades. 

Pointing  to  the  size  of  SFNA’s  opera¬ 
tion  and  the  huge  number  of  papers  it 
was  producing  in  1990  (128  flexo  pages 
daily)  Hall  said  PEC  was  then  “learning 
along  with  them,”  and  asked,  “Who  else  is 


doing  it?  Where  can  we 
go  to  leamr’ 

Calling  Ingram  “a 
production  genius”  who 
“superbly  managed” 

Army  Street  through¬ 
out  a  fast-track  start¬ 
up,  he  said  the  produc¬ 
tion  chief  was  unwill¬ 
ing  to  wait  to  get  up  to 
speed.  Ingram,  he  said, 

“wanted  it  right  now. 

He  put  incredible  pres¬ 
sure  on  all  the  vendors 
to  do  it.” 

Looking  back,  Derby 
said  it  was  “certainly  . . . 
an  aggressive  schedule.” 

The  man  he  calls  “a 
very  dear  friend”  Derby 
also  recognizes  as  “a 
very  aggressive  individ¬ 
ual”  who  expects  peo¬ 
ple  to  adhere  to  agreed 
schedules. 

“1  don’t  have  any 
fault  with  that  —  we 
had  contracts  ...  we 
adhered  to  those,”  he 
said. 

Besides  the  press- 
makers,  he  continued,  Ingram  pushed 
plate  manufacturers  and  ink  suppliers 
“to  the  absolute  extreme,”  as  he  did  his 
own  personnel,  who  “contributed  greatly 
to  the  process.” 

Ingram’s  “driving  force,”  Derby  con¬ 


cluded,  was  responsible  for  bringing  to¬ 
gether  “what  proves  today  to  be  a  very 
viable  process.” 

Ingram  never  denied  his  haste.  But 
noting  that  the  one  plant’s  three  presses 
were  “only  a  small  part”  of  a  big  opera¬ 
tion,  he  said  SENA  “laid  out  a  schedule” 
before  bids,  and  that  all  but  one  vendor 
met  it. 

“1  don’t  know  that  it  was  an  incredible 
schedule,  because  it  was  the  one  they 
gave  us,  rather  than  one  we  gave  them,” 
says  Ingram.  “We  drove  all  the  other 
contractors  off  the  press  schedule,  rather 
than  the  press  schedule  off  the  other 
contractors.” 

Derby  recalled  that  most  vendors 


“sweated  bullets  for  a  lot  of  months.”  In¬ 
gram,  he  said,  “was  pushing  the  leading 
edge.  There  were  perhaps  safer  tracks  to 
take,  but  —  a  compliment  to  Larry  and 
to  the  agency  —  they  pushed  the  enve¬ 
lope  a  little  further  and  it  was  successful.” 

Flexo  then  and  now 

From  1977  to  1985  Ingram  was  pro¬ 
duction  director  at  the  New  York  Daily 
News ,  where  he  was  responsbile  for  buy¬ 
ing  a  flexo  unit  for  testing  in  the  1980s. 
With  the  unit  run  in  production  “just 
about  every  night,”  he  recalled,  the  tests 
produced  “a  lot  of  unanswered  questions 
...  on  the  process.”  Issues  at  the  time  in¬ 
cluded  boosting  the  densities  and  deal¬ 
ing  with  plate  plugging  in  certain  areas 
of  halftones. 

Ingram’s  interest  in  flexo  moved  west 
with  him.  The  experience  in  New  York, 
he  says,  “played  a  role  in  the  decision”  to 
test  flexo  in  San  Francisco.  “We  bought 
some  equipment  here  and  tested  it  for 
about  a  year-and-a-half.” 

As  the  last  old  pressline  was  being 
shipped  out,  Ingram  said  SENA  is  “pret¬ 
ty  happy  with  the  process.”  While  per¬ 
sonnel  at  the  Army  Street  and  Rich¬ 
mond  plants  have  had  a  chance  to  get 
up  to  speed  with  flexo  and  with  color 


Ingram’s  “driving  force,”  Derby  concluded, 
was  responsible  for  bringing  together  “wbat 
proves  today  to  be  a  very  viable  process*” 
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Controlling  web  gains 
on  flexo  presses 


printing,  Ingram  said  there  remains  “a 
lot  of  room  for  improvement  in  our  qual¬ 
ity  as  we  train  the  rest  of  our  pressmen 
over  in  Union  City.” 

“Largely  because  we’re  in  California, 
we’re  particularly  happy  that  we’ve  got¬ 
ten  out  of  oil-based  inks,”  Ingram  con¬ 
tinued. 

Apart  from  environmental  concerns 
and  the  elimination  of  ink  rub-off,  the 
change  to  water-based  flexo  inks  brings 
production  challenges  and  product  op¬ 
portunities. 

Stressing  that  “they’re  not  significant,” 
Ingram  said,  “There  are  things  that  we 
have  to  learn  how  to  do  better,  handling 
the  web,  wrinkles  .  .  .  things  we  didn’t 
have  to  with  a  little  bit  of  oil  on  the 
paper.” 

His  reference  was  to  letterpress  inks 
that  provided  just  enough  lubrication 
between  web  and  rollers  to  counteract 
frictional  forces.  Those  forces  lead  to 
gains  in  running  webs  on  flexo  presses 
using  aqueous  inks.  Gain  amounts  to 
the  difference  between  the  speed  of  a 
printing  unit  and  the  drag,  or  friction¬ 
al  resistance,  acting  against  it. 

SFNA  is  testing  a  gain  control  sys¬ 
tem  developed  by  M.  Golda  Engineer¬ 
ing  Co.  in  nearby  Benicia  (see  side- 
bar,  P.  33). 

SFNA  also  has  revived  an  idea  it  first 
explored  while  running  its  test  units  in 
1987  and  that  has  since  been  “fueled  by” 
similar  success  at  Britain’s  Daily  Mail 
(E&lP,  Dec.  26,  P.  26).  “We’ve  been  do¬ 
ing  work  with  coated  stock,”  said  In¬ 
gram,  “and  we’re  getting  ready  to  start 
doing  that  as  a  product  we  offer.” 

Early  attempts  to  generate  interest  in 
such  a  product  “never  really  matured,” 
he  said,  owing  to  more  pressing  con¬ 
cerns  with  the  expansion  and  modern¬ 
ization  and  more  immediate  efforts  to 
cope  with  the  recession.  However,  he 
added,  “when  they  did  that  over  there,  it 
rekindled  our  interest.” 

Without  use  of  a  dryer,  the  Daily 
Mail  began  flexo  printing  its  “TV  and 
Radio  Week”  section  and  “Femail” 
magazine  last  fall  on  special  coated 
stock  and  reformulated  inks.  Recent 
work  at  SFNA,  however,  used  stan¬ 
dard  34'lb.  lightweight  coated  paper. 
So  far,  said  Ingram,  specially  prepared 
stock  “doesn’t  appear  to  be  absolutely 
necessary.  He  said  SFNA  will  likely 
try  it  on  some  advance  products,  and 
perhaps  put  it  into  regular  ROP. 

As  for  the  next  earthquake,  SFNA  also 
prepared  for  what  it  cannot  control.  In  ad¬ 
dition  to  meeting  building  codes  for  seis¬ 
mic  activity,  steel  bracing  was  installed  to 
help  keep  presses  standing.  Kd?? 


by  Jim  Rosenberg 

THE  SAN  FRANCISCO  Newspaper 
Agency  is  testing  a  prototype  gain  con¬ 
trol  system  developed  by  electrical  engi¬ 
neer  Robert  W.  Johnson  of  M.  Golda  En¬ 
gineering  Co.,  based  in  nearby  Benicia. 

At  last  October’s  meeting  of  the 
Newspaper  Flexo  Group,  Johnson,  Sam 
Musa  and  Carl  Stoffer  described  ten¬ 
sion-control  requirements  that  vary  from 
lead  to  lead.  In  flexo,  they  found,  web 
tension  cannot  be  controlled  from  the 
reels. 

While  Velcro  was  and  continues  to  be 
used  on  rollers  to  help  smooth  the  web’s 
travel,  M.  Golda  and  SFNA  worked  to¬ 
gether  to  control  gain  within  a  range 
needed  for  adequate  web  control.  Musa 
said  controlling  all  web  leads  from  all 
units  at  the  folder  was  inadequate. 

“We  have  to  have  individual  lead  ten¬ 
sion  control,”  he  said. 

Wrapping  Velcro  around  rollers  has 
proved  effective  (E&P,  Dec.  26).  John¬ 
son  said,  however,  that  while  that  may 


be  the  only  solution  necessary  for  small¬ 
er  papers,  the  material  wears  and  must 
be  maintained,  and  that  it  does  not 
completely  solve  the  problem. 

Most  hardware  manufacturers  try  to 
optimize  the  “ratio  between  the  drag  and 
the  cylinders  by  changing  gears  and 
finding  hopefully  the  best  lead  configu¬ 
ration  to  accomplish  that,”  said  Johnson. 
“The  problem  is,  they  change.” 

Though  web  tension  changes  with  the 
speed  of  the  press,  notably  during 
pasters,  Johnson  explained  that  it  differs 
from  site  to  site,  unit  to  unit  and,  most 
important,  from  one  run  to  the  next 
when  the  lead/web  width  is  changed. 
Musa  noted  that  it  has  long  been  found 
that  the  web  cannot  be  pulled  at  the 
same  tension  ratios  from  the  units  clos¬ 
est  to  and  farthest  from  the  folder. 

Through  an  electromechanical  feed¬ 
back  system,  unit  control  is  immediately 
applied.  Control  is  not  through  a  vari¬ 
able-speed  AC  drive,  according  to  the 

(See  Flexo  on  page  42) 


The  Ted  Scripps  Fellowships 
in  Environmental  Journalism 

The  University  of  Michigan  Department  of  Communication  invites 
appiicants  for  a  fellowship  for  journalists  interested  in  covering  local  and 
national  environmental  issues.  Five  fellows  will  be 
selected  for  two  semesters  (September  to  May)  of 
study  in  natural  resource  policy,  science,  law,  econom¬ 
ics  and  communication.  The  fellowships,  underwritten 
by  the  Scripps  Howard  Foundation,  will  be  $16,500. 

The  program  is  intended  for  reporters,  producers, 
photographers  and  editors  who  are  on  the  environ¬ 
ment  beat  or  who  hope  to  get  there.  In  addition  to  the 
opportunity  to  study  complex  topics  without  the 
pressure  of  daily  deadlines,  the  program  includes  a  practical  reporting 

experience  that  uses  the  insights  the 
fellows  gain  in  the  classroom. 
Applicants  must  have  three  years  of 


SCRIPPS  HOWARD 
ill  FOUNDATION 


newsroom  experience  and  be  working  fulltime  with  a  commercial  news 
organization.  They  must  provide  a  letter  of  support  from  their  employer  as 
well  as  writing  samples  and  a  biography. 

For  application  forms  and  inquiries, 
write  or  call: 

Jonathan  Friendly,  Scripps  Fellowships 
2038  Frieze,  University  of  Michigan 
Ann  Arbor  MI  48109 -1285 
(313)  763-5943  Fax  (313)  764-3288 


Deadline  for  Fall 
1993; 

Feb.  26, 1993 
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cartcx)n  museum 
planned  in  D*C* 

Art  Wood’s  private  collection  of  more  than  40,000 
works  will  form  the  nucleus  of  the  national  gallery 


by  David  Astor 

THE  NATION’S  CAPITAL  has  many 
major  museums,  but  none  devoted  ex¬ 
clusively  to  the  cartooning  field.  That  is 
expected  to  change  in  the  near  future. 

Plans  are  being  made  for  the  National 
Gallery  of  Caricature  and  Cartoon  Art, 
which  could  open  as  early  as  this  year  on 
a  provisional  basis.  The  museum’s  nucleus 
will  be  editorial  cartoonist  Art  Wood’s 
spectacular  private  collection  of  more 
than  40,000  works. 

This  collection  contains  political  car¬ 
toons,  comic  strips,  caricatures,  maga¬ 
zine  illustrations,  animation  cels,  and 
more  dating  from  the  1700s  to  the  pre¬ 
sent.  The  artists  represented  include 
Milt  Caniff,  A1  Capp,  Walt  Disney, 
Charles  Dana  Gibson,  Herblock, 
George  Herriman,  Walt  Kelly,  Sir  David 
Low,  Thomas  Nast,  R.F.  Outcault,  Nor¬ 
man  Rockwell,  Charles  Schulz,  and 
about  3,000  others. 


Art  Wood 


“It’s  some  of  the  best  work  of  the  best 
artists,”  said  Wood,  a  65 -year-old  Mary¬ 
land  resident  who  began  collecting  at 
the  age  of  12. 

Even  as  a  teen-ager.  Wood  was  very 
meticulous  about  what  he  collected.  In 
his  1987  book  Great  Cartoonists  and 
Their  Art,  Wood  recalled  a  1940  visit  to 
famed  Washington  Star  editorial  car¬ 
toonist  C.K.  Berryman,  who  told  the  13- 
year-old  Wood  that  he  could  choose  one 
of  his  original  drawings  to  keep. 

“I  am  quite  certain  he  was  not  pre¬ 
pared  for  what  was  about  to  take  place,” 
wrote  Wood  in  the  Pelican-published 
book.  “There  must  have  been  a  20-year 
accumulation  of  drawings  in  the  cabi¬ 
nets  ....  I  went  through  each  cartoon 
in  the  collection.  It  must  have  taken 
three  hours .... 

“I  was  determined  not  to  miss  any¬ 
thing  —  and  to  be  sure  that  the  one  I  se¬ 
lected  was  the  very  best  one  of  all ...  . 
Mr.  Berryman  had  long  since  gone 
home  when  the  task  was  completed.” 

Wood,  who  grew  up  in  the  D.C.  area, 
received  many  other  originals  directly 
from  hundreds  of  cartoonists  he  would 
come  to  know  over  the  years.  Wood  also 
received  permission  from  syndicates  to 
select  the  best  work  from  piles  of  origi¬ 
nals  that  were  about  to  be  thrown  out. 
This  was  back  in  the  days  when  few  peo¬ 
ple  knew  just  how  valuable  cartoon  art 
would  become. 

By  the  mid-1960s.  Wood  was  already 
thinking  about  using  his  burgeoning  col¬ 
lection  to  help  start  a  cartooning  muse¬ 
um  in  Washington,  D.C.  He  and  car¬ 
tooning  legend  Rube  Goldberg  worked 
together  on  such  an  effort,  and  amassed 
some  fascinating  correspondence. 

Wood  showed  E&P  one  1965  letter 
from  former  President  Harry  Truman  to 
Goldberg  which  stated,  “I  could  think  of 
no  more  useful  project  than  the  estab¬ 
lishment  of  a  National  Center  for  Car¬ 


toon  Art.  I  have  realized  from  early 
childhood  the  communicating  power  of 
the  cartoon  . . . .” 

The  push  for  a  “National  Center  for 
Cartoon  Art”  was  ultimately  unsuccess¬ 
ful,  but  the  current  effort  has  enough 
money  and  people  supporting  it  to  make 
Wood  confident  that  a  gallery  will  be¬ 
come  a  reality. 

A  major  step  toward  this  goal  was  the 
recent  incorporation  of  the  nonprofit 
National  Foundation  for  Caricature  and 
Cartoon  Art  (NFCCA),  with  Wood  as 
vice  president  of  the  board  of  directors. 

The  board  secretary  is  Susan  Conway, 
director  and  owner  of  the  Susan  Corn 
Conway  Gallery  and  a  museum  conser¬ 
vator  in  Washington  for  more  than  20 
years;  and  treasurer  is  Dick  Locher,  the 
Pulitzer  Prize-winning  Chicago 
Tribune/Tribune  Media  Services  edi¬ 
torial  cartoonist  who  also  draws  “Dick 
Tracy”  for  TMS. 

Other  board  members  include 
Pulitzer-winning  editorial  cartoonist 
Pat  Oliphant  of  Universal  Press  Syn¬ 
dicate,  “Crock”/“Out  of  Bounds”  car¬ 
toonist  Bill  Rechin  of  North  America 
Syndicate,  and  political  consultant 
Nancy  Reynolds,  a  longtime  aide  to 
Ronald  Reagan. 

The  board  president  is  Thomas  Gib¬ 
son,  38,  director  of  White  House  Public 
Affairs  under  Reagan  and  now  director 
of  communications  for  the  Wexler 
Group  public-affairs  consulting  firm. 
He  is  also  a  cartoonist  and  writer  whose 


Tom  Qibson 
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This  vintage  ‘Mutt  and  Jeff’  cartoon  by 
Bud  Fisher  is  in  Wood’s  collection. 


work  has  appeared  primarily  in  USA 
Today  and  the  Washington  Post. 

“I  love  the  craft  of  cartooning,”  said 
Gibson,  who  noted  that  there  is  “no 
better  place”  than  Washington  for  a 
gallery  spotlighting  this  craft  because  of 
the  city’s  huge  tourist  and  museum-go¬ 
ing  traffic  as  well  as  its  political  and  in¬ 
ternational  nature. 

Wood’s  collection  reflects  these  as¬ 
pects  of  D.C.  in  that  it  contains  an 
enormous  number  of  political  cartoons 
along  with  plenty  of  works  by  foreign 
artists. 

Gibson  said  a  specific  gallery  site  has 
not  been  chosen  yet,  but  added  that  he 
expects  a  “provisional  facility  to  open 
in  1993,  with  a  more  permanent  facility 
later.” 

A  permanent  building  will  not  nec¬ 
essarily  need  an  immense  amount  of 
wall  space,  continued  the  NFCCA 
board  president,  because  plans  call  for 
the  museum  collection  to  be  accessible 
via  touch-screen  monitors.  Also,  Gib¬ 
son  said  he  envisions  a  system  that 
would  enable  people  who  never  set 
foot  in  the  facility  to  call  up  the  muse¬ 
um’s  cartoons  on  their  own  personal 
computers. 

Viewers  of  the  collection  will  not 
only  see  cartoons.  Wood  noted  that  he 
has  also  amassed  letters  from  cartoon¬ 
ists,  cartoon  books,  and  other  material 
over  the  years. 

Gibson  said  the  museum  is  one  of 
three  program  areas  that  the  D.C.- 
based  NFCCA  is  working  on.  The  sec¬ 


ond  is  the  “Political  Cartoon  and  Com¬ 
ic  Art  History  Project,”  which  would 
produce  a  range  of  educational  pro¬ 
grams  to  promote  literacy  and  teach 
history  via  “the  visual  and  distilling 
views  of  cartoonists,”  and  the  third  is 
the  “Starving  Artist  Stipend  and  Place¬ 
ment  Program”  for  promising  young 
cartoonists. 

There  are  also  plans  to  establish  a 
best-cartoonist  award.  Voters  would  in¬ 
clude  NFCCA  members  and  associate 
members,  a  group  Gibson  expects  will 
exceed  5,000  in  number. 

“But  Art’s  priceless  collection  will  be 
the  cornerstone  and  benchmark  of 
everything  we  do,”  stated  Gibson,  who 
met  Wood  at  a  party  held  by  Oliphant 
about  10  years  ago. 

Like  Oliphant,  Wood  once  did  polit¬ 
ical  cartoons  for  the  Washington  Star. 
The  award-winning  Wood  later  joined 
the  Richmond  News  Leader  and  PittS' 
burgh  Press,  and  is  now  a  cartoonist  for 
the  Farm  Bureau  News  and  other 
publications. 

In  addition,  the  formerly  syndicated 
creator  is  a  45-year  member  of  the  Na¬ 
tional  Cartoonists  Society  and  a  found¬ 
ing  member  and  past  president  of  the 
Association  of  American  Editorial 
Cartoonists. 

Speaking  of  presidents.  Wood  has 
met  every  White  House  occupant  since 
Franklin  Roosevelt  and  drawn  every 
one  since  Truman. 

Also,  segments  of  Wood’s  collection 
have  been  displayed  over  the  years  at 
the  White  House  as  well  as  at  more 
than  60  museums  and  galleries  in  the 
United  States  and  abroad.  BE^P 

Universal  has  panel 
with  home^life  gags 

A  CARTOON  PANEL  that  looks  at 
“oddball  characters  and  unusual  situ¬ 
ations  concerning  home  life”  has 
been  introduced  by  Universal  Press 
Syndicate. 

“Close  to  Home”  is  by  John  McPher¬ 
son,  whose  cartoons  have  appeared  in 
Campus  Life,  Christianity  Today,  Sat' 
urday  Evening  Post,  Yankee,  and  more 
than  30  other  magazines.  He  has  also 
done  five  cartoon  collections  for  the 
Zondervan  Publishing  division  of 
HarperCollins,  illustrated  several  other 
books,  and  created  three  page-a-day 
calendars. 

McPherson  was  born  and  raised  in 
Painted  Post,  N.Y.,  and  graduated  from 
Bucknell  University  in  1983  with  a 
bachelor’s  degree  in  mechanical  engi- 


[Howard,  I'm  cold.  Put  on  two  more  cats." 


‘Close  to  Home’ 


neering.  He  then  worked  as  a  design 
engineer  for  seven  years  while  also  do¬ 
ing  free-lance  cartoons  in  the  evening. 
The  Saratoga  Springs,  N.Y.,  resident 
began  free-lancing  full  time  in  1990. 

His  “Close  to  Home”  clients  include 
the  Arizona  Republic,  Chicago  Tribune, 
Denver  Post,  Minneapolis  Star  Tribune, 
and  San  Jose  Mercury  News. 


WE'VE  GOT 
READERSHIP 
WIRED. 


Every  day  is  a  big  news  day,  thanks  to 
our  Daily  News  Service.  It’s  also  sports, 
William  Norwich’s  society  highlights,  film 
and  music  interviews,  TV  reviews,  news¬ 
maker  profiles  and  financial  day.  That’s 
why  papers  like  the  Washington  Times 
and  The  Houston  Post  subsciibe  to  our 
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Svndicates/News  Services 

Doings  at  Universal 

UNIVERSAL  PRESS  SYNDICATE 
announced  that  managing  editor  Alan 
McDermott  has  been  named  assistant 
vice  president  as  well. 

The  latest  UPSide  newsletter  also 
contained  items  about  various  Univer¬ 
sal  features  and  creators. 

For  instance,  it  reported  that  Betty 
Debnam  has  issued  a  “Special  Report” 
bonus  section  of  “The  Mini  Page”  fo¬ 
cusing  on  Somalia. 

Also,  the  Mr.  Butts  character  from 
Garry  Trudeau’s  “Doonesbury”  recently 
appeared  on  anti-smoking  posters,  post¬ 
cards,  brochures,  and  other  materials. 

Mr.  Butts  was  shown  proclaiming, 
“Good  news,  folks!  The  evidence  link¬ 
ing  smoking  to  cancer  and  heart  disease 
is  still  inconclusive!”  Underneath  was 
the  word,  “Not!” 

The  newsletter  also  reported  that  Bu/- 
falo  News  editorial  cartoonist  Tom  Toles 
has  won  a  Population  Institute  Global 
Media  Award,  “Cathy”  creator  Cathy 
Guisewite  has  illustrated  a  new  Visa 
booklet  on  credit  cards,  and  “$uper 
Saver”  creator  Jan  Leasure  wrote  a  col¬ 
umn  that  led  to  the  donation  of  thou¬ 
sands  of  pairs  of  used  eyeglasses  to  the  In¬ 
ternational  Association  of  Lions  Clubs. 

‘Hagar’  anniversary 

“HAGAR  THE  HORRIBLE”  turned  20 
on  Feb.  4,  according  to  King  Features 
Syndicate. 

The  strip,  which  is  one  of  the  most 
widely  syndicated  comics  in  the  world, 
was  created  by  Dik  Browne.  Since  his 
death  in  1989,  “Hagar”  has  been  con¬ 
tinued  by  Chris  Browne,  who  had  pre¬ 
viously  assisted  his  father  on  the  comic. 

When  Chris  was  a  child,  he  nick¬ 
named  his  father  “Hagar  the  Horrible.” 
Later,  in  1973,  Dik  conferred  this  nick¬ 
name  on  his  new  Viking  character. 

Social  Security  info 

MATURITY  NEWS  SERVICE  (MNS) 
has  released  a  special  report  on  Social  Se¬ 
curity  that  includes  a  broadsheet-size  “info- 
graphic.” 

The  graphic  page  —  available  elec¬ 
tronically  or  camera-ready  —  contains 
information  about  complicated  retire¬ 
ment  rules,  protecting  benefits,  the 
growth  of  Social  Security,  and  the  esca¬ 
lating  payroll  taxes  used  to  finance  it. 

Also  in  the  report  are  a  1,100-word 


Surviving  On 
ngBB  Social  Security  pbubi 


The  MNS  infographic. 


Social  Security  primer,  a  feature  on  a 
retired  couple  who  view  the  system  as  a 
financial  lifeline,  and  a  sidebar  that  of¬ 
fers  sources  for  further  information. 

The  package  resulted  from  a  joint  pro¬ 
ject  between  the  United  Feature  Syndi¬ 
cate-marketed  MNS  and  the  York  Dis- 
patchfYork  Sunday  News  in  Permsylvania. 

Telemarketing  post 

GERALD  “RUSTY”  MAGNER  has 
been  named  telemarketing  supervisor  at 
Tribune  Media  Services. 

The  25-year-old  Magner  will  direct 
and  coordinate  the  telemarketing 
sales  program  for  TMS  features  and 


Qeraid  Magner 


all  Knight-Ridder/Tribune  services. 

Magner,  who  holds  a  B.  A.  in  business 
management  from  Connecticut’s  Fair- 
field  University,  was  previously  an  ac¬ 
count  representative  in  the  Chicago  Tri¬ 
bune’s  classified  advertising/telemarket¬ 
ing  department. 

Material  on  football 

MIKE  DITKA  AND  Dan  Reeves  each 
wrote  five  800-word  columns  on  pro 
football’s  conference  championship 
games  and  Jan.  31  Super  Bowl  contest 
between  the  Buffalo  Bills  and  Dallas 
Cowboys. 

Former  Chicago  Bears  head  coach 
Ditka  offered  National  Football  Confer¬ 
ence  insights,  while  former  Denver  Bron¬ 
cos  (and  current  New  York  Giants)  head 
coach  Reeves  explained  his  viewpoint  of 
the  American  Football  Conference. 

The  Dallas  Morning  News  columns 
were  syndicated  by  Tribune  Media  Ser¬ 
vices  to  papers  such  as  the  Houston 
Chronicle,  Miami  Herald,  New  York 
Post,  and  Washington  Post. 

In  the  cities  where  Ditka  and  Reeves 
used  to  coach,  the  clients  were  the 
Chicago  Sun-Times  and  Denver  Post. 

Some  papers  ran  one  and  some  car¬ 
ried  both  of  the  five-part  series. 

Disney’s  withdrawal 

THE  WALT  DISNEY  Co.  has  pulled  its 
characters  from  the  former  Yugoslavia  to 
comply  with  international  sanctions 
protesting  Serb  atrocities. 

One  way  these  characters  appeared  in 
the  wartorn  Eastern  European  country 
was  via  the  “Mickey  Mouse”  and  “Don¬ 
ald  Duck”  comic  strips  distributed  by 
King  Features  Syndicate. 

A  front-page  article  in  the  Jan.  27 
Wall  Street  Journal  described  how  upset 
many  Serbs  are  about  not  seeing  Mick¬ 
ey  and  Donald. 

Valentine’s  package 

A  VALENTINE’S  DAY  package,  with 
photos,  is  being  offered  by  the  New 
York  Times  Syndicate. 

Included  are  articles  about  sending 
and  receiving  flowers,  “decorating  your 
bedroom  for  love,”  the  “Enchanting 
Evening”  romantic  board  game,  Ameri¬ 
ca’s  favorite  chocolates,  and  the  rela¬ 
tionship  between  Humphrey  Bogart 
and  Lauren  Bacall. 
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In  Brief 


Cowles  grants 

COWLES  MEDIA  FOUNDATION, 
Minneapolis,  has  awarded  grants  that 
total  $150,000  to  organizations,  includ¬ 
ing:  the  Saint  Paul  Public  Schools  for 
the  Lifelong  Literacy  Center,  which  was 
given  $75,000  toward  adult  literacy  pro¬ 
grams;  Seward  Childcare  Center,  which 
received  $5,000  for  programs  and  the 
renovation  of  the  facility;  the  Science 
Museum  of  Minnesota,  which  was 
granted  $50,000  to  fund  two  education¬ 
al  programs;  and  the  University  of  Min¬ 
nesota  Art  Museum,  which  was  given 
$20,000  to  support  publications  in  con¬ 
nection  with  the  opening  of  a  new 
facility. 

lAPA  decries 
decline  of  human 
rights  in  Cuba 

INCREASED  PERSECUTION  report¬ 
ed  by  human  rights  workers  and  journal¬ 
ists  in  Cuba  in  recent  days  causes  serious 
concern,  the  Inter  American  Press  As¬ 
sociation  said. 

“The  obvious  deterioration  of  human 
rights  in  Cuba  and  the  persecution  of 
journalists  and  correspondents  is  but  an¬ 
other  sign  of  the  gravity  of  the  situation 
on  the  island,”  the  LAPA  said. 

The  statement  was  made  in  a  declara¬ 
tion  by  lAPA  president  Alejandro  Junco 
de  la  Vega  of  El  Norte  of  Monterrey, 
Mexico,  and  Press  Freedom  chairman 
Eduardo  Ulibarri  of  La  Nacion  of  San 
Jose,  Costa  Rica. 

Tdie  lAPA  noted  that  members  of  the 
Independent  journalists  Association  of 
Cuba  have  been  placed  under  house  ar¬ 
rest,  forbidden  to  receive  visitors  or 
place  outgoing  phone  calls. 

Foreign  correspondents  have  been 
threatened  by  authorities  who  say 
they  are  in  danger  of  being  victims  of 
street  attacks  if  they  cover  dissident 
activities. 

In  a  telephone  call  to  APIC  president 
Nestor  Baguer,  the  Cuban  author  and 
journalist,  said:  “I  am  advised  by  State 
Security  and  Defense  Committee  mem¬ 
bers  that  I  may  neither  go  out  nor  re¬ 
ceive  visitors  in  my  home  until  after 
next  weekend.  I  am  practically  kid¬ 
napped  in  my  own  home.  The  telephone 
only  receives  calls,  I  cannot  call  out.  I 
am  constantly  interrupted.” 


The  IAEA  said  it  deplored  the  intimi¬ 
dation  and  the  obvious  persecution  of 
journalists,  noting  that  all  the  dissident 
members  of  APIC  in  recent  months 
have  lost  their  jobs  with  official  news 
media  in  reprisal  for  their  expressions  of 
professional  independence. 

Experts  quoted 
support  theory 
of  global  warming 

A  NEW  STUDY  from  the  Washington, 
D.C.-based  Center  for  Media  and  Pub¬ 
lic  Affairs  has  found  that  two-thirds  of 
the  scientific  sources  quoted  by  the 
media  endorse  the  theory  of  global 
warming. 

Looking  at  527  print  and  broadcast 
news  and  opinion  articles  about  the  top¬ 
ic  since  the  mid-1980s,  the  center  found 
that  60%  of  all  sources  and  66%  of  sci¬ 
entific  sources  quoted  believe  that  global 
warming  is  currently  a  reality. 


The  early  years  of  the  study,  1985-90, 
found  less  coverage  but  higher  support 
among  sources  (75%),  compared  with  a 
sharp  fall  to  only  43%  support  since 

1990,  when  the  Bush  administration 
began  to  challenge  environmentalist 
theories. 

By  1992,  the  majority  of  sources  (51%) 
were  skeptical  of  the  global  warming 
theory. 

Further,  the  center  reported  that  sci¬ 
entific  opinions  expressed  in  the  media 
are  generally  consistent  with  an  earlier 
poll  of  climate  experts. 

Newspaper  managers 
of  color  increase 

THE  NUMBER  OF  daily  newspaper 
publishers  and  senior  newsroom  man¬ 
agers  of  color  increased  last  year  to  94,  a 
9.6%  increase  from  the  85  counted  in 

1991,  according  to  a  study  conducted  by 
the  National  Association  of  Minority 
Media  Executives,  Reston,  Va. 


Join  the  Chicago  Sun-Times,  Fort  Worth  Star-Telegram,  The  Star-Ledger 
(Newark,  N.J.),  and  more  than  40  other  daily  newspapers  that  shared  in  more 
than  $4  million  in  revenue  this  year  from  United  Media’s  Personally  Speaking. 

Whether  you’re  looking  to  start  voice  personals  or  wondering  if  your  current 
program  could  deliver  more,  we  invite  you  to  try  Personally  Speaking,  the 
voice  personals  program  that  outperforms  all  others  in  reader  service  and 
revenue  generation. 

A  NEW  WAY  FOR  SINGLES  TO  MEET  ~ 

For  more  information,  please  call  Lisa  Klem  Wilson  at  800-221-4816 
(in  New  York,  212-692-3700). 
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Book  Reviews 


Media  and  Apocalypse:  News 
Coverage  of  the  Yellewslone 
Forest  Fires,  Exxon  Valdez  Oil 
Spill,  and  Lema  Prieta  Earth¬ 
quake.  Conrad  Smith.  (Greenwood 
Press,  88  Post  Road  West,  Westport, 
Conn.  06881.)  228  pages.  $45. 

Maybe  some  beats  at  a  newspaper  or 
station  are  disasters,  but  how  about 
adding  a  beat  to  cover  disasters? 

Smith  makes  the  case  that  special 
kinds  of  reporting  are  needed  to  cover 
disasters  of  all  stripes.  His  basic  quarrel  is 
with  the  “routine”  of  news,  the  rituals 
media  follow  as  they  report  according  to 
the  usual  formulas. 

He  notes  that  reporters  employ  plot¬ 
ting  techniques  of  drama  and  conflict 
used  in  short  story  and  novel  writing.  He 
criticizes  the  fact  that  journalism  is  basi¬ 
cally  carried  out  as  storytelling  and  has 
been  a  form  of  fiction  with  its  own  rules. 

He  complains,  “In  view  of  these  prac¬ 
tices,  it  is  not  surprising  that  news  ac¬ 
counts  of  catastrophes  focus  on  the 
kinds  of  drama,  suffering  and  malfea¬ 
sance  that  make  good  fiction.  But  there 
is  no  inherent  reason  the  practices  can¬ 
not  or  should  not  change.” 

Some  would  argue  with  Smith  that  he 
perhaps  does  not  fully  consider  what  the 
definition  of  news  is  and  that  he  is  promot¬ 
ing  something  else:  analysis,  essays,  etc. 

Yet  the  book  is  an  incisive  analysis  and 
look  at  formulistic  habits  that  journalists 
are  taught.  He  sees  the  modern  “staple  of 
news”  as  confined  to  hounding  celebri¬ 
ties,  covering  government  officials  and 
criminal  and  social  deviants,  “relatively 
small  accidents  of  various  sorts,”  and  so 
on.  “Because  they  occur  infrequently, 
disasters  are  not  a  major  part  of  the  jour¬ 
nalistic  routine  ....  There  is  probably 
not  one  American  reporter  who  special¬ 
izes  in  natural  or  industrial  catastrophes, 
although  there  are  some  who  report  pri¬ 
marily  on  industrial  safety.” 

He  says  that  the  Yellowstone  Forest 
fires  were  covered  too  much  like  the  lo¬ 
cal  garage  or  house  fire.  Many  reporters 
ignored  or  did  not  develop  the  more 
complex  points  of  view,  such  as  the  envi¬ 
ronmental  fact  that  forest  fires  can  reju¬ 
venate  the  growth  of  forests. 

In  the  California  earthquake  which 
killed  63  in  1989,  he  thought  there  was 
too  much  “myopic  focus”  on  San  Fran¬ 
cisco  instead  of  on  the  real  center  of  the 
quake,  and  he  quotes  sources  who  felt 
their  remarks  were  oversensationalized. 


by  Hiley  Ward 


The  Exxon  Valdez  spill  coverage,  he 
explains,  came  out  “as  a  fable  about  a 
drunken  sea  captain  and  a  mighty  oil 
company  that  couldn’t  clean  up  after  it¬ 
self”  which  “provided  some  great  drama, 
but  missed  most  of  the  story.” 

Overlooked,  he  says,  were  facts  that  a 
sober  crew  member  did  not  follow  clear 
instructions,  and  “the  indirect  but  per¬ 
haps  more  important  cause  was  a  sub¬ 
stantial  deterioration  of  the  maritime 
precautions  administered  by  the  Coast 
Guard.” 

The  book  boils  down  to  a  plea  for  de¬ 
veloping  a  more  systemic,  fuller  picture 
of  a  disaster,  using  more  expert  com¬ 
ment  than  remarks  of  neighbors  or 
tourists,  in  short,  normalizing  and  devel¬ 
oping  more  complex  dimensions  to  in¬ 
vestigative  reporting. 

Smith  is  associate  professor  of  jour¬ 
nalism  at  Ohio  State  University. 

Bad  Prescription  for  the  First 
Amondmont:  FDA  Censorship  of 
Drug  Advertising  and  Promotion. 

Richard  T.  Kaplar,  editor.  (The  Media 
Institute,  1000  Potomac  St.  N.W.,  Suite 
204,  Washington,  D.C.  20007.)  117 
pages.  $19.95,  plus  $2  shipping. 

Like  those  movies  where  the  baby  sit¬ 
ter  or  Aunt  Jane  turns  out  to  be  the 
Wicked  Witch  of  the  West,  the  reader 
learns  here  that  agencies  that  are  sup¬ 
posed  to  be  protecting  the  consumer 
may  also  be  up  to  no  good.  In  fact,  they 
may  be  the  biggest  villains  today  in  sub¬ 
verting  First  Amendment  rights. 

The  six  authors  here  are  talking  about 
the  AFT  (Bureau  of  Alcohol,  Tobacco, 
and  Firearms),  the  FCC  (Federal  Com¬ 
munications  Commission),  FTC  (Federal 
Trade  Commission)  and,  most  of  all,  the 
FDA  (Food  and  Drug  Administration) 
“which  has  been  the  most  expansive  and 
the  most  punitive  in  inhibiting  speech.” 

The  book  raps  the  practice  of  federal 
agencies  which  insist  on  the  right  of  pre¬ 
publication  review,  “de  facto  prior  re¬ 
straint”  with  ability  to  harass  and  inflict 
punishment. 

The  book  cites  the  FDA’s  control  over 
the  presenting  of  research  papers  at  con¬ 
ferences  and  the  interpretation  of  the 
law  that  gives  the  FDA  a  say  over  label¬ 
ing  which  is  interpreted  to  include 
brochures,  films,  recordings  and  ex¬ 
hibits.  Requiring  long  disclaimers  on 
products  in  ads  has  a  chilling  effect  on 
free  speech,  the  book  argues. 


“Commercial  speech  deserves  full 
First  Amendment  protection  because  of 
its  utilitarian  value  to  the  listener,”  says 
one  of  the  writers,  Richard  Kaplar,  “and 
we  would  be  hard-pressed  to  identify  a 
type  of  commercial  speech  possessing 
greater  utilitarian  value  to  its  audience 
than  prescription  drug  information.” 

Among  the  conclusions,  Paul  Rubin 
suggests,  “No  policy  requiring  prior  ap¬ 
proval  of  advertisements  should  be 
mandated.”  He  says  that  “the  best  re¬ 
form  would  be  to  give  regulatory  power 
over  pharmaceutical  advertising  and 
promotion  to  another  agency,  such  as 
the  Federal  Trade  Commission,”  which 
had  jurisdiction  before  1962,  “so  the  re¬ 
form  would  not  be  a  radical  departure.” 
The  FTC  has  less  power  and  would  be 
less  likely  “to  regulate  in  as  arbitrary 
and  capricious  a  manner  as  does  the 
FDA.” 

Contributors  include  John  Seigen- 
thaler,  chair  of  the  Freedom  Forum  Cen¬ 
ter,  New  York;  James  M.  Johnstone  and 
Arthur  N.  Levine,  Washington  attor¬ 
neys;  John  E.  Calfee,  associate  professor 
of  marketing,  Boston  University;  Paul  H. 
Rubin,  professor  of  economics,  Emory 
University,  Atlanta,  and  Richard  T. 
Kaplar,  vice  president  of  the  Media  In¬ 
stitute,  Washington,  D.C. 


Times  magazine 
devoted  to 
inauguration 

“HERE  THEY  COME.  Bill  and  Hillary, 
Bill  and  Al,  Bill  and  His  Enemies,  Bill 
and  His  Friends,  Bill  and  His  Diet,  Bill 
and  the  Camera.” 

So  read  the  introduction  to  “The 
Company  He  Keeps;  Six  relationships 
that  could  make  or  break  the  new  Presi¬ 
dent,”  a  12-page  feature  by  New  York 
Times  White  House  correspondents 
Michael  Kelly  and  Maureen  Dowd  that 
appeared  in  the  paper’s  Jan.  17  Sunday 
magazine  section. 

The  edition,  which  was  devoted  en¬ 
tirely  to  the  inauguration  of  President 
Bill  Clinton,  also  included  a  piece  on 
“The  Second  Coming  of  Neo-Liberal¬ 
ism”  by  Washington  Monthly  editor 
Charles  Peters,  a  crossword  puzzle  that 
followed  the  inaugural  theme,  and  a 
poem  about  First  Cat  Socks  by  radio 
host  Garrison  Keillor. 
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Advice 

Continued  from  page  10 

guidelines  state  that  the  federal  govern¬ 
ment  may  not  subpoena  a  reporter  un¬ 
less  the  information  is  essential  to  the 
case  and  cannot  be  obtained  elsewhere, 
the  policy  paper  charges  that  “this  prac¬ 
tice  was  ignored  during  the  tenure  of  At¬ 
torney  General  William  P.  Barr.” 

To  combat  these  problems,  the  groups 
recommend  that  the  incoming  attorney 
general  issue  a  statement  that  DoJ  will 
“strictly  honor”  standards  set  in  the  at¬ 
torney  general’s  guidelines,  and  that  the 
new  DoJ  head  meet  with  members  of 
the  media,  as  well  as  heads  of  the  civil 
and  criminal  divisions,  “to  understand 
the  basis  for  the  policy  . . .  and  avoid  fu¬ 
ture  legal  battles  over  confidential 
sources  and  information.” 

The  six  organizations  also  noted  that 
in  1987  the  Federal  Bureau  of  Investiga¬ 
tion  used  a  reporter’s  name  and  creden¬ 
tials  to  gain  access  to  a  spy  who  said  he 
wanted  to  tell  his  story  to  the  press.  Al¬ 
though  the  journalist  found  out  about 
the  scheme  three  years  later,  the  FBI  re¬ 
fused  to  discuss  it  with  him. 

To  avoid  similar  situations,  the  paper 
suggests  that  the  new  attorney  general 


remove  authorization  from  the  guide¬ 
lines  “which  permits  FBI  agents  to  pose 
as  members  of  the  news  media  and  ask 
members  of  the  news  media  about  pro¬ 
fessional  or  confidential  relationships 
with  others.” 

The  paper  recalled  that  in  his  inau¬ 
gural  address  and  campaign  speeches. 
President  Clinton  “challenged  the 
American  people  to  join  him  in  revital¬ 
izing  the  institutions  of  American 
democracy. 

“That  effort  cannot  succeed,  howev¬ 
er,  without  free  and  informed  debate  — 
an  essential  element  of  a  strong  and 
vigorous  democracy,”  the  groups  point¬ 
ed  out.  “By  adopting  the  recommenda¬ 
tions  set  forth  above.  President  Clinton 
can  take  a  historic  step  toward  fulfilling 
this  ideal.”  BECT 

Price  hike 

THE  POST  REGISTER  of  Idaho  Falls, 
Idaho,  has  increased  its  subscription  rate 
by  $1  a  month. 

A  monthly  subscription  for  customers 
served  by  youth  carriers  increased  from 
$8.50  to  $9.50,  while  those  served  by 
motor  carrier  now  pay  $9.75  monthly. 


Newspaper 
helps  schools 

HIT  HARD  BY  stringent  state  and  local 
budget  cutting,  area  schools  got  a  help¬ 
ing  hand  from  the  San  Jose  Mercury 
News’  “Adopt  a  Class”  program. 

The  project  provided  schools  with 
$127,000  in  donations,  plus  a  load  of 
supplies  and  equipment  ranging  from 
microscopes  to  computers.  In  some  cas¬ 
es,  people  delivered  the  gifts  to  the 
schools  themselves. 

Among  the  cash  contributions  was  an 
anonymous  gift  of  $50,000  with  the  stip¬ 
ulation  that  it  go  to  the  poorest  schools. 

The  Mercury  News  decided  to  do 
something  for  the  schools  after  the  pas¬ 
sage  last  fall  of  the  state  budget,  which 
contained  bad  news  for  schools. 

The  newspaper  published  a  28-page, 
Adopt  a  Class  special  section  listing  the 
most  pressing  school  needs. 

The  drive  was  coordinated  by  assis¬ 
tant  city  editor  John  Doussard,  who  said 
more  than  200  needy  schools  received 
some  monetary  gift. 

The  Mercury  News  also  conducts  a 
holiday  “Wish  Book”  campaign  that 
brought  in  $165,000  last  year. 


/Each  week  E&P  reaches  more  than  81 ,000  professionals. 

The  March  20th  issue  of  E&P  will  be  reaching  even  more  professionals  with 

added  distribution  at  the  America  East  Operations  Conference,  \ 

March  24-26,  in  Hershey,  PA. 

By  advertising  in  E&P,  you  are  showing  buyers  at  newspapers  what  your  product  has  to  offer  them. 
A  chance  like  this  is  too  sweet  to  pass  up! 

To  reserve  your  space  in  this  or  any  other  issue  of  E&P,  call  your  sales  representative 
or  Steve  Townsley  at  212-675-4380. 

Deadlines:  Space:  March  10  Material:  March  12 


See  How  Sweet 
Advertising  in  E&P 
Can  Be! 
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rules  in  determining  job  cuts,  more  mi¬ 
norities  would  have  lost  jobs,  he  said. 

“That’s  an  out-and-out  lie,”  said  Jett. 
“He  forgot  to  tell  you  that  the  union  also 
gave  him  the  right  to  hire  back  anybody 
out  of  seniority ....  He  picked  and  chose 
who  stayed  and  who  he  fired.  And  most  of 
the  minorities  he  laid  off  had  seniority.” 

Zuckerman  responded  that  the  union 
added  conditions  to  the  rehiring  propos¬ 
al,  which  he  called  “purely  a  negotiating 
tactic.”  He  said  that  jobs  were  offered  to 
News  employees  “purely  on  a  merit-basis 
review”  and  without  regard  to  sex,  race, 
age  or  ethnicity. 

Guild-represented  workers  who  lost 
their  jobs  involuntarily,  the  union  said, 
included  41%  of  the  union’s  minorities, 
54%  of  black  males,  half  the  union  ac¬ 
tivists,  37%  of  those  over  50  years  old, 
and  40%  Hispanic  women. 

Campaign  literature  exploits  the 
themes  that  minorities  and  senior 
staffers  were  targeted  for  elimination. 
One  flyer  refers  to  the  firings  as  “Mean 
Mort’s  Massacre.”  Another,  a  takeoff  on 
the  paper’s  “New  York’s  Hometown  Pa¬ 
per”  slogan,  carries  the  headline,  “New 
York’s  Hometown  Racist  Newspaper,” 
and  claims  Zuckerman  fired  two-thirds 
of  the  paper’s  African-American  re¬ 
porters,  including  all  six  men. 

Of  the  Guild’s  540  white-collar  work¬ 
ers,  Zuckerman  refused  to  hire  182.  An¬ 
other  45 — including  marquis  names 
such  as  mob  reporter  Jerry  Capeci, 
columnist  Juan  Gonzalez,  veteran  re¬ 
porter  Don  Singleton,  education  writer 
LyNell  Hancock,  investigative  reporter 
Tom  Robbins — signed  up  for  buyouts 


rather  than  continue  working  for  Zuck¬ 
erman.  Other  News  reporters  have  tak¬ 
en  jobs  at  Newsday,  the  Neu)  York  Times 
and  Washington  Post. 

The  cuts  reduced  newsroom  staffing 
by  one-third  to  164,  but  Zuckerman 
vowed  to  hire  40  to  50  journalists  in  the 
next  few  months.  He  said  he  has  re¬ 
ceived  over  500  applications,  many  from 
Post  staffers. 

Zuckerman’s  foray  into  the  Post  news¬ 
room  came  a  week  after  Hoffenberg  said 
he  was  buying  the  Post,  and  followed 


NtwVbRK's  Hometown 
Racist  Newspaper 

Nfu*  Ou*ner  of  ttn  Daily  News  Dumps 
2/j  of  African-American  Reporters 


Boycott 

The  NEwVbRK  Daily  News 


The  Quild  literature  calls  the  Daily 
News  racist  and  says  that  Zuckerman 
fired  two-thirds  of  the  paper’s  African- 
American  reporters.  Zuckerman  contends 
that  even  more  minority  jobs  would 
have  been  lost  if  he  had  followed 
union  seniority. 


continuing  revelations  about  civil  judg¬ 
ments  against  and  investigations  of  Hof- 
fenberg’s  businesses. 

Zuckerman,  who  from  the  outset 
claimed  he  needed  the  power  to  hire 
and  fire  journalists  in  order  to  revitalize 
the  News,  has  also  hired  several  staffers 
from  Newsday,  including  gossip  colum¬ 
nist  Linda  Stasi. 

Zuckerman  was  unrepentant  about 
raiding  the  competition. 

“People  are  entitled  to  look  for  better 
opportunities,”  he  said,  adding  that  Hof- 


fenberg’s  reputation  and  the  Post’s  finan¬ 
cial  problems  posed  difficult  choices  for 
its  employees. 

Zuckerman  dismissed  McAlary’s  earli¬ 
er  observations  of  him — a  “tyrant”  who 
knows  nothing  about  newspapers — as 
“all  in  the  heat  of  battle.” 

Me  Alary,  in  a  Jan.  8  column  in  the 
Post,  also  described  Zuckerman  as  a 
“filthy  little  dictator”  and  “Public  Enemy 
No.  1.”  That  was  before  he  jumped  ship 
and  joined  Zuckerman’s  Daily  News  staff 
this  week. 


In  a  parting  shot  at  McAlary,  the  Post 
reprinted  his  Jan.  8  column  with  the 
headline:  “McAlary  was  singing  a  differ¬ 
ent  tune  last  month.” 

Zuckerman  declined  to  speculate 
about  the  prospects  for  the  Post,  except 
to  say  he  never  considered  a  merger,  or 
to  disclose  plans  for  the  News. 

“There  will  be  a  lot  of  things  happen¬ 
ing,  but  I’m  not  going  to  talk  about  it,” 
he  said. 

Because  the  Guild,  which  remains  the 
legal  bargaining  agent,  is  without  con¬ 
tract,  the  News  has  stopped  deducting 
union  dues  from  Guild  employees’  pay- 
checks. 

Guild  secretary-treasurer  Tom  Pen- 
nacchio  said  Post  employees  have  not 
had  a  raise  in  seven  years  and,  with  the 
most  recent  pay  cuts,  are  earning  about 
70%  of  their  pay  from  three  years 
ago. 

Some  reporters  are  making  “$600  a 
week.  On  average  they  are  making  what 
a  reporter  is  making  in  Kenosha,  Wis. 
They  are  sacrificing  to  keep  this  place 
[the  Post]  going,”  Pennacchio  said. 

The  Guild  has  agreed  to  let  the  News 
increase  pay  3%  for  Guild-represented 
workers,  the  same  hike  as  agreed  to  by 
the  other  unions. 

Pennacchio,  downplaying  the  minori¬ 
ty  aspect,  said  people  with  30  and  40 
years’  experience  were  fired,  and  the 
central  issue  was  seniority,  the  backbone 
of  the  union  movement. 

Though  talks  were  scheduled  to  re¬ 
sume  the  first  week  of  February  for  the 
first  time  in  two  months  and  the  first 
time  since  Zuckerman  took  over  the  pa¬ 
per  last  month,  Jett  was  not  optimistic. 

“Until  he  feels  some  hurt,  1  don’t 
think  we’ll  reach  an  agreement,”  Jett  said 
of  Zuckerman.  “Labor  has  got  to  come 
together  and  send  a  message  to  this  guy 
that  he  can’t  do  this — or  it  could  happen 
elsewhere.” 

Santa  Fund 
donations  rise 

THE  FINANCIAL  UNCERTAINTY 
facing  New  England  this  winter  did  little 
to  diminish  donations  to  the  54th  annual 
Santa  Fund,  sponsored  by  the  Telegram 
&  Gazette  in  Worcester,  Mass. 

The  number  of  contributions  to  the 
drive  was  up  by  36  over  last  year;  a  total 
of  4,382  individuals  or  groups  donated 
$176,340 — an  increase  of  $13,001  over 
1991. 

Gifts  were  provided  for  10,518  chil¬ 
dren,  and  3,192  needy  families  received 
assistance. 


Hoffenberg  called  Zuckerman  “a  vulture,” 
considered  legal  action,  and  offered  free  classified  ads 
to  job  seekers  and  to  employers  looking  for  workers. 
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when  you  need  information  about  a  market's  location, 
transportation,  population,  population  by  age, 
households,  total  disposable  income,  number  of  banks, 
total  deposits,  total  electric  and  gas  meters,  total  auto 
registration,  principal  industries,  climate,  tap  water, 
shopping  centers,  retail  outlets,  total  retail  sales, 
newspapers  and  their  circulation  in  3,139  United  States 
counties  and  1,600  +  U.S.  and  Canadian  cities,  you'll  find 
it  in  the  1993  Editor  &  Publisher  Market  Guide. 

You  will  also  find  exclusive  1993  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs...plus  exclusive 
E&P  standardised  14  item  surveys  for  every  U.S.  and 
Canadian  daily  newspaper  market... E&P' s  1993  estimates 
of  total  retail  sales  in  various  categories  such  as  food, 
apparel,  general  merchandise  and  more. 

The  Market  Guide  is  the  only  publication  of  its  kind  that 


provides  you  with  complete  market  information  based 
upon  the  breakdowns  by  newspaper  markets.  We  have 
earned  our  reputation  for  accurate  statistics,  year  after 
year.  We  provide  you  with  estimates  for  the  current  and 
coming  year,  giving  professionals  such  as  yourself  a  head 
start  in  planning  programs  and  budgets.  These  figures 
have  been  consistently  on  target  with  final  government 
figures  that  are  not  available  until  at  least  18  months  later. 

Whether  you're  advising  clients,  buying  or  selling 
equipment,  supplies  or  services,  planning  merchandise 
locations-whatever  your  marketing  aims... the  Editor  & 
Publisher  Market  Guide  is  your  single,  most  efficient  facts 
and  forecasts  tool! 

$90  per  copy.  To  order  your  copy,  simply  fill 
out  the  convenient  bind-in  card  in  this  issue  of 
Editor  &  Publisher. 
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firm.  Johnson  said  the  tensioner  can  be 
used  to  reduce  or  increase  gains,  with 
“infinite  control.” 

A  prototype  unit  (one  variable-speed 
drag  roller  on  one  folder)  was  installed 
last  fall  on  unit  23  of  the  MAN  Roland 
press  in  the  Richmond  plant.  It  employs 
tranducer  rollers  for  system  feedback, 
with  a  patent-pending  assembly  that  al¬ 
lows  an  operator  to  increase  or  decrease 
the  tension  ratio,  balancing  the  tautness 
before  and  looseness  after  a  unit. 

“We  can  do  it  continuously”  without 
stopping  the  press,  he  said.  “We  can  set 
this  thing  up,  as  we’ve  done  here,  and 
pretty  much  walk  away  from  it  and  never 
touch  it  again.” 

Operator  control  is  available,  howev¬ 
er,  for  setting  a  different  tension,  which 
can  be  accomplished  while  the  press  is 
running.  A  full  system  could  go  on  to 
control  tension  at  the  folder. 

In  addition  to  Velcro,  papers  are  try¬ 
ing  other  methods  to  deal  with  the 
problem.  Portland  (Maine)  Newspapers 
and  the  Evansville  (Ind.)  Courier  Co. 
have  been  running  with  drag  rollers  dis¬ 
engaged. 

“Unless  we  have  to  run  a  quarter-slit¬ 
ter,  we  don’t  run  those  drag  rollers,”  said 
production  director  John  Rodney. 

With  the  drag  rollers  on  last  summer, 
he  said,  the  operation  experienced  seven 
web  breaks  (on  the  drag  rollers)  per  100 
newsprint  rolls.  Neither  operation  fully 
understood  the  dynamics  but  knew  it 
worked  on  their  different  presses. 

Others  at  the  meeting  commented 
that  gain  can  be  reduced  merely  by 
keeping  rollers  clean  of  dry  ink  build-up. 

Stoffer  observed  that  in  Venezuela  an 
MAN  press  of  similar  vintage  to  others 
in  the  U.S.  has  none  of  the  same  prob¬ 
lems.  Johnson  later  explained  that  the 
press  in  South  America  is  run  in  a  con¬ 
figuration  with  fewer  of  the  pipe  rollers 
and  kinds  of  leads  that  contribute  to 
drag.  He  said  it  can  be  run  at  very  high 
speeds  without  much  problem,  verifying 
theories  about  the  effects  of  friction. 
Most  larger  U.S.  papers,  he  added, 
“don’t  have  that  luxury.” 

Of  SFNA’s  three  plants,  said  Johnson, 
Richmond  has  “the  worst  lead  .  .  .  the 
longest  lead,”  although  he  saw  similar 
problems  on  the  PEC  flexo  conversion 
units  at  the  Army  Street  and  Union 
City  plants.  He  said  breaks  in  the  super¬ 
structure  on  those  presses  have  been 
stopped  through  gearing  changes  to 
achieve  almost  zero  gain. 

That,  however,  occasioned  the  need 


for  a  stronger  tug  from  the  folder  “all  the 
way  from  the  cylinder  up,”  he  said,  be¬ 
cause  “they’re  not  getting  any  help  from 
the  drag.”  He  said  breaks  now  occur  be¬ 
tween  the  folder  and  the  drag  rollers.  “It 
just  moved  the  problem  to  another  area.” 

“We  need  to  go  in  and  slightly  in¬ 
crease  the  gain  on  the  drag,”  thereby  re¬ 
ducing  gain  between  the  folder  and  the 
drag,  he  said. 

Larry  Ingram,  SENA  production  di¬ 
rector,  said  “there  isn’t  any  reason”  why 
it  couldn’t  be  used  on  the  flexo  presses  at 
the  other  two  plants,  but  added,  “We’re  a 
way  from  that  —  it’s  test  stuff  right  now.” 

Since  it  began  running  the  week  after 
the  NFUG  meeting,  said  Johnson,  the 
prototype  control  system  has  worked 
well.  The  “noticeably  reduced”  tension 
on  the  sheet,  he  said  “pretty  much  re¬ 
sembles  that  of  a  letterpress.” 


Ad  scam 

Continued  from  page  29 

western  University’s  psychology  depart¬ 
ment  received  such  a  solicitation  for 
$664  in  connection  with  a  faculty-open¬ 
ing  ad  it  had  placed  in  Scieru:e  magazine. 

Kleske  wrote,  “Professional  Employ¬ 
ment  News  had  taken  a  direct  photo¬ 
copy  of  the  ad,  printed  it  on  its  own 
newsprint,  and  then  mailed  the 
tearsheet  of  the  ad  to  the  unviersity  with 
the  solicitation  that  looked  like  a  bill.” 

Susan  Otos,  an  official  of  Pacific 
Communication  Sciences  in  San  Diego, 
told  Kleske  that  her  company’s  ad  for  a 
systems  engineer  appeared  in  Profession' 
al  Employment  News  after  it  had  been 
placed  in  a  publication  called  High  Tech 
Careers. 

Otos  said  she  had  become  used  to 
such  correspondence. 

“We  get  things  like  this  all  the  time  in 
the  mail  and  we  just  throw  them  in  the 
garbage,”  Otos  said.  “They  hope  to  get 
someone  in  accounts  payable  who  is  not 
very  knowledgeable  and  will  pay  it.” 

The  January  issue  of  Professional  Em¬ 
ployment  News  contained  five  pages  of 
Associated  Press  stories,  an  editorial  on 
freedom  of  religion,  and  234  pages  of 
what  Kleske  termed  “haphazardly  laid- 
out  advertisements.” 

Kleske  told  E&P  that  it  seemed  ap¬ 
parent  that  the  broadsheet  publication 
does  not  do  its  own  typesetting. 

“The  fonts  are  different  for  different 
ads,”  he  said.  “Obviously,  they  just  lifted 
the  ads  from  the  other  newspapers  or 
magazines.” 

Kleske  quoted  an  anonymous  source 


His  company’s  system,  Johnson  added, 
will  now  be  produced  for  sale. 

M.  Golda  “did  a  little  work”  at  Lan¬ 
caster  (Pa.)  Newspapers,  helping  get  the 
Flexoman  there  up  and  running,  said 
Johnson  —  who  hopes  to  provide  that 
site  with  a  gain  control  system.  Stoffer 
earlier  worked  for  MAN  Roland. 

While  Johnson  thought  the  gain  con¬ 
trol  system  will  have  “some  application 
in  offset,”  he  said  a  trial  site  will  first  be 
needed.  He  said  the  problems  with  offset 
are  similar  but  not  the  same,  although 
the  same  tensioning  system  can  be  used. 

Extending  from  the  gear  assembly,  the 
mechanism  uses  a  compact  motor.  Once 
installed,  said  Johnson,  the  final  product 
will  protrude  but  a  few  inches,  showing 
only  a  round  hub  that  “looks  like  an  en¬ 
closed  gear”  coming  out  of  the  vertical 
drag  assembly  cover.  BES?? 


who  said  he  had  formerly  worked  for  a 
publication  similar  to  Professional  Em¬ 
ployment  News  as  a  paste-up  artist. 

“They’d  give  us  razor  blades  and  sit  us 
in  the  back  of  a  garage  with  stacks  of 
magazines  and  newspapers,”  the  person 
said.  “And  they’d  give  us  ‘kill  lists’  of  all 
the  companies  that  sent  back  the  bills 
saying,  ‘We’re  not  going  to  pay  this,’  and 
we  couldn’t  use  ads  for  those  companies.” 

Kleske  said  that  Harold  Linden,  gen¬ 
eral  manager  of  Professional  Employ¬ 
ment  News,  would  not  answer  questions 
on  how  the  publication  gets  its  ads  and 
declined  to  name  the  firm’s  owner  or 
president. 

“Linden  did,  however,  draw  attention 
to  the  solicitation’s  disclaimer,”  Kleske 
added.  The  writer  said  the  paper’s  editor, 
Edward  Castro,  also  refused  to  reply  to 
questions  about  it. 

Linden  did  not  return  an  E&P  phone 
call. 

Kleske  interviewed  Sally  Corson,  a 
copyright  law  specialist  with  a  San 
Diego  firm,  who  asserted  that  advertise¬ 
ments  are  copyrightable  material,  the 
same  as  anything  else  in  a  publication. 

The  1991  NAB  article  was  written  by 
Ira  Gordon,  now  a  sales  training  consul¬ 
tant  and  classified  ad  specialist  for  the 
Newspaper  Association  of  America. 

Interviewed  by  phone,  Gordon  said 
the  republication  of  job  ads  is  not  only 
continuing  but,  in  some  cases,  has  grad¬ 
uated  to  the  use  of  electronic  billing 
from  databases  by  some  operators. 

Lockheed  aircraft  company,  Gordon 
noted,  is  now  copyrighting  its  recruitment 
ads  to  prevent  their  being  pirated.  KcfP 
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Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530,  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  5971 5, 
(406)  586-6621. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  Appraisals  Brokers 
(407)  368-4352 

900  N.  Federal  Hviry.  -  Suite  160 
Boca  Raton,  FL  33432 

Editorfif Publisher  •  February  6,  1993 


'Coping  In  The  Country.'  City  boy 
flees  to  the  backwoods,  experiences 
total  culture  shock.  Weekly,  700 
words.  Samples,  rates;  Clear  Creek 
Features,  17271  Little  Clear  Creek, 
Grass  Valley,  CA  95949  (916) 
272-7176. 

DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1 795. 
Samples.  1 1 1  S.  Delaware  Ave.,  Yard- 
ley,  PA  19067. 


New  MathAVord  Puzzles  CALL  KAIDY 
at  (800)  365-2493  for  free  somple. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


SENIOR  HEALTH 


'SENIOR  CUNIC.'  America's  ONLY 
doctor  vrritten  column  on  Senior  Health. 
12th  year  in  Rochester  (NY)  Democrat 
&  Chronicle.  Weekly,  600  words. 
Samples,  rotes.  Frank  Macinnis,  M.D. 
HFM  Literary  Enterprises,  #104-3283 
Casorso  Road,  Kelowna,  British 
Columbia,  Cano^  VI W  3L6. 

(604)  868-8603 


This  is  the  final  lest  of  a  gentleman:  his 
respect  for  those  who  can  be  of  no 
possible  service  to  him. 

William  Lyon  Phelps 


NEWSPAPER  BROKERS 

'1st  in  RESULTS' 

MOBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  Appraisers  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  540-0636 

Dick  Smith-South-(601 )  627-7906 
D.  Cloussen-Midvi«st-(414)  272-6173 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapen  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  Appraisals  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

Animals  have  these  advantages  over 
man:  they  have  no  theologians  to 
instruct  them,  their  funerals  cost  them 
nothing,  and  no  one  starts  lawsuits  over 
their  wills.  Voltaire 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
5525  Laguna  Park  Drive 
Elk  Grove,  CA  95758  (916)684-3987 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Irx:. 
Appraisal-  Brokerage  Con  suiting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHIIilPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILUPS  (904)  837-4040 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southvrest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  VYhitesmith,  (206)  892-7196 
I  Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from 
as  low  as  $10K  down.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 

COLORADO  MOUNTAINS;  Profitabk 
growing,  10  year  old  firm  publishing 
monthly  tabloid  and  shoppers  in  premier 
Colorado  resort  community.  Ovmed  fw 
founder-publisher  couple  vrho  sell  ads 
and  writes  articles,  ideal  for  2  person 
journalism  team  desiring  to  reside  and 
work  in  Colorado  resort.  Cash  flow  $+/• 
65-70K/year  projected,  ($+/-.54K  run¬ 
ning  rate),  gross  $-►/-!  50K,  running 
rate.  Price  -  $165K/assets.  Write  Broker, 
Box  6207,  Editor  &  Publisher. 

NY  UPSTATE  WEEKLY 
Excellent  owner-operator  situation. 
Priced  to  sell.  Contact;  W.B.  Grimes 
&  Co.  (301)  540-0636. 

SENIOR  NEWSPAPER.  Established 
1982.  Florida  West  Coast.  Owner 
retiring.  $35,000  or  best  offer.  Box 
6168,  Editor  &  Publisher. 

WEEKLY  PAID  in  Northeast.  Long- 
established,  steady  sales  gains, 
profitable.  Suburban  areas  with  growth 
potential,  4-season  recreation,  2  hours 
major  cities.  Fully  equipped  (no 
press),  good  staff.  Priced  near 
$460,000  gross,  some  terms.  State 
experience,  qualifications,  expecta¬ 
tions.  Box  6229,  Editor  &  F^blisner. 

NEWSPAPERS  WANTED 

COUPLE  seeks  profitable,  unopposed 
weekly  with  up  to  $400,000  revenue. 
Anywhere  but  coldest  regions.  Send  to 
Box  6217,  Editor  &  Publisher. 

ACQUISITION  WANTED.  Start-up 
company  with  expertise  in  circulation 
and  advertising  seeks  daily  with 
healthy  cash  flow.  Retiring,  no  heirs? 
Outside  corporate  profile?  Equity 
positions  considered.  Inquiries 
in  confidence  to  Box  6226,  Editor 
&  Publisher. 
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CONSULTANTS 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


PRESSRCXIM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  Floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

’Daily  Service  Contracts* 

’One  Time  Service’ 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


CALL  CIRCULATION  SOLUTIONS  FOR 
ALL  OF  YOUR  CIRCULATION  NEEDS 
— ^Alternate  Delivery  Systems 
— Guaranteed  Subscription  Sales 
— Single  Copy  Enhancement 
More  than  30  years  experience. 
Van  Dozier  (205)  821-8373, 

Bob  Averelt  (205)  887-8613. 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 
Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 

DOVER  PROMOTIONS,  INC. 
■Crews  and  Phones 
■Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


KEVIN  S.  PAPPERT 
(313)  673-9533 


Marksman  Inc. 

MARK’eting  S’ervices  MAN’agement 
Finally  an  alternative!! 

Our  T.L.C.  Services  (TM)  include 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

SUBSCRIPTION  SALES  special- 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

Telemarketing  Professionals 
The  Paper  People 
Specialists  in  upgrades 
&  conversions 
(313)  585-0018 

WHAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Call  VER-A-FAST,  The  Customer 
Connection 
l-(800)  327-8463 

If  all  men  knew  what  each  said  of  each 
other,  there  would  not  be  four  friends  in 
the  wodd. 

Blaise  Pascal 


NEWSPAPER  CONSULTANT 
Specializing  in  improved  revenue  base 
through  increased  commercial  web  print¬ 
ing  and  praductivity.  Call  Cal 
Borman  (505)  263-9091. 

MARKETING  SERVICES 

IN  HOUSE  OPERATIONS? 

Unless  we  apprecialbly  cut  your  per- 
order  cost  and  improve  your  operation, 
our  services  are  free. 

Donneley  Enterprises,  (215)  849-2323. 

MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 

Albuquerque,  NM  87103 


Life  is  not  a  spectacle  or  a  feast,  it  is  a 
predicament. 

George  Santayana 

SERVICE  &  REPAIR 

METRO  CYUNDER  EXCHANGE 

■  NO  CORROSION  PROBLEMS 
■  ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 

(602)  574-0031  (800)  257-3045 

The  hardest  task  of  a  girl's  life  is  to 
prove  to  a  man  that  his  intentions  are 
serious. 

Helen  Rowland 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Calin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


_ MAILROOM _ 

■  24-P,  48-P,  and  72-P  HARRIS  IN¬ 
SERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  713/468-5827. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  AM  Graphics  inserting 
machines.  Immediate  availability. 
Contact  AM  Graphics  (513)  278-2651 
and  ask  (or  David  Slauter. 


MAILROOM 


INSERTERS 

1975  Kansa  320  2  into  1  inserter 
1 985  Kansa  320  7  into  1  w/double  out 
1985  Kansa  480  6  into  1  inserter  w/ 
double  out 

1973  Muller  Martini  227E  3  into  1 
inserter 

1974  227S  4  into  1  inserter 

2  1983  227S  3  into  1  inserters 

1974  227E  4  into  1 

2  1977  227S  6  into  1 

1980  227S  5  into  1 

1985  227S  5  into  1 

All  equipment  available  immediately. 

MidAmerica  Graphics  Inc.  (800) 

356-4886 

REMANUFAQURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REAAANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

SHERIDAN  24-P  Inserter.  Good 
condition.  Available  mid-March. 
$15,000.  Gurney  King,  (409) 
935-2415. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  or  (800)  741-1937 

PHOTOTYPESETTING 

COMPUGRAPHIC  8600  TYPESETTERS 
Four  Compugraphic  8600  pica  typeset¬ 
ters,  excellent  condition.  Will  sell 
all  (or  $500  each.  Call  ar  write  Bob 
Vedder,  Venice  Gondolier,  Venice,  FL 
34285.  Ph;  (813)  484-2611. 


PHOTOTYPESETTING 


UNOTRON  202,  basic  machine  w/1 
additional  disk  drive  and  accom¬ 
panying  1  LogE  Linel7A  and  1  LogE 
Linel  d^elopers.  Best  offer. 

Call  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  West  1 9th  St.,  New  York, 
NY  10011. 


COMPUWRITER  88TG 
TYPESET  PACKAGE 

Two  (2)  Compugraphic  Compuwriter 
88TG  phototypesetting  units  (fonts  in¬ 
cluded),  Compugraphic  800-Zebra 
processor.  CompuKwik  processor,  1- 
year  supply  of  processing  chemicals  and 
additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment.  Price 
$10,000  OBO.  Contact  Publisher,  The 
Reporter,  Florida  Keys  (305)  852-3216. 

PRESSES 

1 .  22"  Cut-Off,  1 2  Unit  Goss  Super 
Suburban.  8  Web  Folder  with  Quarter 
Folder,  plus  6  Web  Jaw  Folder  with 
Quarter  Folder.  Available  Now. 

2.  Goss  Urbanite  5  Mono-Unit,  plus 
3-Color  Unit.  Half  Folder.  Available 
Now. 

Call  Harry  Barnett 
(800)  253-7401  or 
FAX  (404)  418-1483 
NewsComm  Web  Press  Sales  Inc. 
2400  Pleasant  Hill  Road,  Suite  200 
Duluth,  GA  30136 

AVAILABLE 

Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  fed  press  and 
bindery  equipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  king  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
service.  Call  Lee  Smith  Industries  at  1 
(800)  866-0515  (or  further  details. 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


PRESSES 


DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE;  5/u  1977  Harris  VI 5A  low 
usage  $72,000;  8/u  1982  News  King 
w/KJ8  folder;  10/u  1977  1  shift 
Harris  VI 5A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ2300  w/2  Martins,  2  TEC  ovens, 
folder  &  sheeter;  2/u  Harris  VI 5  w/JF7 
(older,  low  usage,  running  in  small  week¬ 
ly  $36,000. 

Tel  913/362-8888  Fox  913/362-8901 

Goss  Community  units  (4)  1978; 
Harris  V22  units  (6);  Harris  JF-10 
and  JF-1  folders;  Baldwin  104,  105 
and  108  Count-O-Veyors.  D/^CO 
EQUIPMENT  (212)  265-2211. 

3  unit  Goss  Community  with  SC 
Folder  (SC  296)  1970.  Available 
immediately.  M.J.  Hoffmeyer,  Daily 
Press,  122  West  Third,  Ashland,  Wl 
54806.  (715)  682-2313. 

4  unit  Goss  Community,  good  condi¬ 
tion  Sub.  and  Com.  folders,  clutched 
water  system,  plate  burner,  ink  pump, 

late  sink,  Baldwin  105  Counteveyor, 
undler.  Mr.  Clark,  (703)  464-6600. 


SCANNING  EQUIPMENT 

ROYAL  ZENITH  200-S  Drum  Scanner 
with  monitor.  Good  clean  operating 
condition.  Purchased  factory  recondi¬ 
tioned  in  1990.  Available  immediate¬ 
ly.  H.  Scroggins  or  R.  Pifer,  Sandu¬ 
sky  (Ohio)  Register  (419)  625-5500. 

WANTED  TO  BUY 

SUBURBAN  PRESS  WANTED 
1000  or  1500  series 
Dennis  (219)  282-4430 

WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 


FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

SSnn  Midwest  Publishers  Supply  Co. 
Chicago,  IL  60656 
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PRINTING  PRESS  SERVICES  INTERNATIONAL 


EXCLUSIVE  SALE 
GOSS  METRO  PLANT 


CUT  OFF  239/16" -60  cm 


48  Metro  units 
20  Half-decks 


1971  -75-85 
1971  -75-85 


All  units  identical  printing  diameter  of 
15.032  =  600  mm 

Present  web  width  59  "  =  1500  mm 


6,  5,  4,  3,  2  Angle  bar  stacks 
(with  spacings  as  required) 

72  Goss  digital  auto-pasters 

45"  Reel  capacity  very  latest  in  technology,  manufactured  1988 
6  -  3-2  Imperial  folders  (regular)  fitted  with  balloon  former  assemblies 

10  2/1  Uniflow  folders  1971  -  82 
Reconfigure  as  5  to  12  unit  press  lines 

Mail  room  -  8  1985  Ferag  conveyor  systems  completely  overhauled  by  Ferag 
1991,  with  new  TTR  chain.  The  Ferags  are  each  over  30  meters  long  - 
Provision  has  been  left  in  the  design  of  them  for  on-line  inserting.  The  Ferags 
go  into  4  cell  stackers,  underwrappers  &  truck  loaders,  (new  1991),  are 
included  in  this  mailroom.  The  mailroom  has  a  computerized  totalising 
system,  (new  1991),  and  there  are  video  cameras  for  front  &  rear  of  folder  & 
mailroom  operations.  Platemaking  -  Complete  Krause  platemaking  system 
with  fully  automatic  punch  &  bender,  (new  1991) 

Water  system  -  4  new  Baldwin  water  units,  one  each  press.  These  units  are  of 
larger  volume  &  refrigerate  as  well  as  maintaining  water  PH,  (new  1991). 
Also  new  slave  water  units  to  each  unit. 

Drawings  available 
Turnkey  quotations  available 


CONTACT 

U.S.A. 

Dave  Evans 
call  toll  free 
1-800-626-8926 
Tel:  703-978-2148 
Fax:  301-570-1431 


ENGLAND 
Joe  McManamon 
Sellers  Street, Preston 
Lancashire, PR  1  5EU 
Tel:  (0772)  797050 
Fax:(0772)717611 


AUSTRALIA 
Keith  Saunders 
Adelaide 
Tel:  08  356  7883 
Fax:  08  353  5493 
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HELP  WANTED 


_ ACADEMIC _ 

UNIVERSITY  OF  PORTLAND 
Lecturer  in  Journolism-non  tenure 
track,  renewable  position  beginning 
late  August  1993.  Primary  duties 
include  teaching  multiple  sections  of 
Introduction  to  Professional  Writing,  as 
well  as  advanced  journalism  courses. 
Teaching  load  is  four  courses  each  se¬ 
mester.  The  successful  candidate  will  also 
serve  as  academic  advisor  for  students 
majoring  in  departmental  programs. 

The  University  of  Portland  is  a  Catholic 
comprehensive  university  approximately 
2,600  students  in  a  residential  neigh¬ 
borhood  of  Portland,  Oregon.  The 
Department  of  Communication  Studies 
offers  liberal-arts-based  baccalaureate 
and  masters  degree  programs  to  185 
majors.  Approximately  30  students  are 
enrolled  in  a  B.S.  program  in  print  jour¬ 
nalism. 

Qualifications:  Master's  degree 
plus  professioTKil  experience  required; 
Ph.D.  preferred.  Evidence  of  successful 
teaching  experience  or  potential  is 
required.  Candidates  are  expected  to  be 
willing  to  work  with  departmental 
faculty  from  related  disciplines. 

Send  letter  of  application,  current 
vita,  three  letters  of  reference  or  place¬ 
ment  files,  and  evidence  of  teaching 
ability  to: 

Dr.  Steven  A.  Ward,  Chair 
Department  of  Communication  Studies 

University  of  Portland 
5000  N.  Williamette  Blvd. 

Portland,  OR  97203 

Application  review  will  begin  in 
March  and  continue  until  the  position 
is  filled.  The  University  of  Portland 
is  an  Equal  Opportunity,  Affirmative 
Action  Employer. 

ACCOUNTING 

ACCOUNTANT  (CPA)/CONTROLLER 

Fast  growth  company  seeks  manager/ 
supervisor  for  staff  of  3.  Strong  com¬ 
puter  experience.  Knowledge  of  cost  and 
managerial  accounting.  Responsibilities 
include  budgeting,  financial,  cost  con¬ 
trol  strategies.  People  oriented. 
Publishing/ Advertising  experience  pre¬ 
ferred.  Send  resume:  Box  28,  San  Jose, 
CA  95103  or  fox  to  (408)  271-3521. 

EXPERIENCED  CONTROLLER  to  join  one 
of  the  Southwest's  fastest  growing 
daily  newspapers  to  take  charge  of  its 
financial  operation.  In  addition  to 
excellent  benefits,  a  competitive 
salary  and  a  highly  desirable 
climate,  you  will  be  a  key  contribut¬ 
ing  member  of  our  progressive  publica¬ 
tion.  Prior  experience  demonstrating 
management  skills  in  preparing  and 
analyzing  financial  data  and  state¬ 
ments,  providing  and  monitoring 
department  budgets,  and  overseeing 
business  department  operations  are  pre¬ 
requisite  for  this  position.  Degree  in 
finance  and/or  accounting  with  know¬ 
ledge  in  use  of  computer  and  financial 
software  required.  Send  resume  and 
cover  letter  to  Box  6214,  Editor  & 
Publisher. 

We  are  an  equal  opportunity  employer. 


ADMINISTRATIVE 

ENTRY-LEVEL  management  trainee 
post  open  with  Zone  5  group  of  small¬ 
town  newspapers.  Must  be  excellent 
speller,  with  a  desire  to  learn  news¬ 
paper  management.  An  aptitude  for 
sales  and  leadership  is  important.  Send 
complete  resume  and  letter  describing 
yourself  and  accomplishments  to  Box 
6234,  Editor  &  Publisher. 

MEDIA  BROKERAGE  ASSOCIATES. 
Long  established,  major  national  firm 
seeking  regional  reps.  Candidates 
should  be  well  versed  in  operations  and 
have  solid  industry  contacts. 
Contact:  Clagett  Ent.,  20  W.  3rd  St., 
Frederick,  MD  21701. 

MEDIA  CONSULTANT,  former  CEO 
wants  to  return  to  day-to-day  operations. 
Experienced  in  broadcast/publishing. 
Interested  in  turn-arounds  and  restruc¬ 
turing,  'crisis  management"  and  deve¬ 
lopment,  sales  problems.  Get  results. 
Dennis  (305)  935-5057. 

ADVERTISING 

ADVERTISING  SALES  -  Looking  for 
aggressive,  motivated  and  hard  work¬ 
ing  individual  that  wants  to  make 
money.  Publishing  background/ 
contacts  required.  New  York  City 
National  Jewish  Media  Company  is 
looking  lor  you.  Full/part  time.  Send 
resume  to  Box  6213,  Editor  & 
Publisher. 

ADVERTISING 
RETAIL  MANAGER 

Harte-Hanks  Community  Newspapers,  a 
group  of  21  daily  and  weekly  publica¬ 
tions  in  suburban  Boston,  is  looking 
for  an  experienced  sales  executive  to  take 
charge  of  a  key  Display  Sales 
category. 

You  will  primarily  be  responsible  for 
a  twelve  person  staff  based  in  Framing¬ 
ham,  MA.  (Middlesex  News),  yet  the  right 
individual  will  help  lead  our  sales 
efforts  for  all  our  newspapers. 

The  successful  candidate  will  hove  a 
proven  track  record  in: 

*  Training  and  motivating  a  sales 
staff 

*  Winning  in  a  highly  competitive 
market 

*  Decisive,  strong,  confident  style 

*  Strong  sales  background 

*  Creative,  aggressive,  results- 
oriented 

*  Five  years  of  sales  management  ex¬ 
perience  as  either  Ad  Director  or 
Retail  Manager 

We  offer  a  highly  competitive  compensa¬ 
tion  package  including  salary,  month¬ 
ly  bonus  program,  annual  MBO  and 
excellent  benefits. 

Please  send  your  resume,  along  with  cover 
letter,  in  confidence  to: 

Mark  O'Neil 

Director  of  Sales  and  Marketing 
Harte-Hanks  Community  Newspapers 
PO  Box  9149 
Framingham,  MA  01701 


ADVERTISING 


ADVERTISING  DIREQOR 
Sales  management  professional  needed 
to  lead  the  development  of  NY's  leading 
weekly  automotive  odvertising  periodi- 
col,  Buy-Lines  Press.  Condidates 
should  be  oble  to  demonstrate  proven 
track  record  of  success  in  Field  and  Tele¬ 
marketing  Sales  Management  and  exper¬ 
tise  in  forecasting  and  training.  The 
ability  to  lead  and  motivate  dedi¬ 
cated  sales  teams  operating  in  compe¬ 
titive  markets  is  essential  to  this 
demanding  role.  The  successful  candi¬ 
date  should  possess  flair,  creativi¬ 
ty  and  tenacity.  Salary  and  commis¬ 
sion  range  between  $60-75K.  Other  big 
company  benefits  apply  including 
company  car,  401 K,  medical  insurance, 
etc.  Send  resume  and  cover  letter  to 
Vincent  Petitto,  General  Manager,  Buy- 
Lines  Press,  2465  Grand  Avenue,  PO  Box 
525,  Baldwin,  NY  11510.  No  calls. 

ADVERTISING  MANAGER  -  If  odvanc- 
ing  in  your  career  is  your  goal,  we 
would  like  to  speak  with  you.  Our 
27,000  circulation  daily  in  Zone  1 
seeks  an  aggressive  "out  of  the  office 
into  the  accounts"  Advertising  AAanoger 
to  supervise,  guide,  and  motivate 
eight  reps.  Prove  yourself  here  and  unlock 
the  door  to  your  success.  Send  cover 
letter  with  resume  to:  Bill  Murray,  The 
Woonsocket  Call,  PO  Box  A,  Woonsock¬ 
et,  Rl  02895. 

CLASSIFIED  AD  MANAGER 
-If  you  are  innovative,  creative  and 
aggressive,  possess  superior  market¬ 
ing  and  teaching  skills  for  telephone 
sales,  this  is  your  opportunity  of  a 
lifetime. 

-New  York  City's  largest  circula¬ 
tion  paper  is  seeking  an  energetic 
individual  to  head  up  a  currently 
underdeveloped  division  of  our  expand¬ 
ing  organization. 

-We  publish  over  20  shoppers  delivered 
to  a  half  million  homes  every  week.  Even 
in  today's  business  climate  our 
papers  are  still  growing  rapidly. 
This  group  of  auality  publications 
is  the  undisputed  leader  in  display 
pages  sold  in  NYC.  But  as  of  yet,  we 
underdeveloped  in  classified  adver¬ 
tising  sales.  The  publisher  desires 
to  realize  the  tremendous  growth  poten¬ 
tial  of  this  department.  Under  the  proper 
guidance  this  department's  billing 
is  expected  to  increase  three  fold  within 
the  next  two  years. 

-Salary  commensurate  with  experience. 
We  will  also  compensate  (or  reloca¬ 
tion.  We  are  willing  to  make  the 
investment.  Are  you  the  right  person  to 
lead  this  department  into  a  period  of 
explosive  growth.  If  so,  don't  hesitate 
and  send  your  resume  today  to:  Box  6224, 
Editor  &  Publisher. 

CLASSIFIED/TELEMARKETING 
ADVERTISING  MANAGER 
North  Jersey  Newspaper  Company  is 
looking  (or  a  hands-on  leoder-cooch  (or 
its  daily/weekly  publications 
(652,270  circulation). 

The  successful  candidate  should  have  a 
proven  track  record  with  a  minimum  of  3 
years  newspaper  management  ex¬ 
perience. 

This  position  offers  a  competitive 
salary;  excellent  benefits  package, 
including  401 K  pension  plan. 

If  you  are  interested,  please  call 
Jeanette  B.  Dowd,  Vice-President  - 
Classified,  North  Jersey  Newspapers 
Co.  (201)  492-3546  or  FAX  (201) 
492-8785. 

An  equal  opportunity  employer. 


ADVERTISING 


CLASSIFIED  ADVERTISING 
MANAGER 

26,000  7  day  central  Pennsylvania 
newspaper  seeks  a  classified  adver¬ 
tising  manager. 

Candidate  must  be  a  positive  and 
motivational  leader  for  a  classi¬ 
fied  staff  of  8.  Must  possess  strong 
classified  sales  and  marketing 
abilities  in  order  to  make  creative 
sales  presentations  to  major  accounts, 
train  and  develop  staff,  hove  excellent 
people  skills  and  a  solid  understand¬ 
ing  on  how  to  sell  in  a  competitive 
market. 

A  record  of  successful  advertising/ 
marketing  leadership  with  3-5  years 
supervisory  experience  is  necessary. 
Send  resume,  salary  history  and  refer¬ 
ences  to  Martin  J.  Hughes,  Director  of 
Advertising,  The  Daily  Item,  200 
AAarket  St.,  Sunbury,  PA  1 7801 . 

SENIOR  ADVERTISING 
REPRESENTATIVE/ 

CO-OP  MANAGER 

Connecticut  daily  salesperson  look¬ 
ing  for  an  aggressive,  ambitious, 
results-driven  salesperson  to  sell 
major  new  retail  accounts  as  well  as 
manage  existing  top  accounts. 
Responsibilities  will  also  include  man¬ 
aging  all  co-op  functions.  Experience  sell¬ 
ing  to  major  accounts  a  strong  plus. 
Great  opportunity  for  growth.  Send  re¬ 
sume  and  salary  history  to  Box  6211, 
Editor  &  Publisher. 

ART/EDITORIAL 


GRAPHICS  EDITOR/iaUSTRATOR 

The  Contra  Costa  Times  has  an  immedi¬ 
ate  opening  on  its  (our  person  grophics 
staff. 

This  is  a  key  position  in  a  fast¬ 
growing  San  Francisco  Bay  Area  news¬ 
paper  group.  We  are  seeking  a  graphics 
editor  who  possesses  outstanding 
illustration  skills  as  well  as  the 
ability  to  play  a  key  role  in  produc¬ 
ing  maps  and  charts.  This  position 
also  requires  advanced  knowledge  of 
Macintosh  systems  and  software. 

The  Times  has  a  state-of-the-art  produc¬ 
tion  system  and  a  new  color  printing 
plant,  and  has  received  numerous  major 
awards  for  photography  and  design  from 
the  NPPA,  SND  and  AP. 

Please  send  a  resume,  samples  of  your 
work  and  a  brief  letter  to: 

Contra  Costa  Times 
Attn:  Judy/Personell 
PO  Box  5088 
Walnut  Creek,  CA  94596 

ART/GRAPHICS 

CHIEF  GRAPHIC  ARTIST: 
Experienced  graphic  artist  to  super¬ 
vise  4-person  staff.  Send  resume,  tear- 
sheets  and  references  to  Rick  Padden, 
Photo  and  Graphics  Editor,  Honolulu 
Advertiser,  PO  Box  3110,  Honolulu, 
HI  96802. 


GRAPHIC  ARTIST: 

Self-starter  with  3-5  years  of  news  and 
Mac  experience.  Expert  in  Freehand  and 
Quark  XPress.  Send  resume,  tearsheets 
and  references  to:  Rick  Padden,  Photo 
and  Graphics  Editor,  The  Honolulu 
Advertiser,  PO  Box  3110,  Honolulu,  HI 
96802. 
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OR  JUST  LOOKING?  OR  JUST  G  7 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  21 2  *675 *4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St„ 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


HELP  WANTED 


E&P  Classified 

...the  difference  is  in  the  results 


ART/GRAPHICS 


PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher. 

ABSOLUTELY  NO  PHONE  CALLS. 


CIRCULATION 


ALTERNATE  DISTRIBUTION 
MANAGER 

Establishing  Alternate  Distribu¬ 
tion  System  seeking  experienced 
Circulation  Manager  with  TMC  experi¬ 
ence.  Qualified  candidate  will 
possess  high  energy,  ability  to  work 
with  public  arxl  with  management  under 
pressure  and  deadlines.  Understanding 
of  mail  regulations  and  independent 
contractor  regulations  a  must.  Should 
be  proficient  with  computers  and 
mapping  software,  etc.  Competitive 
salary  and  benefits.  Send  resume,  cover 
letter,  references  and  salary  history  to: 
Scott  Haskins,  Advertising  Direc¬ 
tor,  7777 Jefferson  NE,  Albuquerque,  NM 
87109. 

ASSISTANT  CIRCULATION 
MANAGER 

The  Rutland  Herald,  a  24,000  daily 
and  Sunday  located  in  Central  Vermont 
has  a  position  available  for  a  sales 
and  promotion  oriented  manager.  An 
excellent  opportunity  for  a  progressive 
DSM  or  number  two  manoger  lowing  for 
a  change. 

Marketing,  sales  and  service  skills 
are  a  must.  If  you  would  like  to  work  for 
an  award  winning  family  owned  news¬ 
paper,  send  resume  anci  salary  history 
to  The  Rutland  Herald,  Syd  Wilson,  PO 
Box  668,  Rutland,  Vermont  05702. 

CIRCULATION  MANAGER  for  10,000 
daily  in  Northeast  Missouri.  Great 
opportunity  for  sales  and  promotion 
minded  manager.  Resurrres  to  John  Goos- 
sen,  Hannibaf  Courier-Post,  PO  Box  A, 
Hannibal,  MO  63401 . 

CIRCULATION  SYSTEAAS  REVIEW 
Seeking  individual  to  visit  our 
newspapers  and  shoppers  across  the  U.S. 
to  evaluate  their  circulation  systems 
and  records.  Heavy  travel.  Lots  of 
detail  and  paperwork. 

Resume  and  salary  requirements  to  Box 
6218,  Editor  &  Publisher. 


CIRCULATION 


CIRCUUTION  ZONE  MANAGER 
Zone  5  mid-sized  newspaper  seeking  an 
experierrced  circulator  to  motivate  and 
manage  7-9  District  Managers.  Good 
opportunities  for  further  advancement. 
Base  salary  in  low  $30s  plus  a 
realistic  5-15%  bonus  potential.  If 
you  are  a  sales-oriented  professional 
with  at  least  3  years  circulation 
experience,  send  resume  and  cover  letter 
to  Box  6216,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

Zone  2  based  company  seeks  a  hands-on, 
results  oriented  team  player.  Working 
knowledge  of  budgets,  auditing  proce¬ 
dures  and  vreeklies  (both  paid  and  free)  a 
plus.  Light  travel  to  our  affiliated 
newspapers  necessary.  Must  be  org¬ 
anized  vdth  the  ability  to  work  unsu¬ 
pervised.  Send  cover  letter,  resume  and 
references  to  Box  6220,  Editor  & 
Publisher.  All  applications  held  in  the 
strictest  confidence. 

CIRCULATION  DIREaOR 
Our  1 1 ,000  circulation  6-day  daily 
has  an  immediate  opening  for  a  take- 
charge  manager.  Great  spot  for  a  profes¬ 
sional  who's  now  a  Number  2  manager. 
Ourfamily-ONvned  paper  in  a  lakes  and 
mountains  resort  area  in  New  England 
needs  a  self-starter  with  strong  experi¬ 
ence  in  sales,  ABC  record-keeping,  and 
single  copy  sales  in  a  tourism  market. 
Send  resume  and  salary  requirements 
to:  Circulation  Position,  Box  727, 
Dover,  NH  03820. 

OUTSIDE  SALES  CONTRAaORS 

Major  Metropolitan  Daily  in  Zone  2 
searching  for  Independent  Contractors 
to  sell  subscriptions  door-to-door 
and  or  food  and  retail  subscription 
promotional  locations.  We  ore  look¬ 
ing  to  forge  a  long  term  relationship 
with  the  right  person  or  company.  We 
pay  the  most  in  the  industry  for  good 
quality  business.  Box  6223,  Editor  & 
f^blisher. 


DATA  PROCESSING 


If  you're  a  cut  above,  we  have  an  exceptional  career  opportunity 
for  you.  We're  Colller-Jackson,  a  leading  provider  of  business 
software  to  the  newspaper  industry.  Continuing  growth  has  cre¬ 
ated  several  outstanding  opportunities  on  our  Software  Support 
team. 

We  are  seeking  individuals  with  newspaper  accounting  advertis¬ 
ing  or  circulation  experience  to  provide  customer  support  and 
oversee  installations.  Travel  is  required. 

If  you  are  seeking  a  challenging  and  exciting  career  opportunity  in 
a  people-orient^  non-smoking  environment,  send  resume  to: 
Colller-Jackson,  Inc.,  Attn:  HR  Manager,  3707  W.  Cherry  SL, 
Tampa,  FL  33607.  EOE 
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EDITORIAL 

CHIEF  COPY  EDITOR 


EDITORIAL 


nSLI*  WANTBiP 


EDITORIAL 


BUSINESS  WRITER: 

We're  looking  for  on  aggressive,  exper¬ 
ienced  business  writer.  Send  resume, 
clips  and  references  to  Anne  Harpham, 
Managing  Editor/News,  Honolulu 
Advertiser,  PO  Box  3110,  Honolulu, 
HI  96802. 

ARE  YOU  READY  for  your  next  reporting 
job?  We  are  a  New  York  Times  Regional 
Newspaper  Group  paper  in  a  notly 
competitive  Central  Florida  market.  We 
are  looking  for  news  reporters  with  at 
least  one  year  of  daily  experience  to 
join  our  city  desk  staff.  Swd  resume 
and  work  samples  to  Box  6233,  Editor 
&  Publisher. 

ARTIST/ILLUSTRATOR.  We  need  a 
creative  and  Macintosh-literate 
artist  to  add  to  our  art  department.  Two 
to  three  years  of  nevvsroom  experience 
preferreci.  Send  samples  and  resume  to 
Steve  Duckett,  Graphics  Editor, 
Sarasota  Herald-Tribune,  PO  Box  1719, 
Sarasota,  FL  34230. 

ARTS  REPORTER/CRITIC 

Retirement  of  the  arts  editor  of  the 
Dayton  Daily  News  means  we  hove  an 
opening  for  an  expert  on  the  arts,  par¬ 
ticularly  in  the  areas  of  classical  music 
and/or  the  visual  arts. 

Dayton  has  a  vibrant  and  growing  arts 
community  atKf  we're  looking  for  someone 
vrho  can  continue  a  tradition  of  making 
the  arts  appealing  to  a  brood  newspaper 
readership.  Superb  reporting  and  writ¬ 
ing  skills  required.  If  you  don't 
hove  classical  music  training  and/ 
or  visual  arts  education  —  or  if 
you've  never  written  about  the  arts  — 
please  don't  apply. 

Sernf  resume,  samples  of  your  work  and  a 
cover  letter  explaining  why  you're  one  of 
the  best  in  the  country  ta:  Alan  Kelley, 
Executive  Features  Editor,  Dayton 
Daily  News,  45  S.  Ludlow  St.,  Dayton, 
OH  45402. 

ASSISTANT  FEATURE  EDITOR; 

To  assist  Feature  Editor  with  daily  and 
Sunday  sections.  Responsibilities  include 
story  selection,  copy  editing,  page  de¬ 
sign. Send  clips,  tearsheets,  resume  and 
references  to  Susan  Yim,  Managing 
Editor  for  Features/Design,  Honolulu 
Advertiser,  PO  Box  3110,  Honolulu,  HI 
96802. 

ASSISTANT  EDITOR  wanted  for  number 
2  slot  at  small,  five-day  daily  in 
rural.  Northern  California.  Great  hunt¬ 
ing,  fishing,  hiking  and  other  outdoor 
activities,  but  if  you  need  the  throb  of 
the  Metropolis,  don't  apply.  Success¬ 
ful  applicant  will  hove  excellent  edit¬ 
ing  and  layout  skills  and  judgment. 
Knowledge  of  Microsoft  Word  and  Quark 
XPress  hapful.  Great  position  for  proven 
winner  at  weekly  ta  gain  daily  experi¬ 
ence.  Candidates  in  this  geographical 
zane  will  get  priority.  Night  work. 
Sef>d  cover  Tetter,  resume,  samples  and 
references  to  Michael  Molligan,  Lake 
County  Record-Bee,  POBox849,  Lakeport, 
CA  95453.  Previous  applicants  may 
reapply. 

BUSINESS  REPORTER 
Weekly  business  newspaper  seeks 
aggressive,  news-orientecf  business 
reporter.  Send  resume,  clips  ta:  Kit 
Gorman,  CityBusiness,  FO  Box  19308, 
New  Orleans,  LA  70179. 


EDITORIAL 


ASSISTANT  EDITOR 

Statewide  labor  organization  seeks 
individual  with  high-level  skills 
and  brood  experience  ta  write  and  edit  for 
a  bi-weekly  newspaper  covering  educa¬ 
tion,  labor,  and  political  issues. 
Strong  journalism  background  plus 
five  years  minimum  experience  as  a 
reporter  and/or  editor  desirable. 
Layout  skills  a  plus.  Albany  based; 
statewide  travel  likely.  Salary 
$35,682-58,681.  Excellent  benefits. 
Send  cover  letter  with  salary  history, 
writing  samples  ta:  Box  6232,  Editor 
&  Publisher. 

ASSISTANT  SPORTS  EDITOR 
A  unique  opportunity  for  a  strong  writer 
and  versatile  reporter  who  would  like  ta 
work  in  one  of  the  world's  most  exciting 
places.  Pacific  Stars  and  Stripes  in  Tokyo 
needs  a  solid  pro  ta  help  run  its  4-per¬ 
son  sports  department,  bringing  the 
sports  news  ta  American  military  and 
government  employees  and  their  fami¬ 
nes  throughout  the  Far  East.  The  right 
person  will  hove  at  least  three  yearsex- 
erience  on  a  daily  newspaper  and  a 
road  knowledge  of  and  interest  in 
sports  at  all  levels.  Compensation  in¬ 
cludes  starting  pay  of  $27,000  plus 
(based  on  experience),  variable  cost  of 
living  allowance  (currently  $6,700  per 
ear),  and  government  housing  or  a 
ousing  allowance  (employee  will  be  re¬ 
quired  ta  live  in  government  housing,  if 
available).  Benefits  include  access  ta  mil¬ 
itary  shopping,  medical  and  recreational 
facilities  as  well  as  family  travel  privi¬ 
leges  around  the  Pacific.  Local  English 
language  schools  are  available.  Apply 
by  sending  Department  af  the  Army  Form 
3433,  Available  at  U.S.  Army  installa¬ 
tions,  and  resume.  If  application  forms 
are  unavailable,  write  to  us  for  one.  If 
you  claim  veteran's  status,  include  copy 
of  discharge  (DD  Form  214).  All  appli¬ 
cation  materials  must  be  received  no 
later  than  22  March  1993.  Cantact 
Civilian  Personnel  Manager,  Pacific  Stars 
and  Stripes,  Unit  45002,  APO  AP 
96337-0110. 

BUSINESS  EDITOR: 

To  manage  daily  and  Sunday  business 
sections  and  Sunday  real  estate 
section;  direct  local  business  staff 
(five  reporters,  one  makeup  editor). 
Send  resume,  clips  and  references  ta  Anne 
Harpham,  Managing  Editor/News,  Horns- 
lulu  Advertiser,  PO  Box  3110,  Honolu¬ 
lu,  HI  96802. 

COPY  EDITOR  needed  for  mid-size 
daily  newspaper.  Minimum  of  3  years 
copy  editing  experience.  Pagination 
and  graphics  experience  a  plus.  Send 
resumes  and  loyaut  samples  ta  Kim 
Kirkham,  News  Editor,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760-2952. 

THE  BURLINGTON  FREE  PRESS, 
Vermont's  largest  newspaper,  is  look¬ 
ing  for  an  experienced  government  re¬ 
porter  ta  work  in  our  capital  bureau  in 
AAontpelier.  We  want  a  reporter  who 
writes  for  readers,  not  bureaucrats.  This 
reporter  should  be  able  ta  exploin  ta  our 
readers  how  government  actions  will  im¬ 
pact  their  lives.  The  Free  Press,  a  Gannett 
newspaper,  is  an  equal  opportunity 
empicwer.  Send  cover  letter,  resume,  work 
samples  and  salary  requirement  to 
Editor  Ron  Thornburg,  PO  Box  10, 
Burlington,  VT  05402-()010. 


Immediate  opening  for  chief  copy  editor 
with  strong  design  skills  ta  join  an 
award-winning,  do-it-all  news  desk  on  a 
25,000-circulation  6-day  morning 
Gannett  newspaper.  Position  requires 
editing  on  tight  deadlines,  compell¬ 
ing  page  design,  proven  creativity,  a 
commitmenttacommunity  news  and  super¬ 
vision  of  copy  editors.  Send  resume, 
work  samples,  references  and  salary 
requirements  ta  Steve  Griffiths,  AME, 
Visalia  Times-Delta,  330  N.  West 
St.,  Visalia,  CA  93291.  FAX  (209) 
734-5843.  An  equal  opportunity 
employer. 

CITY  EDITOR  wanted  for  40,000 
daily  in  Ohio.  Person  must  be  inter¬ 
ested  in  working  with  reporters  ta  deve¬ 
lop  strong  local  news  and  features  pack¬ 
age.  Good  editing  and  layout  skills 
al^  desired.  This  newspaper  has  a 
tradition  of  award-winning  journal¬ 
ism  and  is  looking  for  an  injection 
of  new  ideas  and  enthusiasm.  Send  ta  Box 
6221,  Editor  &  Publisher. 

COPY  EDITOR,  The  Stuart  News,  a 
38,000-circulation  Scripps  Howard 
AM  needs  a  copy  editor  for  its  9  person 
news  desk.  Solid  wordsmith  only. 
Minimal  page  layout.  Newspaper  experi¬ 
ence  required.  Ability  ta  work  quick¬ 
ly.  Send  resume  ta  Nancy  Smith,  Manag¬ 
ing  Editor,  The  Stuart  News,  PO  Box 
9009,  Stuart,  FL  34995-9009. 

COPY  EDITOR  -  Must  have  the  ability 
ta  do  it  all  —  page  design,  bright 
headlines,  tight  editing  of  wire  and 
staff  copy,  solid  story  selection, 
pagination,  AP  Leaf  or  Macintosh  exper¬ 
ience  a  plus.  The  Duluth  News-Tribune,  a 
Knight-Ridder  newspaper,  is  a  60,000 
daily,  83,000  Sunday  AM.  Duluth,  a 
city  of  85,000  on  Lake  Superior, 
offers  an  urban  setting  in  the  midst  of 
the  great  outdoors  of  Northeastern 
Minnesota.  Our  summers  are  fantastic 
and  our  winters  aren't  THAT  bad.  Send 
resume,  clips,  page  layouts  ta:  Holly 
Gruber,  Executive  News  Editor,  Duluth 
News-Tribune,  PO  Box  1 69000,  424  W. 
1st  St.,  Duluth,  MN  55816-9000.  No 
phone  calls,  pleose.  An  Equal  Opportuni¬ 
ty  Employer. 

COURT  REPORTER  needed  for  seven-day 
PM.  Experience  preferred.  Contact  Dan  E. 
Way,  Managing  Editor,  Williamsport 
Sun-Gazette,  252  West  Fourth  Street, 
Williamsport,  PA  17701.  (717) 
326-1551. 

DEPUTY  CITY  EDITOR 
The  Colorado  Springs  Gazette  Tele- 
raph,  a  100,000-^us  daily  in  the 
eart  of  the  Rockies,  needs  on  editor  for 
its  night  city  desk.  This  editor 
handles  most  local  copy  for  the  daily 
papers,  coordinates  coverage  of  breaking 
news  and  refines  the  approach  of  stories 
developed  during  the  day.  Candidates 
must  have  exceptional  content  editing 
skills,  a  solid  reporting  back¬ 
ground,  the  ability  ta  make  decisions 
and  the  leadership  qualities  to  moti¬ 
vate  a  seasoned  reporting  staff.  Applic¬ 
ants  must  submit  original  and 
published  versions  of  stories  they've 
edited  and  be  willing  ta  go  through  a 

rt  on  the  city  desk.  Please  send  your 
resume,  and  a  letter  expressing 
your  views  on  management  and  storytell¬ 
ing  to  Cliff  Foster,  City  Editor, 
Gazette  Telegraph,  30  S.  Prospect  St., 
PO  Box  1779,  Colorado  Springs,  CO, 
80901.  No  phone  calls,  please. 


DESIGN  EDITOR 

Florida's  fastest-growing  newspaper 
is  leaking  for  a  person  who  can  bring 
visian  and  vitality  to  its  features 
sections.  Candidates  should  hove  at 
least  three  years'  experience  in  color 
design;  the  ability  to  adapt  to  the 
latest  cobr  technology;  an  eye  for  good 
photos  (and  the  ability  ta  play  them  prop¬ 
erly);  good  headline-writing,  copy¬ 
editing  and  organizational 
skills;  and  the  desire  ta  work  in  the 
competitive  South  Florida  newspaper 
market.  Send  resume  and  work  samples  ta 
Richard  Bobb,  Features  Desk  Editor, 
Sun-Sentinel,  200  E.  Las  Olas  Blvd., 
Fort  Lauderdale,  FL  33301-2293. 

EDITOR/MANAGER  needed  for  growing 
county  seat  weekly  in  Delaware.  Great 
opportunity  for  person  vdio  likes  life  in 
a  small  community.  Please  send  whatever 
material  you  think  best  recommends  you 
for  the  job.  Mail  to:  Jim  Flood, 
Publisher,  PO  Box  664,  Dover,  DE 
19903. 

EDITORS 

For  a  16,000  daily  in  southern  Ohio. 
These  will  be  the  tap  two  positions  in  a 
newsroom  that  has  won  Ohio  AP's  Gen¬ 
eral  Excellence  Award  for  three  of  the  last 
five  years. 

LOCAL  NEWS  EDITOR:  Formerly  the 
city  editor's  position,  this  person 
wifi  supervise  a  five-reporter  staff. 
This  includes  assigning  stories, 
editing  copy,  and  some  layout. 

DESIGN  EDITOR:  This  person  over¬ 
sees  the  look  of  the  paper  from  beginning 
ta  end,  but  most  especially  Page  1  A. 
Must  know  your  way  around  a  Macintosh 
and  knowhow  ta  make  a  typesetter  do 
your  bidding.  Other  copy  editing  skills 
a  must. 

Send  resume  and  samples  of  your  work 
ta;  Marvin  Jones,  AAanaging  Editor,  Chil- 
licothe  Gazette,  50  W.  Main  St., 
Chillicothe,  OH  45601. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-*-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 

Editorial 

Newswire 

Reporters/ 

Copy  Readers 

World  Financial  Center,  NYC 

The  Dow  Jones  News  service  is  seeking 
reporters  and  copy  readers  with  varied 
levels  of  experience,  preferably  but  not 
essentially  in  business  journal¬ 
ism.  Recent  college  graduates  will 
also  be  considered^.  Qualified  candi¬ 
dates  for  this  business  newswire  must 
hove  strong  journalism  skills.  Speed 
and  accuracy  a  must. 

We  offer  responsible  positions  with  a 
prestigious  publication  that  is 
expanding  its  staff,  career  advancement 
opportunities,  competitive  salaries 
and  excellent  benefits.  Send  resume  with 
salary  history  and  requirements,  in 
confidence,  to:  Employee  Relations 
Department-RS/SP,  Dow  Jones  &  Co., 
Inc.,  Harborside  Financial  Center, 
600  Plaza  II,  Jersey  City,  NJ 
07311-3992.  Equal  opportunity  em¬ 
ployer  m/f/d/v. 

Dow  Jones  &  Co.,  Inc. 
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HELP  WANTED 


EDITORIAL 


EDITOR 

The  TWIN  CITIES  READER,  a 
110,000  circulation  alternative 
newsweekly,  seeks  an  energetic,  ex¬ 
perienced  editor.  The  ideal  candidate 
should  hove  a  strong  background  in  re¬ 
porting  and  investigative  journalism, 
news  analysis,  editing  and  have  previ¬ 
ous  management  experience.  This  is  an 
excellent  opportunity  to  manage  a  staff 
of  talented  writers  and  freelancers  who 
contribute  to  one  of  America's  premiere 
newsweeklies.  This  is  a  career  making 
opportunity  for  the  right  person  dedi¬ 
cated  to  quality  journalism  in  one  of 
America's  premiere  markets.  Salary 
commensurate  with  experience.  Excellent 
benefits. 

Send  resume,  clips  and  salary 
history  to  Jeffrey  H.  Litt,  Publisher, 
the  TWIN  CITIES  READER,  5500, 
Woyzatta  Blvd.  Ste.  800,  Minneapo¬ 
lis,  MN  55416. 

EOE 

FEATURES  DESIGNER 

Join  the  talented  award-winning  staff  at 
the  Anchorage  Daily  News.  We  hove 
seven  feature  sections,  some  daily,  some 
weekly,  and  we're  looking  for  a  designer 
who  can  produce  strong  visual  and  con¬ 
tent  driven  pages.  Candidates  should 
have  3  to  5  years  experience  in  page 
design.  Illustration  and  Mac  skills 
(Illustrator  and  Photoshop,  particu¬ 
larly)  considered  an  asset.  In  1992  the 
Daily  News  received  26  SND  awards, 
including  two  silvers  for  design  and 
illustration  portfolios.  We  demand 
excellence  and  like  to  take  risks.  If 
you  can  help  us  get  to  the  next  level,  please 
send  work  sarnies,  a  resume  and  a  letter 
to: 

Galie  Jean-Louis 
c/o  Human  Resources 
Anchorage  Daily  News 

PO  Box  149001 
Anchorage,  AK  99514-9001 

FEATURE  WRITER: 

Five  years'  experience  preferred  in 
cutting  edge  feature  section.  Send 
resume,  clips,  and  references  to  Susan 
Yim,  Managing  Editor  for  Features/ 
Design,  Honolulu  Advertiser,  PO  Box 
3110,  Honolulu,  HI  96802. 

FINANCIAL  NEWS  SERVICE 

Fast-growing  news  service  seeks  editor 
for  notional  news  desk.  Requires  know¬ 
ledge  of  business  and  finance,  ability 
to  react  quickly  under  deadline  pres¬ 
sure.  Resume  to:  Brian  Rooney,  National 
News  Editor,  Bloomberg  Business  News, 
PO  Box  888,  Princeton,  NJ 
08542-0888. 

FREELANCE  writers  capable  of  writing 
about  the  business  side  of  the  woodwork¬ 
ing  business.  (505)  828-2574. 

^NERAL  NEWS  REPORTER  for  lively 
little  daily  in  Ohio.  Beginner  or  up 
to  2  years  experience.  Write  Managing 
Editor,  Norwolk  Reflector,  PO  Box  71, 
Norwalk,  OH  44857. 


Fax  Your  Ad 

(212)  929-1259 


_ EDTORIAL _ 

INTERNSHIPS 

Spend  six  months  interning  with  crack 
professional  journalists  in  the 
Illinois  statehouse  pressroom  in 
Sangamon  State  University's  one-year 
MA  program  in  Public  Affairs  Report¬ 
ing.  Excellent  placement  record.  Tuition 
waivers  $3,000  stipend  during 
internship.  Applications  due  April 
1 .  Contact:  Bill  Miller,  PAC  429a, 
SSU,  Springfield,  IL  62794-9243. 
(217)  786-6535. 

INVESTORS  BUSINESS  DAILY 
National  business  newspaper  is  expand¬ 
ing  its  staff.  Reporting  positions 
are  being  added  in  Los  Angleles  (where 
beat  possibilities  include  compu¬ 
ters,  retailing,  health  care,  management, 
consumer  products,  the  stock  market  and 
mutual  funds),  in  Silicon  Valley 
(computers)  and  in  Washington,  DC 
(politics,  economics  and  national 
issues).  No  openings  in  New  York  at 
this  time.  Advanced  degree  (any 
subject)  preferred  for  computer  writers 
and  required  for  all  others.  Layout 
editor  and  infographics  artist  also 
being  added  in  L.A.  Resumes  and  a  few 
work  samples  by  February  26  to  Wesley  F. 
Mann,  Editor,  1 2655  Beatrice  St., 
Los  Angeles,  CA  90066. 

INVESTIGATIVE  REPORTER 
The  Indianapolis  Star,  Indiana's 
largest  daily  circulation  newspaper, 
is  seeking  an  aggressive,  experienced 
reporter  to  write  well-researched 
stories  on  issues  and  people  that  affect 
our  readers. 

Applicant  should  have  at  least  five 
years  experience  with  a  daily  newspaper 
(experience  producing  enterprising, 
invesitigative  stories  a  must); 
strong  writing,  analytical  and 
communication  skills;  solid  news 
judgment,  and  a  determination  to 
produce  quality  stories. 

Experience  in  using  and  producing 
computer  databases  a  plus. 

Please  send  cover  letter,  resume  and 
copies  of  your  best  clips  to:  Joyce 
Winnecke,  City  Editor,  The  Indiana¬ 
polis  Star,  PO  Box  145,  Indianapo¬ 
lis,  IN  46206-0145. 

MAKEUP  EDITOR: 

Copy  editing  background  preferred.  Page 
design  and  full-page  pagination  for 
local  news,  spods,  business,  feature, 
editorial  and/or  Sunday  sections. 
Experience  on  Sll  system  a  plus.  Send 
tearsheets,  resume  and  references  to 
Susan  Yim,  Managing  Editor  for 
Features/Design,  Honolulu  Advertis¬ 
er,  PO  Box  3110,  Honolulu,  HI  96802. 
MANAGING  EDITOR 
Sought  by  national,  non-profit  inves¬ 
tigative  reporting  agency.  Responsi¬ 
bilities  include:  supervising 

8- 1 0  reporters  working  in  both  print  and 
broadcast  media;  developing  major 
investigative  projects  for  newspapers, 
magazines  and  network  television  news 
programs;  overseeing  independent 
documentary  production  and  publica¬ 
tion  of  a  quarterly  journal.  Minimum 
5  years  editorial  management  experience 
and  strong  investigative  reporting 
background  required.  $45,000  plus 
benefits.  AA/EOE.  Reply  by  3/1 5/93  to: 
Executive  Director,  CIR,  568  Howard 
St.  5th  floor,  San  Francisco,  CA 
94105-3008. 


EDITORIAL 


MID-LEVEL  EDITORS 

Gannett  Co.,  Inc.  is  accepting  resumes 
for  mid-level  editing  roles  at  our  82 
daily  newspapers.  Candidates  will  be 
considered  for  city-desk,  copy-desk, 
features,  sports,  graphics  and  photo 
opportunities  at  newspapers  ranging  in 
size  from  10,000  to  100,000+ 
circulation.  We're  looking  for  exper¬ 
ienced  journalists  interested  in 
innovation  and  readers.  In  return,  we 
offer  opportunities  to  make  a  difference 
in  Gannett  communities  and  chances  for 
advancement  throughout  our  group.  In  a 
cover  letter,  we'd  like  your  thoughts  — 
in  a  paragraph  or  two  —  on  what  news¬ 
papers  should  be  doing  to  attract  new 
readers  and  retain  current  ones.  Send 
the  letter  with  a  resume,  a  week's  worth 
of  work  samples,  your  salary  require¬ 
ment  and  the  names,  titles  and  phone 
numbers  of  three  references  to:  Kate 
Kennedy, Coordinator/News  Staff 
Recruiting,!  100  Wilson  Blvd.,  Adington, 
VA  22234.  Gannett  is  an  equal  op¬ 
portunity  employer. 

NEWS  EDITOR 

The  Daily  Times,  a  seven-doy-a-week 
morning  paper  (circulation  18,000) 
in  Farmington,  New  Mexico,  is  looking 
for  a  news  editor.  The  position  is 
number  three  in  the  newsroom  and 
holds  the  responsibility  of  getting  the 
paper  out  each  morning. 

The  person  needs  to  have  at  least  five 
years  experience,  can  edit  copy,  under¬ 
stands  personnel  management,  and  can 
lead.  Knowledge  in  Macintosh  is  a 
plus. 

We  are  a  fully  paginated  paper  and  some 
knowledge  of  that  is  helpful, 
for  information,  contact  City  Editor 
Ralph  Damiani,  (505)  325-4545. 

NEWS  EDITOR 

Are  you  a  proven  leader?  Is  your  news 
judgment  beyond  reproach?  Can 
youwrile  compelling  headlines  and  de¬ 
sign  pages  that  sing?  If  so,  we  want  to 
hear  fromyou.  We're  a  medium-size 
Midwest  daily  with  an  opening  for  a  tal¬ 
ented  and  experienced  news  editor. 
Position  involves  copy  desk  spuervision 
and  reports  directly  to  the  Editor.  Please 
send  your  resume,  a  brief  outline  of  your 
content/page  design  philosophy  and  a 
copy  of  your  current  newspaper  to: 
Box  6227,  Editor  &  Publisher.  The  clos¬ 
ing  date  on  this  position  is  2/19/93. 

^GE  DESIGNER/COPY  EDITOR 
Our  news  editor  of  six  years  is  leav¬ 
ing  for  a  much  larger  paper.  We're  pro¬ 
moting  from  within,  creating  an  immedi¬ 
ate  vacancy  on  the  5-person  news/design 
desk.  Mac  and  Quark  experience  helpful; 
we're  totally  paginated.  Need  someone 
who  knows  news,  can  write  compelling 
heads,  edit  copy  and  design  eye-catch¬ 
ing  pages.  Send  cover  letter,  resume  and 
work  samples  to  Personnel  Dept.,  The 
Leaf-Chronicle,  PO  Box  829,  Clarksville, 
TN  37041. 

PAID  AND  UNPAID  INTERNSHIP 
available  immediately  in  Editor  & 
Publisher's  Research  Detriment.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 


_ EDITORIAL _ 

PHOTOGRAPHER:  Small  progressive 
daily  seeks  photographer  to  illustrate 
news  and  capture  essence  of  life  in  western 
Pennsylvania.  Letter,  resume,  samples 
to  Denny  Bonavita,  Managing  Editor, 
The  Courier-Express,  PO  Box  407, 
DuBois,  PA  15801.  No  phone  calls. 

PAGE  DESIGNER  with  strong  artis¬ 
tic  ability  and  editing  skills. 
Experience  creating  graphics.  Maps 
preferred.  Send  resume,  clips  to:  Dagny 
Scott,  Asst.  News  Editor,  The  New  Mexi¬ 
can,  202  E.  Marcy  St.,  Santa  Fe,  NM 
87501. 

REPORTERS  WANTED  to  cover  Washing¬ 
ton.  Wire  service  seeks  reporters 
w/2-5  years  daily  beat  reporting  exper¬ 
ience  and  proven  enterprise  ability.  If 
you  have  precision,  imagination  and 
drive,  send  resume  and  5  clips  to  K. 
Grassmuck,  States  News  Service, 
1333  F  St.,  N.W.  Suite  400, 
Washington,  DC  20004.  EOE. 

~sp6^s  artist/page  designer 

The  Milwaukee  Journal,  Wisconsin's 
largest  newspaper,  is  seeking  a  proven 
artist/page  designer  to  assist  the 
sports  staff  in  producing  award¬ 
winning  pages.  Must  hove  a  knowledge 
and  interest  in  sports  and  possess 
strong  Mac  skills,  including  Quark, 
Photoshop  and  Illustrator  or  Freehand. 
Primary  responsibility  will  be  to 
conceive,  research  and  produce  info 
graphics  and  design  special  sports 
packages.  You  also  may  be  called  upon  to 
design  daily  pages.  Pagination  exper¬ 
ience  is  a  plus.  Send  resume,  references 
and  work  samples  to: 

Geoffrey  W.  Blaesing 

Graphics  Editor 

The  Milwaukee  Journal 
PO  Box  661 

Milwaukee,  Wl  53201-0661 

SPORTS  ^OPY  EDITOR 
The  Anchorage  Daily  News  is  looking 
for  a  talented  copy  editor  to  be  a  leader 
in  producing  our  sports  sections. 
This  job  requires  good  editing  and 
headline  writing  skills  as  well  as 
experience  in  using  color,  graphics  and 
design.  A  minimum  of  three  years 
daily  editing  experience  is  required. 
Send  resume,  work  samples  and 
refererKesto  Jim  Mocknicki,  c/o  Human 
Resources,  Anchoroge  Daily  News,  PO 
Box  149001,  Anchorage,  AK  99514- 
9001. 

SPORTS  EDITOR 

Do  you  know  how  to  give  readers  more 
than  scores,  stats  and  standings?  Can 
you  take  a  talented  group  ofwriters  to  the 
next  level?  Are  you  ready  for  the  chal¬ 
lenge  of  managing  a  solid  staff  of  7 
full-timers  and  turning  it  into  an  APSE 
winner?  If  so,  we'd  like  to  hear  from  you. 
We're  the  Journal  and  Courier,  a 
39,000  AM  Gannett  daily,  in  a  Big  Ten 
town.  Management  experience,  design 
skills  and  an  ability  to  coach 
writers  and  develop  enterprise  good 
enough  for  1 A  are  among  the  attributes 
we  seek.  Send  a  resume,  a  weeks  vrorth  of 
your  sections  and  salary  requirements  ta 
Steve  Crosby,  Executive  Editor,  217 
North  Sixth  St.,  Lafayette,  IN  47901. 
Equal  opportunity  employer. 


REMINDER 

Editor  &  Publisher's  offices  will  be  closed  on 
February  15,  1993 

in  observance  of  Washington's  Birthday 
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HELP  WANTED 


EDITORIAL 


METRO 


THE  TRI-CITY  HERALD  is  seeking  a 
copy  editor  who  con  edit  stories,  write 
headlines  and  paginate  pages  in  a 
demanding,  quality-consciaus  news¬ 
room.  We  are  a  38,000  AM  daily  in 
Southeastern  Washington's  Columbia 
Basin.  This  is  a  demanding  news  town 
and  we  hove  a  record  of  aggressive  cover¬ 
age.  The  ideal  candidate  would  have 
strong  news  sense,  ability  to  write 
clear  and  bright  headlines  and  the  abil¬ 
ity  to  spot  holes  in  stories.  We  are 
looking  for  a  candidate  with  at  least 
two  years  experience  and  the  desire  to  do 
excellent  work.  Send  resume  to  Ken 
Robertson,  Managing  Editor,  Tri-City 
Herald,  PO  Box  2608,  Tri-Cities, 
WA  99302. 

WE'RE  A  40,000  daily  in  a  growing 
market  with  a  need  to  grab  more  readers. 
Our  new  reporting  beat  will  focus  on 
finding  and  telling  staries  that 
transcend  the  traditional  beat  bounda¬ 
ries  in  most  newsrooms.  We  want  a 
proven  talent,  strong  on  writing  and  ver¬ 
satile  enough  to  connect  with  all  segments 
of  a  complex  urban  environment.  Ability 
to  speak  Spanish  will  give  you  an  edge. 
Send  a  letter,  resume  and  five  dips  to 
Mike  Chapin,  Managing  Editor,  The 
Beacon  News,  1 01  S.  River  Street,  Auro¬ 
ra,  IL  60506. 

FACIUTIES  MANAGEMENT 

FACIUTY  MANAGER 

The  Times-Picayune  in  New  Orleans  is 
seeking  a  Facility  Manager  to  manage 
the  safe,  efficient  ana  high  quality 
operation  of  our  physical 
facilities. 

Will  direct  the  electrical,  mechani¬ 
cal,  electronic  departments  to  repair 
and  maintain  equipment,  buildings 
and  grounds. 

Will  train  and  direct  the  staff  toward 
departmental  and  company  goals. 

Will  hove  responsibility  for  keeping 
buildings  and  equipment  in 
compliance  with  federal,  state,  city 
and  insurance  regubtions. 

Will  direct  company  safety  program. 

Proven  leadership  and  communication 
skills  and  previous  facilities 
management  experience  is  necessary. 
This  position  reports  to  the  Produc¬ 
tion  Manager. 

Submit  resume  with  sabry  history  to: 

Personnel  Dept.,  Attn:  Facility  Manager 
The  Times-Picayune, 

3800  Howard  Ave., 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer.  M/F 

Send  E^P  Box  Replies 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


CAN  YOU  IDENTIFY  FOUR  OF  THESE 
FIVE?:(1)Data,  (2)Opera  Man,  (3)Tori 
Spelling,  (4)Paris,  (5)Flea. 

If  you  can,  we  might  be  able  to  do  busi¬ 
ness.  We're  looking  for  a  writer  —  hip, 
irreverent,  provocative  —  to  help  us  with 
our  nationally  renowned  teen  coverage. 
You'll  also  be  able  to  write  for  our  other 
feature  sections,  which  are  pretty 
groovy,  too.  Send  clips,  resume  and  ten 
story  ideas  to  Box  6197,  Editor  & 
Publisher. 

PRESSROOM 

PRESS  FOREAAAN:  We  need  someone  to 
lead  the  efforts  of  our  press  crew  print¬ 
ing  our  15,000  circulation  daily. 
We're  a  PM  paper  on  weekdays,  AM 
on  weekends.  We're  looking  for  an  ex¬ 
perienced  press  operator  who  can  help  us 
get  the  most  out  of  our  Goss  Urbanite. 
Competitive  pay,  good  working  condi¬ 
tions,  more.  Contact  Ted  Uhall,  Sr., 
Production  Manager,  The  Daily  Iberian, 
PO  Box  9290,  New  Iberia,  LA  70562 
orcall  (318)  365-6773. 

PRESSROOM  MANAGER 
Bring  your  tolents  and  experience  on 
Webb  Offset  press  to  a  national  award 
winning  weekly  in  the  Rocky  Mountain 
Zone  7.  Strong  leadership  skills  and 
commitment  to  excellence  needed.  Offers 
career  opportunity  and  high  quality 
life  style.  Resume  and  salary  history 
in  confidence  to  Box  6222,  Editor  & 
Publisher. 

PRESS  ROOM  MANAGER 

The  Dominion  Post,  a  7-day  morning 
publication,  in  Morgantown,  WV  is 
seeking  an  experienced  manager  for  its 
Press  Room  operations. 

Qualified  applicants  should  have  5-10 
years  offset  experience.  Some  manager¬ 
ial  experience,  including  quality  control 
and  preventative  maintenance,  along 
with  people  skills  is  essential. 

This  pasition  reports  directly  to  the 
Production  Director. 

We  offer  a  competitive  salary,  insur¬ 
ance,  pension  and  excellent  working  envi¬ 
ronment  in  a  growing  community.  Please 
send  caver  letter,  resume,  salary 
history  and  salary  requirements  to: 

Sharon  Mersing 
Personnel 

1251  Earl  Core  Rood 
Morgantown,  WV  26505-5896 
An  Equal  Opportunity  Employer. 

PRODUCnON/TECH 

PRODUaiON  DIREaOR 
GannetT s  first  newspaper  seeks  an  exper¬ 
ienced,  energetic,  quality-minded 
manager.  Must  be  able  to  build  teamwork 
within  the  department  and  with  other 
departments;  and  implement  customer 
based  programs.  This  is  a  35,000 
daily,  52,000  Sunday  paper  based  in 
the  attractive,  family-oriented  Finger 
Lakes  region  of  Upstate  New  York.  Send 
resume,  list  of  references  and  letter 
outlining  your  strengths  and  accom¬ 
plishments  to  Pat  Frantz,  Publisher, 
Star-Gazette,  PO  Box  285,  Elmira,  NY 
14902. 


PRODUCnON/TECH 

PREPRESS  MANAGER 

The  Seattle  Times  is  seeking  a  pro¬ 
gressive  manager  to  bring  employee 
involvement  methods  and  excellent 
technical  skills  to  the  position  of  pre¬ 
press  manager. 

Position  oversees  Composing,  Color/ 
Camera,  Pbtemaking  and  Make-up  & 
Scheduling  departments  to  improve 
prepress  production  and  communication 
flow,  productivity,  and  quality. 
Appli-cants  should  have  proven  manage¬ 
ment  experience  and  knowledge  of 
production  systems  color  technology,  de¬ 
velopment  of  quality  standards,  standard 
operating  procedures,  and  continuous 
prepress  improvement. 

The  Seattle  Times  is  a  large,  metro 
daily  and  we  offer  the  beautifuf  northwest 
and  an  excellent  salary  and  benefit  pack¬ 
age  inicuding  401  (k)  and  pension  and 
dependent  care  account. 

Resumes  to  Human  Resources  Manager, 
Operations,  The  Seattle  Times,  PO  Box 
70,  Seattle,  WA  98111. 

No  phone  calls,  please. 


_ SALES _ 

MAJOR  ACCOUNT  EXECUTIVE 

A  North  Jersey  Newspapers  Company 
(Daily  and  Weekly  publications  600,000 
+  circulation)  is  looking  for  a  motivated, 
self-starter  who  wants  to  be  part  of  an 
expanding  company. 

The  ideal  candidate  should  have  a  min¬ 
imum  of  2  years  major  account  or  su¬ 
permarket  account  sales  presentations 
and  promotions. 

This  is  an  excellent  opportunity  for 
growth  with  a  successful  and  progres¬ 
sive  company. 

We  offer  excellent  commission  incen¬ 
tives,  above  average  benefits  package, 
and  401 K  plan. 

If  you  feel  you  can  meet  the  challenge 
and  would  like  an  interview,  please  send 
your  resume  and  salary  history  to:  North 
Jersey  Newspapers,  988  Main  Ave., 
Passaic,  NJ  07055,  Personnel  Dept. 
We  are  on  equol  opportunity  empbyer. 

Ask  yourself  whether  you  are  happy, 
and  you  cease  to  be. 


John  Stuart  Mill 


Attention  Advertisers: 

Please  note  these  reminders  when 
sending  classified  ad  copy: 

-Please  specify  an  exact  classification 
within  a  section  of  ads:  for  instance. 
Equipment  & 

Supplies- Phototypesetting;  Industry 
Services-Consultants;  Help  Wonted- 
Sales.  Help  us  put  your  ad  where  it  will 
do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you 
wish  the  ad  to  appear,  and  whether  an 
E&P  box  number  is  required. 

-Orders  for  classified  display  advertising 
should  include  the  number  of  columns 
and  inches  you  wish  the  ad  to  be,  as 
well  as  how  many  weeks  the  ad  should 
run. 

Remember — in  all  correspondence 
regarding  your  ad,  please  include  a 
copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you 
better! 

E&P  Classified  Department 
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CLASSIFIED  ADVERTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-S6.60  per  line,  per  issue, 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  iine 

2  weeks-S3,25  per  iine,  per  issue. 

3  weeks-S2,75  per  line,  per  issue. 

4  weeks-  $2.55  per  iine,  per  issue. 


Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  senrice. 
Count  os  on  oddrtionol  iine  in  copy.  Count  os  on  odditionoi  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boidfoce.  iliustrotions,  logos,  etc.,  on  classified  ads  charged 
the  foilowing  rotes  per  coiumn  inch,  per  irtsertion:  1  time,  $90;  2  to  5  times,  $86; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  as  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Ciassification _ 

Authorized  Signature 
Copy - 


POSITIONS  WANTED 


ADMINISTRATIVE 


VETERAN  PUBLISHER  -  Market  driven, 
customer  oriented,  NYTRENG  trained. 
Great  record  of  success.  Top  performer  for 
the  Times,  and  Morris  Newspaper  Corpo¬ 
ration,  also  owned  Florida  weekly. 
Tough  times  demand  top  talent  in  your 
management  ranks.  Don't  take  chances, 
hire  the  best.  For  resume  call  (407) 
330-3935. 

CIRCUIATION 

CIRCULATION  VP/DIRECTOR- 
Experienced  east  coast  professional 
sewing  upper  level  position.  Experience 
in  daily/weekly  properties,  carrier, 
mail.  Expertise  in  growth,  promotion, 
ABC,  mailroom,  budgeting,  postal, 
single  copy,  etc.  One  of  the  bwt.  Send  to 
Box  6215,  Editor  &  Publisher. 

Experienced  District/ Area  Supervi¬ 
sor  w/major  daily  AM  11  years.  C/J 
experience,  excellent  customer  service 
record.  Handled  up  to  23  carriers  w/over 
4,000  papers.  Prefer  Zone  7-8-9.  (501 ) 
524-9738. 

CONSULTING 

A  FRESH  APPROACH  -  Former  consultant 
with  major  chain  can  improve  your  news¬ 
paper.  Results-oriented.  Bruce  Lantz,  26 
McCully  Dr.,  St.  Thomas,  ON,  Canada 
N5R  5E4  (519)  631-5709. 

EDtTORIAL 

Elections  are  news,  wars  are  news,  some¬ 
times  even  Madonna  is  news.  IBM's 
latest  disk  drive  is  not  news.  Five- 
year  editor  of  global  high-tech  indus¬ 
try  news  wire  with  excellent  news  sense, 
copy  editing  and  desktop  publishing 
skills  seeks  more  editor-friendly 
news.  Zones  1  and  9.  Send  to  Box  6228, 
Editor  &  Publisher. 

FLUENT  IN  GERMAN,  proficient  in 
Dutch,  some  FrerKh.  Young  journalist 
seeks  position  with  English  language 
newspaper-Europe,  Asia,  Anyvvhere. 
Experience  with  all  kinds  of  stories.  Edit¬ 
ing  and  layout  skills  too.  Slave 
wages  considered.  Andrew  (303) 
722-1838. 

Which  is  it  -  is  man  one  of  God's 
blunders  or  is  God  one  of  man's 
blunders? 

Friedrich  Wilhelm  Nietsche 


_ EDtTORIAL _ 

OUTDOOR  WRITER  with  ambitious, 
contemporary  writing  seeks  organiza¬ 
tion  with  quality  goals.  Editorial 
range  from  environmental  policy  to  fish 
cleaning.  Includes  a  published  book, 
magazines  and  newspapers.  Full 
newsroom  experience.  Box  6231,  Editor 
&  Publisher. 


ENTRY-LEVEL  REPORTER  will  relocate 
from  Chicago.  Seeking  challenge  and 
training.  Peter  (312)  878-3724. 
Resumes  and  clips. 

REPORTER  with  5  years  experience  on 
dailies  plus  law  degree  seeks  repoiT- 
ing  job  covering  courts,  prisons  or 
legol  affairs.  Will  relocate.  Call 
Pam  (215)  844-7470. 


SPORTSWRITER  formerly  with  award¬ 
winning  Gannett  and  Hearst  daily  news¬ 
papers  is  ready  for  new  challenge. 
Contact  Mark  Spezia  (313)  628-4147. 
Will  work  in  any  Zone. 

FREELANCE 


LOOKING  FOR  SOMETHING  NEW 
AND  DIFFERENT?  How  about  travel  and 
sports  features  from  the  Great  Smoky 
Mountains!  Interested?  Call  (615) 
539-4523. 

PHOTOGRAPHY 

NEWS  PHOTOGRAPHER 
10  years  studio  and  location, 
plus  lodo/s  computer  skills. 
Country  and  urban  portfolio. 

(716)  544-0884 

PRODUCTTON/TECH 

TECHNICAL  SPECIAUST 
PRE-PRESS 

14+  years  fully  experienced  with  laser 
imaging  and  plate  room  opers.  Will 
relocate  anywhere.  Respond  to  Box 
6230,  Editor  &  Publisher. 

PRESSROOM 


PRESS  MECHANIC  - 1 4  years  experience 
operating  and  repairing  Goss  Commun¬ 
ity  and  DEV  presses.  Phone  1(304) 
748-0531  or  FAX  1(304)  748-2517. 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS'Publisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 


\  Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  ITiiity 


by  R.  Douglas  Kappel 


SHOULD  GOVERNMENT  HELP 
SMALL  WEEKLIES? 


NEBRASKA’S  COMMUNITY  newspa¬ 
pers  need  help.  Some  are  in  debt,  while 
others  need  new  equipment,  more  space, 
or  repairs  to  their  buildings. 

According  to  a  survey,  many  would 
like  to  see  the  government  get  involved 
to  help  them  before  they  are  forced  to 
close.  Each  publisher  was  asked:  What 
would  they  do  with  a  sudden  influx  of 
money;  would  they  accept  government 
grants;  and  would  they  take  ads  from 
the  government  as  a  way  of  generating 
revenues? 

While  they  all  agreed  that  money 
would  solve  many  of  their  problems, 
there  was  a  mixed  reaction  on  whether 
government  should  get  involved. 

Beverly  Puhalla  and  her  husband  had 
to  scurry  for  funds  to  buy  the  Pawnee 
City  Republican,  circulation  2,500.  One 
of  her  first  stops  was  the  Small  Business 
Administration,  where  she  found  to  her 
surprise  that  its  bylaws  prevent  the 
awarding  of  grants  for  newspapers. 

Francis  Bachmann,  deputy  district  di¬ 
rector  for  the  SBA,  said  the  provision  to 
not  help  newspapers  is  included  in  the 


(Kappel  is  a  former  copy  editor  with  the 
Houston  Chronicle  and  the  editor  of  a 
Nebraska  weekly.) 


uaoNnNMoa  v^oud 

SM3N  HUM  ISUId  33 


Get  your  copy  of 

AdNem 

-  Australia's  big  marketing,  advertising  and  media 
mag£izine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in-cisive 
reporting  on  Australasian  events,  oppor-tunities 
and  trends  which  could  help  or  affect  your 
business. 

- 3^.... 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
WCCf  Please  send  me  AD  NEWS  tor  one 
■  year -26  issues.  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust$  128. 

Name: _ 

Address: _ 


City _ State _ Zip. 


bylaws  because  newspapers  editorialize. 
“You  can’t  use  funds  to  push  an  agenda.” 

“Our  building  is  old  and  the  newspa¬ 
per  is  old,”  Puhalla  said,  who  added  she 
would  accept  a  government  grant  be¬ 
cause  she  is  “a  taxpayer  like  anyone  else.” 

At  the  Ralston  Recorder,  circulation 
1,800,  the  biggest  problem  is  competi¬ 
tion  with  the  daily  Omaha  World' 
Herald.  The  World-Herald  has  a  greater 
circulation  in  Ralston  than  the 
Recorder,  according  to  Recorder  pub¬ 
lisher  Doug  Duncan. 

“It’s  the  biggest  headache  we  have,” 
Duncan  noted.  However,  he  does  not 
want  government’s  helping  hand.  “It’s  a 
competitive  situation.  I  would  hate  to 
get  the  government  involved.” 

He  said  a  federal  grant  would  make 
the  newspaper  dependent  on  the  gov¬ 
ernment  and  likened  it  to  the  agriculture 
industry  that  is  government-supported. 

The  idea  of  the  government  taking 
out  ads  in  his  paper,  however,  does  ap¬ 
peal  to  Duncan.  “We’d  take  the  money,” 
he  said. 

Michael  Talbot,  publisher  of  the 
Chappell  Register,  with  a  circulation  of 
1,400,  said  that  if  he  had  a  sudden  influx 
of  money  he  would  spend  it  to  upgrade 
his  business,  mainly  buying  computer 
equipment.  He  said  it  is  possible  that  he 
would  accept  a  government  grant  and 
supports  the  government’s  running  ads 
to  boost  a  newspaper’s  ad  revenue. 

Mary  Ellen  Skrivan,  publisher  of  the 
Bloomfield  Monitor,  circulation  of  1,663, 
said  that  if  she  had  a  sudden  influx  of 
money  she  would  buy  a  new  press. 

“The  old  one  is  too  small,”  she  said, 
since  it  is  also  used  for  commercial 
printing. 

She  said  she  would  accept  a  govern¬ 
ment  grant. 

Sue  Carlton,  publisher  of  the 
Franklin  County  Sentinel,  circulation 
1,800,  said  she  could  use  some  extra 
cash  to  fix  the  roof.  She  added  that  a 
government  grant  might  also  allow  her 
to  hire  another  person. 

“Right  now  it’s  just  me  and  two  part- 
time  girls,”  she  said. 


She  said  a  grant  would  mean  she 
could  take  on  more  outside  commercial 
work  and  expand  coverage.  She  would 
welcome  government  ads  as  a  way  to 
boost  revenue. 

Robert  Crouse,  publisher  of  the 
Arthur  Enterprise,  circulation  540,  said 
that  an  influx  of  money  would  be  used 
to  buy  a  new  press  and  “just  about  every¬ 
thing  else.”  He  favors  the  idea  of  a  gov¬ 
ernment  grant.  “Everybody  else  takes 
them,  why  shouldn’t  I?” 

Steve  Glenn,  publisher  of  the  Shel- 
ton/Clipper,  circulation  1,006,  also  said 
he  would  “probably”  accept  a  govern¬ 
ment  grant  to  invest  in  new  equipment. 

Albert  Harper,  publisher  the  Scribner 
Rustler,  circulation  5,400,  said  an  influx 
of  money  would  be  used  to  buy  the  latest 
in  desktop  publishing.  Harper  would  ac¬ 
cept  a  government  grant  and  said  gov¬ 
ernment  ads  would  be  an  ideal  revenue 
boost. 

James  McKeeman,  publisher  of  the 
Garden  County  News  in  Oshkosh, 
circulation  1,884,  also  said  he  would 
like  the  government  to  run  ads  in  his 
paper. 

Lou  Prohaska,  publisher  of  the 
Plattsmouth  Journal,  circulation  4,000, 
would  use  extra  money  to  pay  for  six  Ap¬ 
ple  computers,  but  he  does  not  believe  in 
government  grants  to  newspapers. 

He  would  accept  government  ads, 
however,  adding  that  the  armed  services 
run  a  lot  of  ads  in  dailies  that  could  also 
be  run  in  weekly  newspapers. 

Leonard  Warneke,  publisher  of  the 
Plainview  News,  circulation  1,900,  said 
federal  relief  should  come  in  the  form  of 
revised  postal  rates. 


API  receives 
Knight  grant 

THE  AMERICAN  PRESS  Institute  of 
Reston,  Va.,  has  received  a  $200,000 
grant  from  the  John  S.  and  James  L. 
Knight  Foundation  for  renovation  of  in¬ 
structional  spaces  at  its  headquarters. 
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DOES  YOUR  AUDIOTEXT 
COMPANY  STACK  UP? 

I 


FOR  THESE  PUBUCATIONS,  THE  ANSWER  IS  YES! 

Newspapers  around  the  country  have  entrusted  their  audiotext  applications  to 
Micro  Voice  Applications,  the  premier  developer  of  custom  designed  audiotext  applications, 
created  specifically  for  the  publishing  industry  We  offer  flexibility,  technical  expertise, 
market  leadership  and  the  highest  standards  of  quality  to  over  300  clients  nationwide. 

Talking  Personals  •  Talking  Classifieds  •  Horoscope  Lines  •  Dealer  Locators 
Corporate  Employee  Programs  *  Stock  /  Financial  Lines  •  General  Information  Lines 
Sports  Lines  •  Government  Programs  •  Polling  Services  •  Interactive  FAX 

MicnAte 

APPLICATIONS  INC. 

CALL  US  TODAY  AT  1-800-553-0003  TO  DISCUSS 
THE  ENDLESS  POSSIBILITIES  OF  AUDIOTEXT! 

Micro  Voice  Applications,  Inc.,  International  Centre,  900  2nd  Ave.  So.  Suite  950,  Minneapolis,  MN  55402 
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